
Spring 2018



SPRING 2018 / CONTENT

ARCHITECTURE & INTERIOR
Little Big Rooms������������������������������������������������� 4
Shoplifters���������������������������������������������������������� 6
Craft a Home������������������������������������������������������� 8
It’s a Gas!����������������������������������������������������������� 10
Bohemian Residence� ������������������������������������                                    12
Isay Weinfeld������������������������������������������������                                               13
Appetizer������������������������������������������������������                                                     14
Take a Bath���������������������������������������������������                                                  15
Upgrade�������������������������������������������������������                                                       16
Small Homes, Grand Living���������������������������                           17
Rock the Boat�����������������������������������������������                                               18
Rock the Shack���������������������������������������������                                             19
The Hinterland���������������������������������������������                                             19
Hide and Seek�����������������������������������������������                                              19
Brand Spaces������������������������������������������������                                               20
Infinite Space�����������������������������������������������                                               20
Inside Utopia������������������������������������������������                                               20
Living Under the Sun������������������������������������                                    20
New Romance�����������������������������������������������                                              20
The Shopkeepers�������������������������������������������                                          20
The Tale of Tomorrow������������������������������������                                   20
Workscape����������������������������������������������������                                                   20
Container Atlas���������������������������������������������                                            21
Kaleidoscope�������������������������������������������������                                                21
Liquid Spaces������������������������������������������������                                               21
Northern Delights�����������������������������������������                                        21
Scandinavia Dreaming�����������������������������������                                  21
Spacecraft 2��������������������������������������������������                                                  21
Sublime��������������������������������������������������������                                                       21
Wonderwall Case Studies�������������������������������                              21

VISUAL CULTURE
Newspaper Design������������������������������������������� 24
Visual Journalism������������������������������������������                                         26
You’re invited! ����������������������������������������������                                             27
Start Me Up!�������������������������������������������������                                                28
Los Logos 8���������������������������������������������������                                                  29
A Poor Collector’s Guide to Buying Great Art���  30
The Age of Collage Vol. 2��������������������������������                               30
Designing News��������������������������������������������                                           30
Designing Patterns����������������������������������������                                       30
The Intelligent Lifestyle Magazine������������������                 30
Olaf Breuning�����������������������������������������������                                              30

Photoviz ������������������������������������������������������                                                     30
Winkreative Design Stories����������������������������                           30
Copy Paste� ���������������������������������������������������                                                   31
First Things First!� �����������������������������������������                                         31
Graphic Recording�����������������������������������������                                         31
Illusive����������������������������������������������������������                                                         31
Look Inside����������������������������������������������������                                                   31
Los Logos 7����������������������������������������������������                                                   31
A Map of the World����������������������������������������                                       31
Visual Feast���������������������������������������������������                                                  31

DESIGN & FASHION
The Monocle Guide to Hotels, Inns and�������������  

Hideaways�������������������������������������������������������� 34
Forever�����������������������������������������������������������������������36
Forever More������������������������������������������������                                                37
The Monocle Guide Series������������������������������                             38
How to Make a Nation: A Monocle Guide��������        39
The Monocle Guide Bundle����������������������������                            39
The Monocle Guide to Better Living����������������               39
The Monocle Guide to Cosy Homes�����������������                39
The Monocle Guide to Drinking & Dining��������       39
The Monocle Guide to Good Business��������������             39
Africa Rising�������������������������������������������������                                                40
Blue Blooded�������������������������������������������������                                                40
Evergreen�����������������������������������������������������                                                    40
How to be Chap���������������������������������������������                                            40
Moormann—catalogue Vol. 4 | 2017�����������������                40
Otherworldly������������������������������������������������                                               40
The Pencil Perfect� ����������������������������������������                                        40
Printing Things���������������������������������������������                                            40
By the People������������������������������������������������                                               41
The Craft and the Makers�������������������������������                              41
Hello I am Erik� ��������������������������������������������                                            41
I am Dandy���������������������������������������������������                                                  41
Just Married��������������������������������������������������                                                 41
Less and More�����������������������������������������������                                              41
The Story of Eames Furniture�������������������������                        41
We Are Dandy����������������������������������������������                                              41

ESCAPE
Hit the Road������������������������������������������������������ 44
Velo 4th Gear���������������������������������������������������� 46
Cabinette����������������������������������������������������������� 48

BRUMMM #3���������������������������������������������������� 50 

BRUMMM #1������������������������������������������������                                               50
BRUMMM #2�����������������������������������������������                                              50
Wanderlust���������������������������������������������������                                                  52
Off the Road��������������������������������������������                                           56, 59
Fast Forward�������������������������������������������������                                                55
Below Zero���������������������������������������������������                                                   56
One Year on a Bike����������������������������������������                                       57
The Drive�����������������������������������������������������                                                    58
The Fly Fisher ����������������������������������������������                                             58
Go Faster������������������������������������������������������                                                     58
Oasis������������������������������������������������������������                                                           58
Porsche 911����������������������������������������������������                                                   58
Surf Odyssey������������������������������������������������                                                58
Surf Shacks��������������������������������������������������                                                  58
Wildside�������������������������������������������������������                                                      58
Gentlemen, Start Your Engines! ���������������������                    59
The Great Wide Open������������������������������������                                   59
The Journey��������������������������������������������������                                                 59
The Outsiders�����������������������������������������������                                              59
The Ride 2nd Gear�����������������������������������������                                        59
Velo 2nd Gear�����������������������������������������������                                               59
Velo 3rd Gear������������������������������������������������                                               59

FOOD & BEVERAGES
Nordic by Nature���������������������������������������������� 62
Farmlife������������������������������������������������������������ 64
The Great Outdoors������������������������������������������ 66
Stay for Breakfast������������������������������������������                                         68
Barley & Hops������������������������������������������������                                               69
On Beer and Food������������������������������������������                                         69
Divine Food��������������������������������������������������                                                 69
The Monocle Guide to Drinking & Dining��������       69

TRAVEL
The Monocle Travel Guide Series��������������������                   72
Herb Lester Guides����������������������������������������                                       76



ARCHITECTURE & INTERIOR



NEW

54 FRONTLIST FRONTLIST

Architecture & InteriorArchitecture & Interior

[  SAMPLE COVER  ]

NEW

Release: February 2018

Editor: Gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages, 22.5 × 29 cm,
9 × 11-2 / 5 inches
Price: € 39.90 (D)  £ 40  $ 60
ISBN: 978-3-89955-942-2

New Nurseries and 
Rooms to Play in

A child’s room must be fun both for its 
smaller inhabitants and for the parents that 
arrange them; it’s here that budding young 
minds first begin to explore the world. These 
rooms have plenty to do, acting as playrooms, 
places to sleep, reading nooks, and spaces 
for young minds to concentrate and let their  
creativity unfold. Years can be spent play-
ing and learning in a child’s room; a sibling 
might move in, making it a space for laugh-
ter and sharing. Setting up a children’s room 
can be a wonderful challenge. Little Big Rooms 
is here to offer inspiration to parents, full 
of exciting tips for new rooms or spaces in 
need of an update, as well as furniture and 
accessory recommendations sure to please 
everyone in the family. 

How do you set up a children’s room that is fun, colorful, and fresh? 
One that gives children room for playing, daydreaming,  
and letting their imaginations run wild?

LITTLE BIG ROOMS
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Release: February 2018

Editor: Gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages, 24 × 30 cm,  
9-1 / 2 × 11-3 / 4 inches
Price: € 49.90 (D)  £ 50  $ 69
ISBN: 978-3-89955-941-5

New Retail Architecture  
and Brand Spaces 

Disrupted by online shopping, shops and 
brands find themselves in a permanent 
battle over the most innovative store  
concepts, striking window displays, and  
genius presentation of goods, to breathe 
new life into the traditional retail flow. This  
creative struggle has heralded a golden era of 
retail design. Brand experiences now stretch 
far beyond the end product; the dialogue  
between a shop and its consumers is becom-
ing increasingly important. Companies are 
tapping the talents of top designers and  
using them in sophisticated flagship stores 
or unexpected temporary venues. Shoplifters 
showcases the most outstanding concepts 
across a number of industries, introduc-
ing the most innovative brands with rich,  
in-depth case studies. 

Retail is dead, long live retail. Shoplifters explores innovative  
store concepts and provides expert insights into how brands can  
engage with their customers in novel ways.

SHOPLIFTERS
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Release: February 2018

Editor: Gestalten
Features: Full color, hardcover,  
stitch bound, 272 pages, 24 × 30 cm,  
9-1 / 2 × 11-3 / 4 inches
Price: € 39.90 (D)  £ 40  $ 60
ISBN: 978-3-89955-936-1

Artisans, Manufacturers and 
Masters of Interior Design

Was everything better in the good old days? 
It’s a widespread fallacy, at least when 
it comes to crafts. These days, more and 
more people are on the hunt for high-qual-
ity furniture, including custom kitchens, 
hand-woven carpets or regionally crafted 
cupboards—appliances with a sense of  
history and personality, built by small 
manufacturers. Craft a Home introduces the 
craftspeople and designers that use tradi-
tional processes and modern materials and 
technology to create furniture and accesso-
ries—redefining the modern standard with 
a nod to the past. Who specializes in marble 
inlays, and who is the go-to for a bespoke 
stool? And where can we find these unique 
designs? Craft a Home explores this world of 
value, celebrating the best in the business 
for every aspect of design. 

Craft a Home presents bespoke interior solutions and  
the skilled people that create them.

CRAFT A HOME
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Features: Full color, hardcover,  
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Price: € 39.90 (D)  £ 40  $ 60
ISBN: 978-3-89955-928-6

The Allure of the 
Gas Station

The first gasoline was sold in pharmacies—but 
this was to change in the 1950s. As the car ex-
perienced its great rise in popularity, gas sta-
tions began to pop up like mushrooms out of 
the ground. Futuristic and progressive, these 
modern temples of mobility became roadside 
reference points for young people hungry for 
independence, and to everyone who strove for 
a sense of freedom.

It’s a Gas! explores the surprisingly diverse 
world of the gas station—a functional high 
tech temple, a transit zone, a film set, a con-
verted residence, or an abandoned ruin hidden 
in a backyard. The world of pumps is full of 
surprises, ready to be discovered in this book.

A place that symbolizes freedom, traveling and the wind of change:  
It’s a Gas! is going in search of the most unique gas stations around the world.

IT’S A GAS!
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From one side of the globe to the other, Isay 
Weinfeld is one of the most sought-after  
architects. Weinfeld is inimitable in the 
realm of combining modern elegance with 
tropical lightness. Under his hand, lushly 
landscaped courtyards and long corridors 
open into wide spaces: a view of a pool or 
a dramatic indoor waterfall. The Brazilian  
architect’s works are characterized by glass 
and concrete, dark wood shades and soft  
color accents; all elements of a special brand 
of distinguished restraint.

Isay Weinfeld, a volume dedicated to an 
architect who rarely discusses his own work, 
shows the full range of homes and hotels 
designed for prominent artists, actors, film-
makers, and businessmen. Previously un-
published photographs visually describe his 
work and discussions of unique projects give 
insight into Weinfeld’s fine set of skills.

Editor: Gestalten
Features: Full color, hardcover,  
stitch bound, 320 pages, 24 × 30 cm,  
9-1 / 2 × 11-3 / 4 inches
Price: € 49.90 (D) £ 50  $ 69
ISBN: 978-3-89955-931-6

Bauhaus minimalism meets tasteful elegance.  
The Brazilian architect Isay Weinfeld designs houses and hotels in style.

The Brazilian Architect

Release: January 2018

ISAY WEINFELD

[  SAMPLE COVER  ]

Around the world, more and more of us 
are moving to cities and establishing our 
homes there. The urban landscape offers 
a multitude of enticing options: from cozy 
apartments to chic duplexes to historic 
townhouses. Whether it be Sao Paolo or 
Stockholm, Tokyo or Toronto, urban environs 
influence choices of furniture, accessories, 
and interior design—perhaps even as much 
as the character of the inhabitants.

This book takes readers across the thresh-
olds of these contemporary dwellings. 
Conversations with those who outfit the 
spaces and with those who live within the 
lavish domiciles paint a narrative of modern 
materials and classic style. 

Bohemian Residence’s detailed portraits 
provide a tantalizing tour through contem-
porary interiors in cities worldwide. 

Editor: Gestalten
Features: Full color, hardcover,  
stitch bound, 272 pages, 24 × 30 cm,  
9-1 / 2 × 11-3 / 4 inches
Price: € 39.90 (D) £ 40  $ 60
ISBN: 978-3-89955-929-3

From vertical living to upscale townhouses, these city abodes showcase  
inviting and innovative metropolitan interiors and lifestyles.

Metropolitan Apartments 
and Interior Design

BOHEMIAN 
RESIDENCE
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Rooms Reawakened
ELIZABETH ROBERTS ARCHITECTURE & DESIGN 

Within this five-story sandstone townhouse overlooking Brooklyn’s 
Prospect Park lie bathroom spaces that merge contemporary and 
historic features. The house’s original wall-mounted sink in the guest 
bathroom was re-glazed, giving it new life at the forefront of the 
room’s rich design. In the master bathroom more traditional pieces 
play well against the new custom-designed walnut wood vanity unit 
that appears to float above the floor. Ceramic tiles by Heath and 
restored and reclaimed mirrors complete the refreshing remodel.

Where can you start your morning routine 
and unwind and relax at the end of a long 
day? The bathroom. It can be a sanctuary 
within one’s own four walls or a place to 
pause before rushing out of the door. From 
the utilitarian to the luxurious and from the 
Victorian-influenced to the modern, these 
rooms are also showcases for stunning design. 

Whether looking for resourceful solu-
tions for a guest bathroom or rich details 
to add to a decadent master bath, one is 
sure to find inspiration within the pages of 
Take a Bath. Examples from large firms and 
smaller designers pair with conversations 
with those who create their own practical 
and splendid spaces. 

Editor: Gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages, 24 × 30 cm,  
9-1 / 2 × 11-3 / 4 inches
Price: € 39.90 (D) £ 40  $ 60
ISBN: 978-3-89955-917-0

An oasis within the home: contemporary bathroom design  
that can be simultaneously luxurious and functional.

Interior Design  
for Bathrooms

TAKE A BATH

People love to go out and indulge their sens-
es by trying new restaurants. Pastel colors,  
hyper-realistic murals, indoor jungles, curved 
and luxurious couches, golden accents, and 
soft light. Designers, architects and restau-
rateurs transform a night out at a restaurant 
into a unique and memorable experience. 
An array of interiors creatively corresponds 
with each particular menu’s offerings: join 
Appetizer as it visits fashionable bars, tasteful 
eateries, cozy cafés, mobile food trucks and 
everything in between.

Exquisite room concepts are realized 
with unusual ideas and materials, and ex-
perts showcase how to create dream rooms 
in dining realms. Within Appetizer awaits 
a range of inspiration for all who wish to 
satisfy their visual hunger.

Editor: Gestalten
Features: Full color, hardcover,  
stitch bound, 272 pages, 24 × 30 cm,  
9-1 / 2 × 11-3 / 4 inches
Price: € 39.90 (D) £ 40  $ 60
ISBN: 978-3-89955-930-9

Interior designers and architects are creating unforgettable spaces and  
setting stunning new standards for restaurants, bars, and cafés.

New Interiors for 
Restaurants and Cafés 

APPETIZER

6 7

“Nothing is square or rectangular apart from the beds,” says 
Dorothée Meilichzon of her angular, diagonal, and subtly 
whimsical hotel design in Paris’s 9th arrondissement. Under 
the spell of geometry, she took her cues from the surround-
ing city fabric and the triangular shape of its buildings to 
design Panache’s art nouveau-inflected interiors. Filling the 
lobby restaurant with angles, she set triangular mirrors on 
a tilt, wove triangular patterns into the carpets, and created 
hexagons from clusters of triangles in the floor tiling, walls, 
and mosaic work. She even tucked triangular cupboards into 
the corners of the room.

PARIS, FRANCE

Restaurant 
Panache

designed by Dorothée Meilichzon
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Upgrade explores architectural and design 
concepts that seek to enhance and repur-
pose our surroundings from slight changes 
to complete renovations. Extensions upon 
a rooftop. Factories turned into relaxing 
retreats. Wood additions contrasting with 
antique brick exteriors. Through engaging 
anecdotes and inspiring images, Upgrade 
will spark enthusiasm for revamping exist-
ing spaces. Repurposing the unused: be it 
an empty chapel that becomes an inviting 
writer’s nook or a rotten barn converted into 
a cozy living space for a small family. The 
projects illustrate the possibility of adding 
a touch of the new to the old: farmhouses 
adorned with modern glass additions or 
churches whose traditional lines now frame 
an office. What are ruins to some become 
another’s architectural playground.

Editor: Gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages, 24 × 30 cm,  
9-1 / 2 × 11-3 / 4 inches
Price: € 39.90 (D) £ 40  $ 50
ISBN: 978-3-89955-699-5

Adding. Extending. Transforming. Upgrade breathes new life into  
forgotten architecture. Past structures are consciously preserved and  
revamped, expanded and altered, to create something exciting and enticing.

Home Extensions, 
Alterations and 
Refurbishments

UPGRADE

81 80 The Dovecote

Playing with  
MINIMAL SPACE 
AZO Sequeira Arquitectos  
Associados
Dates from: ca. 1920
SOUTELO, PORTUGAL

Before modification

A disused dovecote in the 
garden of a family home 
was transformed into a 
minimal and magical play 
house. 

courses in conservation. Quite simply, 
the needs of the moment have com-
pelled them into an understanding 
and appreciation of the building tech-
niques and materials of the past, not 
to mention how these must be reor-
dered and restructured to create envi-
ronments suitable to the modern age. 
Those who excel in their own profes-
sion are often obsessive about their 
area of expertise. Zecc are no different. 
The interest in renovation, they say, “is 
purely the result of our fascination for 
this after our first project in this area.”

In many ways, we are entering into a 
new phase with how historic build-
ings are dealt with in our cities, largely 
due the increasing drive towards 
urban living. “The attitude towards 
the transformation of old and mon-
umental buildings had to change,” 
says Kellerhuis. “Now governments 
and municipalities are more progres-
sive towards transformations than 
ten, twenty years ago.” We still want 
to retain our sense of continuity with 
our past, but we have changed our 
attitude about how to do so.  

Zecc preserved many 
of the church’s  
large open spaces 
and original features. 
Living areas are 
modular and could 
be removed without 
affecting the structure. 

The increasing 
urbanization of Utrecht 

is creating a lot of 
potential for new work.

RAILWAY LIVING  
Revamped 
Zecc Architecten BV
Dates from: 1867
SANTPOORT, THE NETHERLANDS

THE PROJECT INVOLVED
the transformation and expansion of a 
railway cottage next to the Sant poort- 
Noord station, only 25 minutes away 
from Amsterdam by train. The house is 
indeed in an exceptional position; on 
one side it is bounded by the railway 
line that runs between Amsterdam and 
Ijmuiden, and on the other by the Zuid 
Kennemerland National Park, which is 
full of sand dunes and beaches. →

Small Homes, Grand Living’s collection of proj-
ects and homes pays homage to the iconic  
innovation within small living areas and 
shows the creative usage of space in continu-
ally expanding cities.

Compact flats perched atop the roofs of 
high-rise buildings. A one-bedroom apart-
ment that houses a family of four. As more 
people move to the city, the question of 
where they will live naturally arises. These 
cozy cocoons show the personality and  
innovation of those living inside: a home is 
both shelter and a welcoming reflection of 
the residents. Small Homes, Grand Living of-
fers real interior design solutions from the 
imaginations of the occupants.

[/]	�“Small can indeed be beautiful according  
to ‘Small Homes, Grand Living,’ a new 
book by Gestalten showing how innovative 
designers and architects across the world 
have managed to create innovative homes  
for people in compact spaces.” CNN STYLE 

Editor: Gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages, 21 × 26 cm,
8-1 / 4 × 10-1 / 4 inches
Price: € 39.90 (D)  £ 40  $ 60
ISBN: 978-3-89955-698-8

Limited space, immense possibilities. Small Homes, Grand Living  
shows how to make use of modest-sized rooms and how to turn a  
small apartment into your personal design marvel.

Interior Design for  
Compact Spaces

SMALL HOMES 
GRAND LIVING
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The apartment is located on the first floor of a 
four-building residential complex in central Tel Aviv, 
near the Tel Aviv Museum of Art, the Israeli Opera, 
and the Cameri Theater. It was designed in the 
1950s by Dov Karmi, one of the most important 
architects of the modernist movement in Israel. 
Boasting the world’s largest number of build-
ings — more than 4,000 — built in the Bauhaus-
inspired International Style, Tel Aviv is widely 

New life is breathed into the recessed  
balcony of a modernist apartment  
in Tel Aviv, which has been transformed  
into an artist’s studio brimming  
with hidden treasures.

A balcony can serve a variety of purposes: as a 
small outdoor space to rejuvenate, a vantage 
point from which to view the surroundings, a 

place of lively gatherings, or a place for solitary con-
templation. It provides a source of fresh air and, in 
the case of recessed balconies, so-called “loggias,” 
shades and privacy, as a threshold between one’s pri-
vate abode and the outside world. For Sylvie Ye’arit 
Sheftel, the great potential of such a liminal space 
was precisely what she was looking for when she 
purchased her apartment in Tel Aviv. “The reason 
why I moved to this apartment was to create a space 
for my work as an artist,” she explains.

Working primarily within the medium of art 
photography, Sheftel was looking for an apartment 
that could also accommodate a dedicated studio for 
her creative output, as well as her private collection 
of artwork. With approximately 80 m² (861 ft²) and 
three rooms, her new home was somewhat larger 
than her previous one-bedroom apartment — and 
more importantly, it offered a unique space waiting 
to be revived. 

Made 
to Measure

known as the “White City” (for the prevalent use of 
white concrete), and was awarded the status of a 
World Cultural Heritage Site by UNESCO in 2003. 

The recessed balcony of Sheftel’s new apart-
ment might originally have been intended to catch 
the cool breeze blowing in from the Mediterranean 
Sea on hot summer nights. During the course of its 
60-year history, however, it had been used for a vari-
ety of functions according to the needs of its various 

owners. By the time Sheftel purchased the apart-
ment, the balcony had been closed off entirely and 
the space immediately behind it had transformed 
from being an airy kitchen to a bedroom with a sin-
gle small window. 

Above The modular floor-to-ceiling system includes 36 drawers 
and storage compartments, multifunctional display panels, and a 
hidden bed that transforms the studio into a guest room.

Location   Tel Aviv, Israel
Residents   1
Size   25 m² (270 ft²)
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Handmade timber 
cabinets create  
a feeling of warmth
This 50 m² (538 ft²) apartment in New Zealand — 
 home of Wiredog Architecture — was designed around 
the principles established by Makoto Masuzawa for 
his 1952 minimal house. The diminutive size is a 
constraint, meaning that spaces have to merge with 
each other. All the spaces are arranged around a 
central double-volume living area, including the 
open-plan kitchen. The upstairs bedroom and study 
enclose the living area. Only two primary materials are 
used: inexpensive American ash and Italian poplar 
plywood. Together with his father, the architect built 
all the internal joinery, including the kitchen that hangs 
from the joists of the mezzanine above. 

112 

Stairs might seem to have one of 
the simplest functions: providing 
access from one level to another,  
but strict regulations often mean 
that they consume a lot of space. 
When adapting stairs to fit small 
sites, there are a myriad of options 
that allow them to be multifunc-
tional. They can double up as stor-
age solutions, including shelving 
and cupboards, or, by using ladders, 
can condense the amount of space 
needed to the bare minimum. Hanging bicycles from the stairs 

Due to the small size of this low-cost sustainable house designed by 
Interface Studio Architects, innovative solutions had to be found  

for storage. This included using generally underused spaces, like the 
underside of the stairs, that is cleverly used as a space to hang bicycles.

Stairs-cum-storage
This home in Koriyama, Japan, takes its cues from traditional 
Japanese carpentry techniques that combine staircases 
with storage in order to maximize space. Architect Kotaro Anzai 
has designed a bespoke staircase that features a myriad of 
drawers and pigeonhole cupboards built from plywood and ash 
wood. Handles shaped like numbers help to organize the storage 
in which the owners keep their crockery. 

SABO Projects has used a small desk space  
and storage wall to create a feature within the 
open-plan space of this Brooklyn loft apart-
ment. Stacked timber boxes create storage 
within a partition wall that also accommodates 
a desk. The irregular combination of white and 
oak boxes also conceal stairs leading up to a 
mezzanine play area. 

Stacked boxes of 
storage 

Staircases

40 40 

for pedestrians as they pass by. Projecting, box-
like balconies cantilever off the facade in an offset 
arrangement, bringing a sense of the dynamic to 
an otherwise rigid compositional structure. By 
literally standing out, they draw attention from the 
outside, while maintaining a sense of discretion as 
they recede back into the facade. While the ground 
level garage is concealed behind a band of white 
corrugated steel doors, a delicate mesh covering 

Thoughtful design is the key to living  
small in this community of highly efficient 
apartments in Buenos Aires.

H ow can architecture redefine domestic space? 
How can minimum space be maximized? How 
can people live in harmony with their environ-

ment? How can housing be affordable while upholding 
high standards aesthetically and sustainably? These 
are some of the questions explored by IR Arquitectura, 
a collective of architects and industrial designers 
founded in 2008 in Buenos Aires by Luciano Intile and 
Andrés Rogers. In their apartment project, Quintana 
4598, they examined how to optimize compact and 
affordable living using thoughtful design. 

The multifamily house was built in Saavedra, a 
relatively quiet, residential neighborhood in the 
north of Buenos Aires. The architects, whose office 
is just six blocks away from the site, had already 
built another small multifamily building there a few 
years before and appreciated the area for its large 
green parks where residents can enjoy communal 
spaces for recreation and relaxation.

From the street, the modern five-story building 
on the corner junction of two streets fits well into 
the neighborhood and aligns with the surrounding 
older buildings in scale, color, and rhythm. The 
ground-level corner has been recessed to create a 
covered entrance that flows directly onto the side-
walk intersection, creating a moment of interaction 

Modular 
Minimalism

Location   Buenos Aires, Argentina
Residents   1
Size   32 m² (344 ft²)
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ROCK THE SHACK

The Architecture of Cabins,  
Cocoons and Hide-Outs

Rock the Shack takes us to the places we long for. 
For the first time in the history of humankind, 
more people live in cities than in the coun-
try. Yet, at the same time, more and more city 
dwellers are yearning for rural farms, moun-
tain cabins, or seaside homes. These kinds 
of refuges offer modern men and women a 
promise of what urban centers usually cannot 
provide: quiet, relaxation, being out of reach, 
getting back to basics, feeling human again. 
Rock the Shack is a survey of such contemporary 
refuges from around the world—from basic to 
luxury. The book features a compelling range 
of sparingly to intricately furnished cabins, 
cottages, second homes, tree houses, trans-
formations, shelters, and cocoons. What these 
diverse projects have in common is an excep-
tional spirit that melds the uniqueness of a 
geographic location with the individual char-
acter of the building’s owner and architect.

[ ]	ALSO AVAILABLE

From weekend homes to get-away cabins, this architecture  
embodies our longing for relaxing in nature.

Editor: Gestalten
Features: Full color, hardcover,  
stitch bound, 240 pages, 24 × 30 cm,  
9-1 / 2 × 11-3 / 4 inches
Price: € 39.90 (D)  £ 40  $ 60
ISBN: 978-3-89955-466-3

211210

hut on sleDs
cRosson claRke caRnachan aRchitects
waikato, new zealanD

On the shore of an idyllic beach rests an elegant hut. As the 
site lies within the coastal erosion zone, the building re-
mains completely movable. Reminiscent of a beach arti-
fact, the design’s natural aesthetics juxtapose with the in-
dustrial mechanics of its structure. Accommodating a 
family of five, the modest holiday retreat closes up against 
the elements when not in use. When closed, the rough 
cladding blends into the landscape and perches unobtru-
sively on the dunes. The small, simple, and functional 
home celebrates the rituals of daily life by connecting them 
to the outside. The two-story shutter on the front façade 
winches open to form an awning, shading the interior 
from summer sun while allowing winter sun to enter. 
When open, the shutter reveals double-height glass doors 
that open up the interior and connect the living and mez-
zanine areas to the extraordinary view. The space-efficient 
interior affords a new way of looking at holiday living in 
this sensitive environment.

Moveable homes provide endless opportuni-
ties for exploration and changes of scenery. 
Modified ferries allow ample space for fami-
lies. Shanty boats inspire images of Huck 
Finn’s literary journey and youthful spir-
it. Former cruise ships become charming  
hotels. These floating domiciles showcase 
alternative living solutions from the private 
to the commercial.

From the romantic lakes of Kashmir to 
the Bay of Venice, houseboats claim their 
space atop the water worldwide. These char-
ismatic and aquatic homes provide refuge 
from being landlocked and promise to  
satisfy curious natures. Rock the Boat profiles 
the imaginative inhabitants and designers 
behind these houseboats; the volume offers 
inspiration to anyone interested in a touch 
of escape from a weekend change of scenery 
to a permanent change of address.

Editor: Gestalten
Features: Full color, hardcover,  
stitch bound, 272 pages, 21 × 26 cm,
8-1 / 4 × 10-1 / 4 inches
Price: € 39.90 (D) £ 40  $ 60
ISBN: 978-3-89955-916-3

The freedom of open water and the comforts of home.

Boats, Cabins and Homes  
on the Water

ROCK THE BOAT

156 157 FLOATING SAUNA – Pielisjoki River, Joensuu, Finland

FLOATING SAUNA – Pielisjoki River, Joensuu, Finland
Built by Santeria Hiltunen & Friends

Floating 
Finnish Sauna
Saunas are an inte-
gral part of Finnish 
culture, so it made 
sense that when a 
group of friends 
decided to build 
a place for get - to-
gethers on the 
Pielisjoki River in 
Joensuu, Finland, it 
would naturally in-
clude a sauna. Built 
from reclaimed 
wood, their multi-
level raft, dubbed 
the “Saunalautta" 
(Finnish for 
“sauna- raft”), is part sauna, and part 
houseboat or mobile campsite. 
Measuring 3.20 × 7.50 m (10.5 × 25 ft.), 
it fl oats on 12 small pontoons, and is 
powered by a small outboard motor. 
Inside is a cozy sauna that fi ts 10 to 15 
people, and a berth that sleeps up to 
fi ve. The two outdoor decks off er plenty 
of room for relaxation, with a BBQ and 
dining table on the upper deck and 
hammocks all around. Six meters (19 ft.) 
up is a crow’s nest overlook that dou bles 
as a diving tower for the brave of 
heart. The owners have decided to share 
their fun by making the “Saunalautta" 
available for short - term rent. ~

252 253HOUSEBOAT – Seine River, Paris, France

170 171FLOATING SAUNA – Seattle, Washington, USA

4 5 NARROWBOAT – Regent’s Canal, London, United Kingdom

Boutique Barge
Those in search of a unique stay in 
London should head to Bert’s Barges — a 
fl oating boutique hotel suite in narrow-
boat form. Moored on Regent’s Canal in 
East London’s 
hip borough 
of Hackney, 
the boat 
measures 
14.63 × 3.35 m 
(48 × 11 ft.). 
Designed with 
a sense of 
Scandinavian chic, its monochrome inte-
rior is beautifi ed with vintage mid- 
century furniture and luxury amenities: 
    a full kitchen, walk- in shower, under-
fl oor heating, wood - burning stove, and 
king-sized bed with down and linen 
bedding.  The fl oating B & B is a spin - off  
project for interiors company Bert & May. 
The idea came about when founder Lee 
Thornley needed a part- time base in 
London. The location of the company’s 
showroom on the canal inspired the 
idea of having a houseboat there: 
“I looked out at the water and thought, 
‘why not build something beautiful to 
go on it?’” A steel-  framed custom- built 
barge was outfi tted with reclaimed clap-
board walls, handmade encaustic tiles, 
and engineered fl ooring, all from the 
Bert & May catalog. The vessel in 
Hackney is the fi rst of a planned fl eet of 
four boutique hotel barges to be estab-
lished in London, York, and Bristol. ~

NARROWBOAT – Regent’s Canal, London, United Kingdom
Designed by Bert’s Barges

THE HINTERLAND
Cabins, Love Shacks and  
Other Hide-Outs

Editor: Gestalten
Price: € 39.90 (D)  £ 40  $ 60
ISBN: 978-3-89955-663-6

HIDE AND SEEK
The Architecture of Cabins  
and Hide-Outs

Editor: Gestalten
Price: € 39.90 (D)  £ 40  $ 60
ISBN: 978-3-89955-545-5
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D ing.Dernière reprise, l’arbi-
tre à la grande fauxarrête le
combat.Ali s’enest allé.Ce-

lui qui se disait «si méchant qu’il
rend la médecine malade» et ne
s’était jamais écroulé avant le gong
a dû se résoudre à la finitude des
choses.Mais«TheGreatest», leplus
grand, dans sa deuxième vie d’ex-
boxeur rongépar lamaladiedePar-
kinson, s’est accroché.Longtemps.
Au-delàdecequ’onprétendaitpos-
sible ou raisonnable. Comme il
l’avait fait sur le ring à Manille,
le 1er octobre 1975, au bout des
14 rounds lesplusviolentsde l’his-
toirede laboxe faceà l’ennemi juré
Joe Frazier ; ou même dans la dé-
faite (auxpoints), deboutmalgré sa
mâchoire en vrac, en 1973 contre
l’oubliéKenNorton.Plus longtemps
en tout cas que ce que n’importe
quelneurologueauraitprédit,puis-
que lamédecine l’avaitdéjàenterré
debout, le cerveau en miettes, au
début des années 80.
Hospitalisédepuis jeudi àPhoenix
(Arizona)pourdes «problèmes res-
piratoires» annoncésdansunpre-
mier tempscommebénins, l’icône
pugilistiqueavusonétat sedétério-
rer dès le lendemain. Vendredi,
des «proches» cités par le tabloïd
New York Post et l’agence AP ont
confié sous couvert de l’anonymat
que la légendeétait en fait sousas-
sistance respiratoire, au plusmal.
Samort a été annoncée tôt samedi
par sa famille et son porte-parole,
Bob Gunnell, dans un communi-
qué: «Après un combat de trente-
deux ans contre la maladie de Par-
kinson, Mohamed Ali est décédé à
l’âge de 74 ans.»
AvecMohamedAlidisparaît lapre-
mièrevedetteànotoriétéglobaleet
absolue –le sportif le plus photo-
géniqueduXXesiècle fut longtemps
le visage le plus reconnude la pla-
nète. Les Beatles étaient peut-être
lespremières starsplanétaires (ou,
plus justement,dumondeocciden-
tal), mais Ali seul était connu
de tous,NoirsouBlancs,habitants
du tiers-monde ouAméricains re-
pus. Avant de devenir l’astremort
vaguement sanctifié des trois der-
nièresdécennies, condamnéausi-
lenceetaux tremblementsparPar-
kinson, leboxeurétait tout à la fois
l’athlèteultime, le corpspolitique,
le gentil et leméchant, la radicalité
et l’œcuménisme.Dansunecatégo-
rieoù il s’est longtempsagid’être le
plusdur,Ali a révolutionné laboxe
des lourdsendevenant leplus intel-
ligent. Conteur de sa geste, allant
jusqu’à jouer son propre rôle dans
unbiopic (The Greatest, 1977), pro-
moteurà laverve inégalée,Ali le ri-
mailleur impénitent a inventé le
trash talk, l’insultecommepremier
jab (coupdroit tendu).
Héraut de la fierté noire des an-
nées60, l’activistea imposésacélé-
britéomnipotenteetenvahi tous les
champs: sportif,politique,médiati-
que, culturel. Manipulateur rou-
blardmais sincère, il a transcendé
toutévénement le touchantenhis-
toire (avecet sansmajuscule), qu’il
s’agissedemultiplier les «combats
dusiècle»oude libérerdesotagesà

Par
GUILLAUMEGENDRON

ALI
LES COMBATS D’UN SIÈCLE

Icône planétaire, le triple cham-
pion du monde des lourds a
jeté l’éponge vendredi, à 74 ans,
à l’issue d’une lutte de trente-
deux ans contre la maladie de
Parkinson. Il aura inspiré des
cinéastes et marqué les esprits
par ses engagements et punch-
linesmusclés.

Ali, en 1963, déclamant dans un
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Bagdad enpleine guerre duGolfe.
«La plus grande attraction du
monde depuis l’invention du cinéma
parlant»,dixit l’intéressé, est aussi
l’unedespremières figuresde sub-
version pop, dont le seul égal est
CheGuevara–en témoignent leurs
effigies respectivesencoreaffichées
dansnombredechambresd’ados.

DeLouisville
àRome
Louisville, Kentucky, le 17 jan-
vier 1942.Ondoit sortir legaminau
forceps. L’aîné desClay (il aura un
frère cadet) reçoit le nom de son
père,Cassius, peintre enbâtiment.
Sa mère, Odessa, est domestique.
L’enfantestélevédans l’effroi causé
par le lynchage d’Emmet Till, ce
doubledesonâgesauvagementas-
sassinédans leMississippi en 1955.
CarsiLouisvillen’estpas l’Alabama,
lamétropoleàchevalentreMidwest
ouvrieretSudracisteapplique lasé-
grégationracialeetClayseverra re-
fuser plusd’un repasdans lesdin-
ners locaux. La légende veut que
Cassius Clay se mette à la boxe
après la disparition de son vélo. Il
a 12anset jured’aller «botter le cul»
duvoleur. JoeE.Martin, flic blanc
et entraîneur local, lui conseille
d’apprendre à cogner d’abord.
Six ans plus tard, Martin voit son
poulain remporter l’or chez lesmi-
lourds aux Jeux olympiques de
Rome.CassiusClayaalors 18ans, il
est temps de passer pro. Le visage
poupon, 1,91mètre sous la toise et
uneallongedequasiment2mètres,
«l’insolent de Louisville», comme
on l’appelle alors, ne perd aucun
combat et boxe comme un poids
coq–toutenesquivesetpiquespré-
cises. Le papillon et la guêpe.
Quatreansplus tard, SonnyListon,

machine à démolir qui a appris la
boxeà l’ombre luioffresachancede
décrocher le titre de championdu
mondedes lourds. La sallebondée
de Miami est frappée de stupeur
le 25 février 1964 quand «l’ours»
SonnyListon reste assis sur son ta-
bouret à la septième reprise, pré-
texteunedouleurà l’épauleetaban-
donneson titre àun frêlegaminau
visage intact.La thèsed’uncombat
arrangé, fortement étayéeparune
note retrouvée dans les archives
du FBI en 2014, a encore cours
aujourd’hui…Auxpremières loges,
un leader noir et rouquin en cos-
tume immaculé, lunettes sévères
de prof de fac sur le nez, assiste
dans lebrouillarddesvolutesdeci-
gares à la naissance d’un phéno-
mène.Le lendemain,Clayannonce
qu’il devient Cassius X, effaçant à
jamaisson«nomd’esclave»,comme
l’avait fait avant lui Malcolm X,
l’homme discret au bord du ring,
«conseiller spirituel» du nouveau
champion du monde des poids
lourdsetporte-voixendisgrâcedes
black muslims.
Les deux hommes se connaissent
en fait depuis 1962, et ça fait un
moment que Clay garde le secret
sur ses accointancesavecNationof
Islam, mouvement afro-nationa-
liste qui file lespires suées à l’Amé-
rique,duFBIàMartinLutherKing.
Pieuxmais nonmoins ambitieux,
Clay savait qu’il ne deviendrait ja-
mais un challenger s’il affichait
ouvertement ses attaches à un
groupe si sulfureux.Devenucham-
pion, il peut bien faire cequ’il veut
et, unmois après sadoublevictoire
(face à Liston, contre l’Amérique
blanche), CassiusXdevientMoha-
medAli.EtoublieMalcolmX, renié
par les siens et assassiné l’année
suivante. Ali et Liston s’affrontent
à nouveau en 1965, Suite page IV

«J’ai lutté avec un alligator.
Jeme suis battu avec
une baleine. […] Rien que
la semaine dernière,
j’ai tué un rocher, blessé
une pierre, envoyé une
brique à l’hôpital. Je suis
siméchant que je rends
lamédecinemalade!»
MOHAMEDALI en 1974, avant son combat
à Kinshasa contre George Foreman

haïku qu’il fera tomber son adversaire en trois rounds. PHOTOMARVIN LICHTNER. TIME LIFE PICTURES. GETTY

Over recent years, the world of news mak-
ing has dramatically changed. Newspaper 
Design examines the forces that have trans-
formed the industry and showcases the 
best of editorial design in the news context. 
Following the shift to digital, the role of  
visual journalists has evolved. As our read-
ing habits change, so do the ways in which 
designers deal with typography, grid sys-
tems and illustration in order to tell a story 
in the most engaging way. 

Newspaper Design discusses the daily chal-
lenges of journalists and editorial designers, 
and introduces the work of the teams behind 
some of the most influential newspapers, 
such as the New York Times, the Frankfurter 
Allgemeine Zeitung, and Libération. Unique in-
sights from professionals paired with out-
standing visual examples reveal the inner 
workings of the news industry and make 
Newspaper Design a must-have for designers, 
publishers and journalists. 

[◊]	 JAVIER ERREA is director of Errea 
Communications, president of the 
Spanish chapter of the Society for  
News Design, and coordinator for 
the Malofiej World Summit and 
International Infographics Awards. 

Newspaper Design showcases the best of editorial and graphic design  
from the most renowned newspapers across the world, and proves that  
skillful news design matters more than ever before.

Editorial Design from the 
World’s Best Newsrooms
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Whether for a wedding, a birthday, or a fashion 
show, invitations carry a touch of the personal. 
Carefully crafted, they span the spectrum from 
the whimsical to the elegant. Brands are al-
lowed a freedom of expression through the 
intimate nature of an invitation. Clients en-
joy receiving tokens from corporate affairs or 
garden parties. The complexity of this modest 
format is shown alongside the delight taken in 
its details. You’re Invited! showcases a myriad 
of paper choices, hand-lettering techniques, 
and behind the scenes profiles.

Editor: Gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages, 24 × 30 cm,  
9-1 / 2 × 11-3 / 4 inches
Price: € 39.90 (D) £ 40  $ 60
ISBN: 978-3-89955-920-0

Invitations provide the perfect personal touch for everything  
from private events to opening nights. You’re Invited! is the  
definitive guide to this versatile and charming medium.

Invitation Design  
for Every Occasion

YOU’RE INVITED! 

From election results to catastrophes to wars 
to scientific discoveries: the stream of data 
we are exposed to daily becomes ever more 
complicated. Infographics help make sense 
of it, transforming difficult to grasp facts and 
figures into accessible visualizations. Print 
media are increasingly making successful use 
of them. Visual Journalism reveals the masters 
of this discipline and their finest works. 

The portraits of studios and individuals 
within this compendium illustrate how the 
world of infographics continues to evolve as 
it informs data and graphic trends. A visual 
revolution showcases the myriad possibili-
ties of non-verbal communication. 

Editors: Gestalten & Javier Errea 
Features: Full color, hardcover,  
stitch bound, 288 pages, 24.5 × 33 cm,
9-3 / 4 × 13 inches
Price: € 49.90 (D) £ 50  $ 69
ISBN: 978-3-89955-919-4

As the world grows more complex, some of the 
best stories are told through infographics. 

Infographics from the  
World’s Best Newsrooms  
and Designers

VISUAL JOURNALISM
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Start Me Up! is a compendium of innova-
tive corporate design for a new generation. 
Brimming with imaginative business ideas 
from a turban tailoring house to an artisti-
cally ambitious mattress manufactory, this 
book presents brands that break away from 
stereotypes through their visual identities. 
Brands are people and people are brands: the 
featured examples show that entrepreneur-
ship today is more personal than ever before 
and that businesses can be seen as extensions 
of the passionate professionals who founded 
them. A showcase of the best in innovative 
branding from around the world, Start Me 
Up! collects work by creative agencies who 
are transforming business ideas into per-
sonalized narratives through striking visual 
storytelling strategies.

Los Logos 8 is the authoritative reference on 
contemporary logo design. As with previ-
ous editions of Gestalten’s indispensable  
Los Logos series, this expertly curated collec-
tion is both a guide to the latest innovations 
and a prediction of coming trends. This  
edition looks further into the ever-chang-
ing world of this vital element of branding: 
the logo. An inevitable task on a designer’s  
artistic and professional timeline, designing 
a logo is a lively and explorative mission. 

The fully indexed compendium showcas-
es an unparalleled selection of cutting-edge 
examples from around the globe. A practi-
cal and insightful handbook of the current  
developments in logo design and a boundless 
source of inspiration, Los Logos 8 is a must-
have for any designer, brand manager, trend 
scout, or marketing strategist.

Editor: Gestalten & Anna Sinofzik
Features: Full color, hardcover,  
stitch bound, 256 pages, 24 × 28 cm,
9-1 / 2 × 11 inches
Price: € 39.90 (D)  £ 40  $ 60 
ISBN: 978-3-89955-556-1

Editor: Gestalten
Features: Full color, hardcover,  
stitch bound, 400 pages, 24 × 19 cm,
9-1 / 2 × 7-1 / 2 inches
Price: € 39.90 (D) £ 40  $ 60
ISBN: 978-3-89955-694-0

Little brand, big effect: today’s corporate design is  
being redefined by distinctive visual creativity.

Los Logos 8, the classic compilation and thoughtfully curated  
showcase of current developments in logo design, delves into the  
realm of an ever-evolving and always present branding component.

New Branding 
for Businesses

START ME UP! LOS LOGOS 8

06 German Gonzalez05 Gianni Rossi

04 Tridente Brand Firm03 Claradise

02 Michelberger Hotel01 Toben

01 Badesaison

PLAYFUL TYPO H a n d m a d e 193192 H a n d m a d e PLAYFUL TYPO

01 Jason Rothman08 Kristina Wedel07 BARBAR06 Akademia Otwarta Warsaw

05 Gabriel M. Ramos04 Civilization01 Kissmiklos

03 L² studio02 Uma Studio

ILLUSTRATIVE O b j e c t s 295294 O b j e c t s ILLUSTRATIVE
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Editors: Gestalten & Nicholas Felton 
Features: Full color, hardcover,  
stitch bound, 256 pages, 24 × 30 cm,  
9-1 / 2 × 11-3 / 4 inches
Price: € 39.90 (D)  £ 40  $ 55
ISBN: 978-3-89955-645-2

Editors: Gestalten & Dennis Busch 
Features: Full color, hardcover,  
stitch bound, 320 pages, 24 × 30 cm,  
9-1 / 2 × 11-3 / 4 inches
Price: € 44 (D)  £ 45  $ 60
ISBN: 978-3-89955-583-7

PHOTOVIZ 
Visualizing Information  
Through Photography

THE AGE OF 
COLLAGE VOL. 2
Contemporary Collage  
in Modern Art

By: Francesco Franchi, Christian Rocca
Editor: Gestalten
Features: Full color, hardcover,  
stitch bound, 272 pages, 24.5 × 33 cm,
9-3 / 4 × 13 inches
Price: € 49.90 (D)  £ 50  $ 68
ISBN: 978-3-89955-631-5

By: Francesco Franchi
Features: Full color, hardcover,  
stitch bound, 240 pages, 18.6 × 30 cm,  
7-1 / 4 × 11-3 / 4 inches
Price: € 49.90 (D)  £ 50  $ 78
ISBN: 978-3-89955-468-7

THE INTELLIGENT 
LIFESTYLE MAGAZINE
Smart Editorial Design, Ideas  
and Journalism

DESIGNING NEWS
Changing the World of  
Editorial Design and 
Information Graphics

By: Erling Kagge
Features: Full color, hardcover,  
stitch bound, 192 pages, 17 × 24 cm, 
6-3 / 4 × 9-1 / 2 inches
Price: € 29.90 (D)  £ 30  $ 39.95
ISBN: 978-3-89955-579-0

A POOR COLLECTOR’S 
GUIDE TO BUYING 
GREAT ART

By: Lotta Kühlhorn 
Features: Full color, hardcover,  
stitch bound, incl. CD-ROM, 160 pages, 
21.5 × 28 cm, 8-1 / 2 × 11 inches
Price: € 35 (D)  £ 35  $ 49.90
ISBN: 978-3-89955-515-8

DESIGNING PATTERNS
For Decoration, Fashion  
and Graphics

By: Winkreative
Features: Full color, linen hardcover,  
different paper types, 344 pages, 23 × 30 cm,
9 × 11-3 / 4 inches
Price: € 49.90 (D)  £ 50  $ 78
ISBN: 978-3-89955-510-3

WINKREATIVE  
DESIGN STORIES
A Global View on Branding, Design 
and Publishing

By: Olaf Breuning 
Editor: Alain Bieber
Features: Full color, hardcover,  
stitch bound, 224 pages, 24 × 30 cm,  
9-1 / 2 × 11-3 / 4 inches
Price: € 39.90 (D)  £ 40  $ 55
ISBN: 978-3-89955-649-0

OLAF BREUNING

Editor: Gestalten
Features: Full color, hardcover,  
stitch bound, 272 pages, 24 × 30 cm,  
9-1 / 2 × 11-3 / 4 inches
Price: € 39.90 (D)  £ 40  $ 60
ISBN: 978-3-89955-695-7

By: Joe la Pompe  
Editor: Mike Koedinger 
Features: Full color, hardcover,  
stitch bound, 228 pages, 24 × 30 cm,  
9-1 / 2 × 11-3 / 4 inches
Price: € 39.90 (D)  £ 40  $ 55
ISBN: 978-3-89955-690-2

Editors: Gestalten,  
Juan Velasco & Samuel Velasco 
Features: Full color, hardcover,  
stitch bound, 232 pages, 24.5 × 33 cm,
9-3 / 4 × 13 inches
Preis: € 39.90 (D)  £ 40  $ 60
ISBN: 978-3-89955-639-1

Editors: Gestalten & Anna Lena Schiller 
Features: Full color, hardcover,  
stitch bound, 192 pages, 24 × 28 cm,
9-1 / 2 × 11 inches
Price: € 39.90 (D)  £ 40  $ 55
ISBN: 978-3-89955-656-8

Editors: Gestalten, Nina C. Müller, 
George Popov & Anna Sinofzik 
Features: Full color, hardcover,  
stitch bound, 400 pages, 24 × 19 cm,
9-1 / 2 × 7-1 / 2 inches
Price: € 39.90 (D)  £ 40  $ 49.95
ISBN: 978-3-89955-546-2

Editors: Gestalten & Antonis Antoniou
Features: Full color, hardcover,  
stitch bound, 224 pages, 24.5 × 33 cm,
9-3 / 4 × 13 inches
Price: € 39.90 (D)  £ 40  $ 60 
ISBN: 978-3-89955-469-4

Editor: Gestalten 
Features: Full color, hardcover,  
stitch bound, 256 pages, 24 × 28 cm,
8-2 / 3 × 11 inches
Price: € 39.90 (D)  £ 40  $ 60
ISBN: 978-3-89955-671-1

Editors: Gestalten & John O’Reilly 
Features: Full color, hardcover,  
stitch bound, 400 pages, 21 × 26 cm,
8-1 / 4 × 10-1 / 4 inches
Price: € 29.90 (D)  £ 30  $ 39.95
ISBN: 978-3-89955-587-5

VISUAL FEAST
Contemporary Food Staging  
and Photography

COPY PASTE
How Advertising  
Recycles Ideas

LOOK INSIDE
Cutaway Illustrations  
and Visual Storytelling

GRAPHIC RECORDING
Live Illustrations for 
Meetings, Conferences and 
Workshops

LOS LOGOS 7

A MAP OF THE WORLD
The World According  
to Illustrators and Storytellers

FIRST THINGS FIRST!
New Branding and Design  
for New Businesses

ILLUSIVE
Contemporary  
Illustration Part Four
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Over the past decade, Monocle editors have 
been writing about–and staying in–plenty 
of hotels. They’ve put to the test everything 
from cosy inns in the backstreets of Beirut 
to cutting-edge offerings from international 
brands in New York, Tokyo and beyond. At 
the heart of everything has been one guid-
ing principle: to find stop-ins that get the 
simple things right and understand the value 
of thoughtful hospitality. 

In this brand-new book, Monocle reveals 
not only its 100 favourite hotels but also how 
you could start number 101 on its list with 
a wealth of advice and insight into what 
owning and running a perfect establishment 
involves. From stunning photography and 
illustration to snappy essays and sharp ob-
servations, The Monocle Guide to Hotels, Inns 
and Hideaways delivers a complete review of 
everything from escapists' boltholes to third 
spaces for entrepreneurs. 

By: Monocle
Monocle editor in chief: Tyler Brûlé
Monocle editors: Andrew Tuck, Joe Pickard
Features: Full color, hardcover, stitch 
bound, ribbon bookmark, 304 pages,  
17.3 × 23 cm, 7 × 9 inches
Price: € 35 (D)  £ 35  $ 50
ISBN: 978-3-89955-952-1

Monocle’s latest book will tell you where to find a top hotel–and also 
how to design or run your own. Both inspirational and packed with 
insight, it will be a must-have guide for the globally minded.

Release: May 2018

THE MONOCLE 
GUIDE TO  
HOTELS, INNS  
AND HIDEAWAYS

[  SAMPLE COVER  ]

The Monocle 
Guide to Hotels, 

Inns & Hideaways
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From the fluidity of watercolor to the me-
ticulous nature of dotwork to the stunning 
detail of realism, the various styles of tattoo-
ing allow creativity to flourish. And whether 
inked in a clandestine spot or showcased 
visibly, every piece has its story. In Ukraine 
and Turkey, tattoos are political statements. 
Today, celebrated artists travel the world,  
organizing appointments exclusively via 
social media. Tattooing can be a way of life. 

Following the success of Forever: The 
New Tattoo, this volume further tracks the 
scene’s inventiveness and originality as  
tattoos emerge from subculture obscurity. 
Just as the needle infuses the skin with 
ink, the artists profiled here infuse life into  
current tattoo culture. Forever More explores 
their unique stories and iconic work whilst 
creating a comprehensive narrative of this  
dynamic and enduring scene.

Editors: Gestalten & Hannah Graves 
Features: Full color, hardcover,  
stitch bound, 288 pages, 22.5 × 29 cm,
9 × 11-2 / 5 inches
Price: € 39.90 (D) £ 40  $ 60
ISBN: 978-3-89955-926-2

Modern-day passion, tangible tradition, and striking creativity:  
trace how tattooing continues to evolve in the follow up to Forever.

The New Tattoo

FOREVER MORE

220 221IGNORANT PEOPLEIGNORANT PEOPLE220

Isaiah

T thtaker
 is an aggressively creative outlaw. Describing himself 

as a “legendary hoodlum and influential polymath,” the former felon 
is not a tattooer you’d want to mess with. This prolific artist moves 
between mediums, dabbling in tattooing, film, and design. He is also 
a rapper, which inspired him to co-found the indie hip-hop collective 
and record label . His intense, bold tattoo style is 
indicative of his personal taste and extraordinary personality.

188 189TALLEY MATTHEWu o

You can see a  tattoo coming from a mile away. Influenced by the natural 
world, the tattooist’s bold, dramatic style is distinctly his own, and his technique, 
which he developed by tattooing friends, is equally unique. Drawing his modern 
versions of classic dragon and snake designs directly onto the skin freehand with 
red and blue marker,  then uses these lines as the basis for his blackwork tat-
toos. A completely self-taught tattoo artist, he owns his own studio in Rome.

263262 MO GANJIMO GANJI

Tattoos now have mass appeal, but beyond 
the mainstream, a new tattoo underground 
has developed. It is as innovative, diverse, 
inspiring, and controversial as the motifs 
it creates. Forever is a stunning documen-
tation of this dynamic current scene. The 
book showcases key tattoo innovators and 
a broad range of fresh styles. In addition to 
its cutting-edge selection of quality visuals, 
it features insightful text portraits of artists 
Alex Binnie, Yann Black, Scott Campbell, 
Curly, El Monga, Fergadelic, Mike Giant, 
Thomas Hooper, Jon John, Alix Lambert, 
Guy Le Tatooer, Duke Riley, Robert Ryan, 
Jonas Uggli, Amanda Wachob, and Duncan 
X. A preface by heavily tattooed art historian 
Matt Lodder puts current developments in 
tattooing into historical context.

Editors: Gestalten & Floyd Schulze 
Features: Full color, hardcover,  
stitch bound, 256 pages, 22.5 × 29 cm, 
9 × 11-2 / 5 inches
Price: € 39.90 (D)  £ 40  $ 49.95
ISBN: 978-3-89955-442-7

Tattoos have gone mainstream. 
Here comes the tattoo underground.

The New Tattoo

FOREVER
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Through all walks of life, let 
Monocle be your guide.

THE MONOCLE 
GUIDE SERIES

By: Monocle
Features: Full color, linen hardcover,  
stitch bound, 408 pages, 20 × 26.5 cm, 
8 × 10-1 / 2 inches
Price: € 45 (D)  £ 40  $ 60
ISBN: 978-3-89955-490-8

By: Monocle
Features: Full color, linen hardcover,  
stitch bound, 304 pages, 20 × 26.5 cm,
8 × 10-1 / 2 inches
Price: € 45 (D)  £ 40  $ 60
ISBN: 978-3-89955-537-0

By: Monocle 
Features: Full color, linen hardcover,  
stitch bound, 338 pages, 20 × 26.5 cm,
8 × 10-1 / 2 inches
Price: € 45 (D)  £ 40  $ 60
ISBN: 978-3-89955-668-1

By: Monocle
Features: Full color, linen hardcover,  
stitch bound, 402 pages, 20 × 26.5 cm,
8 × 10-1 / 2 inches
Price: € 45 (D)  £ 40  $ 60 
ISBN: 978-3-89955-560-8

By: Monocle
Features: Full color, linen hardcover,  
stitch bound, 338 pages, 20 × 26.5 cm,
8 × 10-1 / 2 inches
Price: € 45 (D)  £ 40  $ 60
ISBN: 978-3-89955-648-3

Bundle of 5 Monocle guides including:
1) The Monocle Guide to Better Living
2) The Monocle Guide to Good Business
3) The Monocle Guide to Cosy Homes
4) How to make a Nation: a Monocle Guide
5) The Monocle Guide to Drinking & Dining
Price: € 185 (D)  £ 167  $ 204
Title Number: 9224

THE MONOCLE GUIDE 
TO BETTER LIVING

THE MONOCLE GUIDE 
TO GOOD BUSINESS

THE MONOCLE GUIDE 
TO DRINKING & DINING

THE MONOCLE GUIDE 
TO COSY HOMES

HOW TO MAKE A NATION: 
A MONOCLE GUIDE

THE MONOCLE GUIDE 
BUNDLE

MONOCLE was launched by Tyler Brûlé in 
2007 as a monthly magazine briefing on 
global affairs, business, culture, design, and 
much more. Today, MONOCLE is a complete 
media brand with a suite of travel guides 
under its belt, a 24-hour radio station, a 
film-rich website, retail ventures around 
the globe, and cafés in Tokyo and London. 
Besides their London HQ they have seven 
international bureaux in New York, Toronto, 
Istanbul, Singapore, Tokyo, Zurich, and Hong 
Kong. At their core is the simple belief that 
there will always be a place for a print brand 
that is committed to telling fresh stories and 
sending photographers on assignments.

01

02

0403

The details

Architect: Ricardo Bofill
Year built: 1975
Number of apartments: 446

Communal facilities: Two pools, 
ping-pong tables, a summer cinema 
in the central patio and a modest  
library, plus a clutch of bars and 
shops line the exterior.

Key materials: Cement and ceramic 
tiles. The building’s structural lines 
resemble a distorted Rubik’s Cube. 

Why we’d live here: The considered 
use of light and space, the acoustic 
design and the neighbourly charm are 
conducive to peaceful co-existence. 

01
Communal ping-
pong table on 
ground floor
02
Small section  
of the façade
03
rooftop pool
04
one of many
adjoining 
walkways 

257256

High-rise
Walden 7

Chapter 02
The residences

•
Grow your  
own home
Global
•
Preface
‘Playing house’ is one of the more fun adult games. 
But furnishing a home from scratch is a gradual 
process and after you’ve bought a property your 
budget may not stretch to your dream collection. 
But it is important to dream. Here’s our inventory 
of things we’d pick to transform a house into a 
proper home. 

•

01 Mesa kitchen by Alfredo Häberli for Schiffini. Combining 
wood, ceramic tiles and metal, this 21st-century take on the rustic 
farm kitchen is giant, tactile and built to last a lifetime or two. 
schiffini.com

02 A round-edged dining table by Ercol. Round edges are more 
friendly for dining and this Ercol table has a handy butterfly 
extension leaf for when 15 friends drop by instead of five. 
ercol.com

03 Garten chairs by Thonet. We’ve opted for these indoor/
outdoor chairs by Thonet, which avoid the formal chintz of an 
upholstered dining chair but are far more comfortable than a 
backless stool. 
thonet.com

04 Inga Sempé’s w103 lighting for Wästberg. A perfect option 
for over-the-kitchen-table lighting which should (always) be 
dimmable. It provides a neat talking point for tricky dinner guests. 
wastberg.com

05 Hakusan and Hasami crockery with Plus Minus Zero 
appliances. If tableware and appliances are going to be on  
show, they have to be beautiful. Our crop is from Japan; sensibly 
sized appliances by Plus Minus Zero sit with delicate porcelain 
from Kyushu. 
hasamiyaki.jp; plusminuszero.jp; hakusan-shop.com

01 A handmade, leather-upholstered sofa by Osaka-based furniture firm Truck.  
Though we’d normally opt for wool or cotton upholstery, getting comfortable on this  
sofa is more like sitting on a cloud than a cheap rented car seat. 
truck-furniture.co.jp

02 838 Veliero bookcase by Franco Albini for Cassina. This is an heirloom piece, a feat  
of engineering in glass and brass that acts as showstopper and room-divider in one.  
cassina.com

03 Pelican chair by Finn Juhl in grey wool. As much a sculpture as a piece of furniture,  
this chair is perfect for curling up with a good book beneath the adjustable floor light  
by Santa Cole. 
finnjuhl.com; santacole.com

04 Wooden lamps by Bunaco and a smattering of cushions by Svenskt Tenn. Large  
spaces are easily divided into more manageable nooks with soft table lights. We favour  
Bunaco for its natural, woody glow. Similarly, bursts of colour from Svenskt Tenn’s  
ageless fabric prints will do the trick nicely. 
svenskttenn.se

05 A handmade woollen rug by Kasthall. Though underfloor-heated wood will never  
leave your toes chilly, a beautiful big rug is good for breaking up the expanse. 
kasthall.com

— 322 — — 323 —

Living

Our living room is long and 
open but divided into zones 
with different functions. 
An oak floor, preferably by 
Danish firm Dinesen, is easy 
to keep clean and gets better 
with age. A mix of natural 
materials – leather, cane, 
wool, wood, brass and the 
odd bit of greenery – makes 
the space feel human. A 
range of heights prevents 
it feeling sterile. A wood-
burning stove at the heart 
provides warmth and scent 
to fill the house. There’s 
ample room to entertain 30 
for festive drinks, but you 
never feel lonely if it’s just 
you and the cat.

Kitchen

When it comes to 
entertaining we prefer 
cosy kitchen suppers 
over stuffy, stiff white-
tablecloth dining. That said, 
our kitchen is a bit of a 
performance space and it’s 
access all areas. Everything 
is on show – handy when 
it comes to reaching for a 
utensil or when guests help 
empty the dishwasher. In 
summer, patio doors open 
to the terrace, doubling 
the size of the room. It’s 
not a precious space; it’s 
somewhere that instantly 
conveys the love of good 
food, hospitality and taste to 
anyone who drops by.

1

1

2

3

3

4 5
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perfect home
Essentials for furnishing from scratch

08
Home
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food retailers

“We decided to position our 
lives around food,” says Merlin 
Jones, who co-founded General 
Store with his wife Genevieve 
Schiffenhaus (both pictured) in 
2012. After quitting their jobs, 
the pair spent a year learning 
to make cheese and bake bread 
before starting the independent 
shop in Peckham, a now-thriving 
pocket of southeast London. 
“We opened the shop to bring 
our appreciation and experience 
of food production into a retail 
environment,” says Jones. 

The seasonal offerings lining 
the shelves are mostly sourced 
from the UK and Europe and are 
chosen with accessibility in mind. 
“We want people to be able 
to cook a meal with what they 
buy,” says Schiffenhaus. Some 
products – such as smoked fish 
from north London’s Hansen & 
Lydersen – have a short journey 
to the shop; others, including 
the hazelnut chocolate spread 
from Piedmont, have further to 
travel. And with each passing 
year, Jones and Schiffenhaus put 
more time into finding standout 
items. “This process really takes 
patience,” says Jones. 

Yet the best thing about 
running the shop, according to 
Jones, is getting to know people 
in the neighbourhood. “The 
vast majority of our customers 
reside locally and are repeat 
weekly customers; they are our 
lifeblood.” — (m)

General Store, London
Community service

Open 
Wednesday to Sunday

Contact 
174 Bellenden Road
+44 (0)20 7642 2129
generalsto.re 

Go for 
La Grotta ice cream
Rollright cheese from Oxfordshire
Bray’s Cottage pork pie
Piedmontese hazelnut chocolate spread
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•
Making a 
statement 
from head 
to toe
Global
•
Preface
When it comes to ‘better 
living’ in the often ephemeral 
world of fashion, may  
we suggest a few staples  
that will stand the test of 
passing seasons? 

•

02
Fendi
Rome

The right accessory can not only complete a look but also allow you to dress up the low-
key, when all you want to do is pull on a favourite T-shirt and some Edwin jeans. Fendi’s 

1920s-inspired slip-on bangles in pop colours are the perfect all-round solution.
fendi.com

01
Kaneko Megane

Fukui

Who wants to be poking contact lenses in their eyes? Relax, enjoy your dodgy eye-
sight; people look better in specs. But choose wisely – this pair is handmade in Japan by 

Kaneko Megane and offers the right blend of aestheticism and functionality.
kaneko-optical.co.jp

fashion
Eight pieces
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Style leaders
Global

Chapter 01
How to GOVErN

Writing about a leader’s dress sense can, 
at fi rst glance, appear superfi cial. Surely 
it’s the substance of a politician, not his 
or her style, that really matters? To an 
extent, yes. But a leader’s appearance can 
give a good indication of the message that 
he or she is hoping to put across. Think 
of Alexis Tsipras’s refusal to wear a tie, 
Vladimir Putin’s refusal to wear a shirt 
or, God forbid, Tony Abbott’s refusal 
to wear anything more than a pair of 
tight budgie-smugglers. Each one sends 
a message: I’m diff erent; I’m hard; I’m 
younger than the other guy.

Clothes can show whether leaders 
remain true to their roots or somewhat 
aloof, see themselves as military types or 
democrats, and whether they want to be 
seen as dull and dependable or a bit of a 
show-off . Here comes the catwalk. — (m)

Abdel Fattah el-Sisi
Egypt

It’s the sunglasses that make this outfi t. Military 
uniform? Well, you’d expect that from a fi eld 
marshal. The impressive-looking medals? This 
is a man who’s been around a while. But the 
sunglasses? That extra touch takes El-Sisi from 
mere defence minister to full-on “I’m in charge” 
dictator. It was El-Sisi’s outfi t – not his words – 
that signalled that Egypt’s Arab Spring was over.

Hassan Rouhani
Iran

A graduate of the conservative seminary at 
Qom, wearing the robes of a mid-ranking 
Shia cleric, Rouhani is an unlikely looking 
moderate. But then the term “moderate” is 
relative; this is Iran, after all. The carefully 
maintained full beard adds to the image of 
a man deemed conservative enough to be 
allowed to run for president.

Kim Jong-il
North Korea

Throughout his 17-year reign as Dear Leader, 
Kim Jong-il was the worst-dressed man in North 
Korea. Whatever the occasion, Kim insisted on 
wearing what can best be described as a Stalinist 
pantsuit. It was an outfi t that proclaimed him 
to be a man of modesty; in its throwback to the 
1970s it was also a symbol of Kim’s stubborn, 
unyielding resistance to change.

Narendra Modi
India

As the leader of the right-wing Hindu nationalist 
Bharatiya Janata party, Modi’s fashion choices are 
never incidental. His love of a kurta – a garment 
made in India and worn by rich and poor alike – 
references nationalism and his humble beginnings 
as a tea-seller. The cotton khadi fabrics he often 
wears are rich with symbolism that stretches back 
to Mahatma Gandhi.

Angela Merkel
Germany

Female leaders often face criticism for their 
outfi ts that their male counterparts rarely 
have to deal with: if Barack Obama were to 
wear the same two suits all the time no one 
would comment but if Hillary Clinton did 
then… Angela Merkel’s wardrobe refl ects 
her style of leadership: sensible not showy, 
dependable not distracting. 
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wear the same two suits all the time no one 
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dependable not distracting. 

Hassan Rouhani
Iran

A graduate of the conservative seminary at 
Qom, wearing the robes of a mid-ranking 
Shia cleric, Rouhani is an unlikely looking 
moderate. But then the term “moderate” is 
relative; this is Iran, after all. The carefully 
maintained full beard adds to the image of 
a man deemed conservative enough to be 
allowed to run for president.

give a good indication of the message that 

A GuIDE TO SENIOr CHIC 
Whether it’s fl owing robes, wraparound shades or a pensioner suit that could have been 
bought in a 1970s catalogue, what a head of state wears says much about their style of 

leadership. For a president or prime minister, clothing really can be political.
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José ‘Pepe’ Mujica
Uruguay

No politician pulls off  the “man of the people” 
look as well as Mujica, president of Uruguay 
between 2010 and 2015. Always tieless, often 
wearing a woolly cardigan, Mujica’s wardrobe 
refl ected his frugal living. He shunned the 
presidential palace in favour of his farm and drove 
a VW Beetle. His style was more infl uential than 
his substance: his policies have had far less impact.

Shinzo Abe
Japan

He is the most radical, interesting and also 
alarming prime minister Japan has had since 
the Second World War but Abe’s grooming and 
dress are meticulously and strenuously middle-
of-the-road. Spruce without being dapper and 
smart without being tasteful, he is a visionary 
right-wing nationalist in the uniform of an 
affl  uent salaryman.
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parliaments
Vaduz, liechtenstein

Chapter 01
How to GOVErN

Liechtensteiners took their time to decide upon a new design 
for a parliament, or Landtag, to grace Peter-Kaiser-Platz in the 
principality’s alpine capital of Vaduz. In 1993 a referendum 
rejected plans to modify the seat of government – which 
included a masterplan devised in the early 1980s by the Swiss 
architect Luigi Snozzi – due to its high costs. In the end it was 
the simple brick scheme of Berlin-based architect Hansjörg 
Göritz that won the people’s vote. Completed in 2008, its 
steeply pitched profile, northern German in style, is the 
centrepiece of a government quarter. 

Liechtenstein is synonymous with wealth. This tiny 
principality has one of the highest gdps in the world yet Göritz’s 
elegant, barn-like edifice nods to the country’s agricultural past. 
His intention was to create an “elementary house” where the 
affairs of the country could be discussed and debated; a civic 
forum that references the guildhalls of Lübeck and Hamburg. 
The sparse structure would represent transparency and contrast 
with the imposing 19th-century state buildings nearby. 

The interior of the parliament is dominated by the plenary 
chamber that occupies the full height of the cavern created by 
the sharp roofline. Here Liechtenstein’s 25 elected senators (all 
members are part-time parliamentarians with jobs elsewhere) 
sit in a circle. The configuration reflects the consensus politics 
that is used to govern the small nation of about 37,500 people. 
“I wanted everything to happen under one roof,” says Göritz, 
and indeed the area reserved for the press and citizens is a 
matter of metres away from where their representatives are 
seated. The low lighting and warm acoustics have been crafted 
to create the atmosphere of a home parliament. Light-wood 
furniture and abstract paintings by the Berlin-based artist 
Sabine Laidig add to the intimate mood. 

Göritz’s scheme attempts to represent the past, present 
and future of this unusual little country that has more registered 
companies than citizens. Finance dominates its economy yet 
Liechtenstein’s 160 sq km of rolling alpine terrain is home to 
traditional agriculture and hi-tech manufacturing too (it is the 
world’s biggest producer of false teeth). Even so, Vaduz doesn’t 
even have a railway station. Its unassuming parliament reflects 
these contradictions and contrasts rather well. — (m)

DEMOCrATIC DESIGN
A parliament should reflect its people. 

liechtenstein’s Vaduz building references 
the small country’s agricultural past – rather 

than its extreme wealth – by blending 
contemporary form with traditional ideals. 
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how it works: Members of 
Liechtenstein’s Landtag are elected by 

proportional representation. The 
country has two constituencies: 

Oberland (which has 15 seats) and 
Unterland (which has 10). Parliament is 
convened at the start of each year by the 

reigning prince. The Regent must 
sanction each law and has the right to 
dissolve parliament and can exercise 

extensive veto powers. However, the 
people of Liechtenstein have a strong 
steer on the lawmakers; a petition of 

1,000 voters is enough to call a 
referendum on any of the government’s 

resolutions. (For amendments to the 
constitution, 1,500 signatures are 

required.) Liechtensteiners have voted 
on everything from dog ownership to 

fishing rights and tax reform.

people power

	 “Valuable, globally sourced wisdom and inspiration  
for getting down to business.” COOL HUNTING

	 “Filled with detail-rich reporting, the hardcover features  
entrepreneurial ideas, case studies of successful businesses,  
and Monocle’s great design.” NEW YORK POST

	 “An antidote to empty startup culture … this volume serves up  
business writ visual in a magazine-style format of essays  
and illustrated shorts, pitched to serious entrepreneurs as well  
as escapists daydreaming in cubicles.” FASTCOMPANY.COM

	 “A guide to urban happiness. Even those who are content  
with where they live can learn something from Monocle’s  
400-page manual.” FRAME

	 “… 400-plus pages are a primer for sourcing the globe’s most  
innovative, independent—and indenting thinking—cultural and  
commercial creatives, developers, and purveyors.” NEW YORK POST

	 “Fans of this quirky magazine on all things urban will  
appreciate this opinionated compendium on the finer elements  
of the world’s great cities.” DEPARTURES
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Design & Fashion Design & Fashion

By: Marilyn Neuhart with John Neuhart
Features: Full color, hardcover,  
stitch bound, 2 volumes in slipcase,  
800 pages, 25.5 × 29.2 cm, 10 × 11-1 / 2 inches
Price: € 150 (D)  £ 150  $ 199
ISBN: 978-3-89955-230-0

By: Nils Holger Moormann
Features: Full color, hardcover,  
stitch bound, 240 pages, 23 × 29 cm,
9 × 11-2 / 5 inches
Price: € 29.90 (D)  £ 30  $ 40
ISBN: 978-3-89955-915-6

Text: Caroline Weaver
Editor: Gestalten
Illustrations: Oriana Fenwick
Features: Full color, hardcover,  
stitch bound, ribbon bookmark,  
160 pages, 17 × 24 cm, 6-3 / 4 × 9-1 / 2 inches
Price: € 29.90 (D)  £ 30  $ 40
ISBN: 978-3-89955-675-9

Editors: Gestalten, Claire Warnier &  
Dries Verbruggen / Unfold 
Features: Full color, hardcover,  
stitch bound, 256 pages, 24 × 28 cm,
9-1 / 2 × 11 inches
Price: € 39.90 (D)  £ 40  $ 60
ISBN: 978-3-89955-516-5

Editor: Gestalten
Photographs: Rose Callahan  
Texts: Nathaniel Adams
Features: Full color, hardcover,  
stitch bound, 288 pages, 22.5 × 29 cm,
9 × 11-2 / 5 inches
Price: € 39.90 (D)  £ 40  $ 58
ISBN: 978-3-89955-484-7

Editor: Johannes Erler
Features: Full color, hardcover,  
stitch bound, 320 pages, 22 × 28 cm, 
8-2 / 3 × 11 inches
Price: € 45 (D)  £ 45  $ 60
ISBN: 978-3-89955-519-6

By: Cynthia E. Smith
Editors: Cooper Hewitt,  
Smithsonian Design Museum
Features: Full color, softcover,  
256 pages, 21 × 27 cm, 8-1 / 4 × 10-1 / 2 inches
Price: € 29.90 (D)  £ 30  $ 40
ISBN: 978-3-89955-691-9
No U. S. Distribution

Editors: Gestalten & Fiona Leahy 
Features: Full color, hardcover,  
stitch bound, 256 pages, 24 × 28 cm,
9-1 / 2 × 11 inches
Price: € 39.90 (D)  £ 40  $ 60
ISBN: 978-3-89955-489-2

Editors: Gestalten & Gustav Temple 
Features: Full color, hardcover,  
stitch bound, 272 pages, 22.5 × 29 cm,
9 × 11-2 / 5 inches
Price: € 35 (D)  £ 35  $ 50
ISBN: 978-3-89955-640-7

Editors: Gestalten,  
Duncan Campbell & Charlotte Rey  
Features: Full color, hardcover,  
stitch bound, 272 pages, 24 × 30 cm,  
9-1 / 2 × 11-3 / 4 inches
Price: € 39.90 (D)  £ 40  $ 65
ISBN: 978-3-89955-548-6

THE STORY OF EAMES 
FURNITURE

MOORMANN—CATALOGUE 
VOL. 4 | 2017
Hier – Here

THE PENCIL PERFECT
The Untold Story of a  
Cultural Icon

PRINTING THINGS
Visions and Essentials  
for 3D Printing

I AM DANDY
The Return of the  
Elegant Gentleman

HELLO I AM ERIK
Erik Spiekermann:  
Typographer, Designer, 
Entrepreneur

BY THE PEOPLE
Designing a Better America

JUST MARRIED
How to Celebrate Your  
Wedding in Style

HOW TO BE CHAP
The Surprisingly Sophisticated 
Habits, Drinks and Clothes  
of the Modern Gentleman

THE CRAFT AND 
THE MAKERS
Tradition with Attitude

Editors: Klaus Klemp & Keiko Ueki-Polet
Features: Full color, PVC cover in slipcase, 
808 pages, 19 × 23 cm, 7-1 / 2 × 9 inches
Price: € 69.90 (D)  £ 70  $ 90
ISBN: 978-3-89955-584-4

LESS AND MORE
The Design Ethos  
of Dieter Rams

Editor: Gestalten
Photographs: Rose Callahan 
Texts: Nathaniel Adams
Features: Full color, hardcover,  
stitch bound, 304 pages, 22.5 × 29 cm,
9 × 11-2 / 5 inches
Preis: € 39.90 (D)  £ 40  $ 60
ISBN: 978-3-89955-667-4

WE ARE DANDY
The Elegant Gentleman  
Around the World

Editors: Gestalten,  
Thomas Stege Bojer & Josh Sims 
Features: Full color, hardcover,  
stitch bound, half-jeans, 
256 pages, 24 × 28 cm, 9-1 / 2 × 11 inches
Price: € 39.90 (D)  £ 40  $ 60
ISBN: 978-3-89955-646-9

BLUE BLOODED
Denim Hunters  
and Jeans Culture

Editors: Gestalten & Theo-Mass Lexileictous 
Features: Full color, hardcover,  
stitch bound, 304 pages, 24.5 × 33 cm,
9-3 / 4 × 13 inches
Price: € 39.90 (D)  £ 40  $ 60
ISBN: 978-3-89955-638-4

OTHERWORLDLY
Avant-Garde Fashion  
and Style

Editor: Gestalten 
Features: Full color, hardcover,  
stitch bound, 256 pages, 24 × 30 cm,  
9-1 / 2 × 11-3 / 4 inches
Price: € 39.90 (D)  £ 40  $ 60
ISBN: 978-3-89955-673-5

Editors: Gestalten & Design Indaba 
Features: Full color, hardcover,  
stitch bound, 336 pages, 24 × 30 cm,  
9-1 / 2 × 11-3 / 4 inches
Price: € 39.90 (D)  £ 40  $ 60
ISBN: 978-3-89955-641-4

EVERGREEN
Living with Plants

AFRICA RISING
Fashion, Design and Lifestyle  
from Africa
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Release: February 2018

HIT THE ROAD

Editor: Gestalten
Features: Full color, hardcover,  
sitch bound, 256 pages, 21 × 26 cm,
8-1 / 4 × 10-1 / 4 inches
Price: € 35 (D)  £ 35  $ 50
ISBN: 978-3-89955-938-5

Vans, Nomads and 
Roadside Adventures

There’s a worldwide movement of people 
escaping the buzz of cities and diving into 
nature-packed outdoor vacations. Recharged, 
some head back on Sunday evening; others 
keep driving for months. Balancing work 
and travel, these modern nomads live to 
seek new countries, experience new cultures, 
and collect new memories. Hit the Road is a 
wanderlust-inducing collection of overland 
adventures, focusing on those who have  
decided to leave the average life behind. Their 
rides range from the classic Volkswagen 
camper to cozy refurbished Airstream trail-
ers and unstoppable 4 × 4 Adventuremobiles. 
The journey continues with stunning pho-
tography documenting landscapes from the 
deserts of Africa to snow-tipped mountains 
in Mongolia. Infused with the wisdom and 
stories of experts, Hit the Road is sure to 
tempt you to start your own adventure. 

A weekend trip, a longer vacation off the beaten track, or a nomadic  
journey around the globe. Hit the Road features vans, overland vehicles,  
and their passionate owners—and celebrates a life on the move. 
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Release: April 2018

VELO 4TH GEAR

Editor: Gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages, 24 × 28 cm,
9-1 / 2 × 11 inches
Price: € 39.90 (D)  £ 40  $ 60
ISBN: 978-3-89955-654-4

Bicycle Culture  
and Style

For a cycling enthusiast, only the perfect 
bicycle will do. Enthusiasts adapt their cre-
ations to every terrain and every taste—from 
chic baroque bicycles with frivolous details to 
minimal city bikes; from remakes of classic 
cruisers to robust cargo bikes. Fully equipped 
SUV two-wheelers are ready to roam through 
rocky terrain, while the latest electric tech-
nologies are perfect for pushing tired mus-
cles up the steepest climb. And don’t forget 
the gear: independent companies are con-
stantly releasing fashionable and function-
al equipment to satisfy any cyclist’s needs.  
As one of the most sustainable, healthy, 
and economical means of transportation in  
today’s metropolis, the bicycle has the power 
to change our future profoundly. Time to 
explore that future—come take a breath of 
fresh air with Velo 4th Gear! 

Velo 4th Gear continues the celebration of the bicycle and its ongoing (r)evolution, 
because cycling is far more than just an eco-friendly connection from A to B. 
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“Epopublis es me tum temquos rei est 
 avesses C. Suliceps, nesum movera, condesse 
acri perudes condum factorem in am. An Ita 

omne aric rem pondi et paritem aus ad fat 
ad sa re consum addum tabus dea quam”

On cus a cone voloribus etur, nectotat faceribus 
sed mintiis enihil maximol uptati blatem ducimi, 
soloribus, vendisc illignihil inte ventemporrum 

velitassit, cus doluptae nusam, sum facea aut pra eum 
amus et aut volendae es nullect usapedi scipidus do-
luptatis dolor rem doluptaque nobit et pro iur ra doloren 
isquia dis aliqui is aut ut aut essimi, autes di a ipitiamus. 

Udit excea di consequi delia sit officti busaes molore es-
ent latae experumet, ut modit fuga. Minima duscia cum 
estrum ad mi, sequi sedipiciis dit, tes aut magnis et ut mo 
dero optatiat fuga. Axim id maximi, consect uriandit et 
ea sequam volupis ut aciis aut exceped et que dolorecaes 
idollendae prorecus. On nem estibus sitatem. Nam num 
facita saperferum, volupta qui conse consequ

CABINETTE

Editor: Gestalten
Features: Full color, hardcover,  
sitch bound, 256 pages, 24 × 30 cm,
9-1 / 2 × 11-3 / 4 inches
Price: € 39.90 (D)  £ 40  $ 60
ISBN: 978-3-89955-655-1

Grand Vacations in 
Tiny Getaways

The way we travel has changed. We no 
longer want a generic, one-size-fits-all 
vacation: We want to explore on our own 
terms and immerse ourselves in local cul-
ture. Simply witnessing nature is no longer 
enough—we want to live in it. A fusion of 
glamour and camping, Cabinette will guide 
you to experience the most awe-inspiring 
locales around the world. Across the globe, 
you’ll find incredible destinations, each  
offering their own unique advantages. You 
can wake up in a yurt on a mountain top, 
reside in the forest canopy in a treehouse, 
or take in incredible panoramic views in an 
eco-lodge—and that’s just to name a few. 
Explore the most amazing glamping desti-
nations in our new title Cabinette. 

Spend your holidays in tiny huts, cabins, treehouses, and houseboats in remote 
places. Cabinette is a guide to vacations cast far away from civilization.
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BRUMMM #3

Motorious Chronicles

BRUMMM lap three! A combination of photo 
book and magazine, BRUMMM showcases 
the work of internationally renowned 
photographers in a high-quality publica-
tion. Generously designed and printed on 
premium 150 g / m2 paper, this bookazine 
is a celebration of the purring engine, and 
a visual inspiration to all true motorcycle  
enthusiasts. Its wide range of styles and  
visual languages make BRUMMM a time-
less experience—to be taken from your shelf 
again and again and again…

[ ]	ALSO AVAILABLE

The allure and the beauty of the motorcycle culture captured in  
striking images and presented with editorial grace.

BRUMMM #2

Editors: Hermann Köpf &  
Christian Eusterhus
Price: € 29.90 (D)  £ 30  $ 40
ISBN: 978-3-89955-908-8

BRUMMM #1

Editors: Hermann Köpf &  
Christian Eusterhus
Price: € 29.90 (D)  £ 30  $ 40
ISBN: 978-3-89955-900-2

Editors: Hermann Köpf &  
Christian Eusterhus
Features: Full color, softcover,  
192 pages, 24 × 30 cm,  
9-1 / 2 × 11-3 / 4 inches
Price: € 29.90 (D)  £ 30  $ 40
ISBN: 978-3-89955-946-0

34 / 35Tricolore painted F 1 750 training motorcycle (T on numberplate) at 8 h Nürburgring. 

Release: May 2018
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CHADAR TREK

ALONG THE FROZEN 
ZANSKAR RIVER

India

Editors: Gestalten & Cam Honan 
Features: Full color, hardcover,  
stitch bound, 256 pages, 24 × 30 cm,  
9-1 / 2 × 11-3 / 4 inches
Price: € 39.90 (D)  £ 40  $ 60
ISBN: 978-3-89955-901-9

Explore the world one step at a time—embark on trails that invite,  
inspire, and invigorate. Wanderlust presents the best walking routes with  
inviting maps, practical tips, and inspiring landscape photographs.

Hiking on  
Legendary Trails

WANDERLUST

THE GREAT DIVIDE TRAIL

ROAMING THE  
CANADIAN ROCKIES

Canada

78

Though staying at least one or two nights in the huts is recom-
mended, travelers looking for a little more solitude than indoor ac-
commodation options provide should consider taking along a tent. 
Wild camping is possible in the higher, undeveloped areas. In ad-
dition to being more affordable, this strategy has some other great 
benefits: the sunrises and sunsets. Instead of viewing these from 
the balcony of a mountain hut, there is the opportunity to take in 
the wonders of both dawn and dusk from a higher, less-crowd-
ed perch in the company of snowcapped peaks, exquisite tarns 
(small mountain lakes or pools), and perhaps the odd marmot try-
ing to steal your supplies. 

The varied scenery, the welcoming huts, the diverse 
cultures, the regional food and wine that one would expect from 
two countries famed for their fine tastes, and of course the impos-
ing peaks found on this famous route all mean that the Walker’s 
Haute Route captures the essence of this part of the Alps in just 

180 km (112 mi.) of hiking. It is therefore no surprise that when 
hikers talk about Europe’s finest long-distance trails, this famed 
route is one of the first names mentioned.   |

GOOD TO KNOW

START/FINISH
 Chamonix, France
 Zermatt, Switzerland

SEASON
Mid-June to late September 

LOWEST/HIGHEST POINT
1,000 m (3,281 ft.)/2,987 m (9,800 ft.)

ACCOMMODATION 
Huts, B&Bs, hostels. Wild camping is also 
possible in some of the higher areas as  
long as discretion is practiced and Leave  
No Trace principles are followed. 

HIGHLIGHTS 
Stretches from the Col de Balme pass to  
the Chalet du Glacier, and from the Cabane 
de Prafleuri to the village of Arolla. Also 
crossing the Fenêtre d’Arpette, and the 
Europaweg.

TIP 
Mountain huts are often full during July and 
August, so booking ahead is advised.

BACKGROUND

LOFTY FACTS 
Mont Blanc’s name 
translates as White 
Mountain. This 
stems from the 
fact that glaciers 
cover around 
100 km² (40 mi.²) 
of its surface. The 
4,807 m (15,771 ft.) 
Alpine peak lies on 
the French-Ital-
ian border and is 

the highest mountain in Europe. The first 
to scale it were Michel-Gabriel Paccard, a 
doctor from Chamonix, and Jacques Balmat, 
his porter, in 1786. The year afterwards the 
scientist Horace-Bénédict de Saussure, who 
had previously offered prize money for the 
first person to reach the summit, also made 
the climb.  
          The Matterhorn’s name comes from the 
German words matte, meaning “meadow,” 
and horn, meaning “peak.” Situated on the 
Swiss-Italian border, the 4,478 m (14,692 ft.) 
high peak is pyramid shaped and has one 
face pointing in each of the cardinal direc-
tions. The first team to reach the summit did 
so in 1865, led by the British artist Edward 
Whymper, but the trip finished in disaster as 
only three of the seven climbers survived the 
descent. A sad end to a historic trip. 

HELPFUL HINTS

MOUNTAIN HUTS There are many sceni-
cally situated refuges (mountain huts) on the 
Haute Route; however, the standout in terms 
of location is arguably the Refuge des Grands 
Mulets, which features an impressive view 
over the Glacier des Bossons.

FLORA & FAUNA

RODENT SIGHTINGS Although more 
commonly associated with North America, 
marmots can also be found in high regions  
of the Alps. The thick-furred rodents hiber-
nate through the winter, but may be spotted 
as they occasionally venture out of their 
burrows on milder days. 

Winding through isolated  
hamlets, traversing icy 

streams, and passing glaciers, 
aromatic forests, and  
sparkling waterfalls,  

the route is a varied one.

� Matterhorn views under the stars.

M A R T IG N Y
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Following faded footsteps of migrating ani-
mals or paths of ancient trade routes, the 
trails featured in Wanderlust offer both out-
door exploration and enjoyment. Through 
hiking, connections are made between cities 
and coasts, people and places. Spectacular 
photography illustrates journeys to sharp 
summits, astonishing vistas, and phenom-
enal locales. Wanderlust provides maps and 
rich details for long-distance trails and short-
er explorations from the El Camino Real in 
North America to the Routeburn track in 
New Zealand and the byroads in between. 

 From modern-day transcendentalists who 
trade facts and figures for flora and fauna to 
those who simply desire a casual break from 
concrete scenery, Wanderlust allows you to live 
vicariously through vivid portraits or use the 
trips as impetus for your own hiking journey. 

[/]	�“Wanderlust: Hiking on Legendary Trails, 
published by Gestalten, captures the  
diversity of the world’s landscapes.” MSN
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Designer /Studio: Harley J. Earl/GM 
Unveiled: 1959
Chassis: Bespoke
Engine: Whirlfire GT-305 gas 
turbine, 225 hp
Focus Idea: To showcase the 
practicality of gas turbine engines
Special Features: Unicontrol, ad-
ditional engine to run the accessories, 
ultrasonic key, automatic cruise 
control, light-sensitive automatic 
headlamps, air-drag brakes, auto-
matic air-conditioning

GM Firebird III
by Harley J. Earl

GM Firebird III by Harley J. Earl

M any of the most popular car models developed in 
the 1950s and 1960s drew at least some design 
inspiration from the aerospace industry. Tail fins and 

strips of chrome decorated family cars in driveways across 
America — and the third car in the Firebird series continued, 
like its predecessors and contemporaries, to look beyond the 
driveway and towards the runway. 

The Firebird III, a two-seater sedan, boasted a gas 
turbine engine and seven functional, rear-mounted stabilizer 
wings and fins. Two glass bubble cockpits, exactly like one would expect 
on a jet fighter from the period, protected the driver and passenger from 
the elements. As a final nod to the aerospace industry, Earl ditched the 
conventional steering wheel and pedals. In their place was the innova-
tive Unicontrol, a single joystick mounted in a center console next to 
the driver, which controlled speed, turns, and braking. In addition to its 
ultramodern titanium body and powerful motor, the Firebird III boasted 
numerous high-tech features like keyless entry, automatic cruise control, 
power steering, and wing-mounted air brakes. 

Built in 1958, the Firebird III made its world debut at the 1959 
General Motors Motorama, alongside the equally daring Cadillac 
Cyclone. Neither car entered production, but each set a new standard 
for innovative design. |

From cars never shown to those models that 
see small production runs, Fast Forward pres-
ents vehicles that are just as much sculpture 
as automobile. Iconic winglets adorn models 
from the 50s. Automobiles of the 70s appear 
to be works of science fiction rather than 
modes of transportation. Classic interpre-
tations and vintage prototypes that hinted 
at the future of yesteryear. Every decade has 
it own ideas of the future.  

The timeline of concept cars is narrat-
ed through an alluring pairing of project  
images and stories from inside studio walls. 
Designers discuss the catalysts behind their 
creations from the first scribble upon a 
blank page to a 3D model to the roadways. 
Fast Forward showcases the past, present, 
and, in the true spirit of concept cars, the 
future of this intriguing and diverse realm. 

Editor: Gestalten & Jan Baedecker 
Features: Full color, hardcover,  
stitch bound, 304 pages, 30 × 27 cm,
11-3 / 4 × 10-1 / 2 inches
Price: € 49.90 (D)  £ 50  $ 69
ISBN: 978-3-89955-902-6

Editor: Gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages, 21 × 26 cm,
8-1 / 4 × 10-1 / 4 inches
Price: € 35 (D)  £ 35  $ 45
ISBN: 978-3-89955-594-3

These cars are futuristic, utopian, eccentric, and always ahead of their time.  
From models that were never presented to consumers to those produced as limited 
series, Fast Forward shows cars that pique people’s interest and enthusiasm.

The Cars of the Future,
the Future of Cars

FAST FORWARD

131130 Lamborghini Marzal by Marcello Gandini

Lamborghini Marzal
by Marcello Gandini

W hen it was time to plan for the stand and cars to showcase 
at the 1967 edition of the Geneva Motor Show, Giuseppe 
Bertone of Low felt that a concept on a Lamborghini base 

would be most appropriate as a follow-up to the Miura’s sensational 
unveiling in 1966. Working with Lamborghini would not only cement 
Bertone’s relationship with the firm, but collaborating with the fledgling 
supercar maker added to the potential to come up with something strik-
ing. Plus, it would make good commercial sense to propose some more 
variants and/or models. 

With such reasoning, Bertone asked his chief designer, Marcello 
Gandini, to imagine a concept for Lamborghini. As all the mid-engined 
cars up until then had been two-seaters, Gandini wanted to explore 

the possibility of a mid-engined 
four-seat car. The Lamborghini 
Marzal became the first four-seater 
mid-engine car in the world. 

With the overall height an 
incredibly low 1.1 m (43 in.), Gandini 
chose to opt for two very dramatic gull-wing doors. The front, which was 
reduced to a narrow slit for the grille, was characterized by six slender 
French Marchal quartz-iodine lamps, the narrowest available then. And 
at the rear, Gandini resorted to a more complicated interpretation of the 
louvers that he had made fashionable since the launch of the production 
version of the Miura. |

Designer /Studio: Marcello Gandini/
Carrozzeria Bertone
Unveiled: 1967
Chassis: extended Miura Chassis 
Engine: In-line six-cylinder V12, 1,964 cc 
Focus Idea: To explore the idea of a 
four-seat mid-engine car
Special Features: Packaging and 
engine locations, gull-wing doors, 
glassy greenhouse
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In a conceptual experiment by
a Dutch footwear brand, an automotive 
icon of the 1970s was deconstructed
to its primordial form to bring out
the purity of its design.

United Nude
Lo Res Car
by United Nude

Lo Res Car by United Nude

A
utomobile designs often influence not only other car manu-
facturers but also the world they inhabit. Cars surround and 
transport us, and their shapes tell us the zeitgeist of their 
eras. So abundant are cars that inevitably their designs not 

only draw influences from their eras but also lend influence to a multitude 
of other businesses. From architecture to fashion, automotive design and 
manufacturing intertwines itself with the world. So when the modern 
fashion-design house United Nude wanted to build a car that showcased 
those connections but ignored the government mandated rules of car 
design, they chose one of the most iconic and revolutionary designs 
ever: the Lamborghini Countach, an angular masterpiece created by 
legendary stylist Marcello Gandini.

In 2003, United Nude released their first shoe design to the public. 
The Möbius was celebrated for the architectural and geometric influ-
ences that endowed the piece with a simple, elegant style. Today the 
company is internationally recognized for their architecturally inspired 
footwear designs. The high-fashion footwear is best known for break-
ing free from the traditional bonds of shoe-construction elements and 
creative styling. With this type of philosophy for shoe design, redesigning 
the Countach (a paradigm-breaker of its own) was ideal.

In 2010 the founders decided that their goal was to use their Lo Res 
method of design building to reverse the rules that car designers have to 
adhere to. The Lo Res method works by reducing the three-dimensional 
resolution of an object down to its most basic, geometric prisms. It is, 
according to the firm, “a great way to celebrate and recycle existing 
design.” For the company, the logical path was to use the design from 
an automotive icon. Enter the Countach. After undergoing the Lo-Res 
treatment, the car’s steep, wedge-shaped body was transformed into 
what the firm aptly named the Lo Res Car. 

More and more people are driving off the 
beaten path to explore the world between 
destinations. Off the Road is a collection of 
these outdoor adventures and the vehic-
ular travel companions and equipment 
that make them possible. Its stunning 
photography transports readers to awe-
inspiring landscapes while revealing the 
lifestyle of those who make their homes 
on wheels —at least temporarily. The book 
also tells the stories of globetrotters who 
travel on a dime, weekend explorers, surf 
libertines, and professional adventurers 
who have created a slice of paradise wher-
ever they chose to park. Whether travel-
ing solo, among friends, or with young 
children in tow, Off the Road celebrates 
the joy of being on the go.

Many of us long to get away from it all in the great outdoors. Converted vans,  
trucks, station wagons, and other vehicles are increasingly popular means of escape 
that provide temporary homes amid isolated terrain, sandy dunes, and endless skies.

OFF THE ROAD

Explorers, Vans, and  
Life Off the Beaten Track

AMERICAN 
NOMAD
The urge to keep exploring is in Alison Turner’s blood. 
Her wanderlust has propelled her and her dog Max hun-
dreds of thousands of miles around the United States. 
She discovered her talent for photography on the road, 
and captures faces and landscapes wherever she goes.

Voluptios autet alicipsa delique nulpa volo culpa velia plab illectem re, consequi ut 
molentis dolupta oluptas aut mi, qui ratem vent, occat. 150

 Voluptios autet alicipsa delique nulpa volo culpa velia plab illectem re, consequi ut 
molentis dolupta oluptas aut mi, qui ratem vent, occat.

they received warm smiles and open arms — and sometimes 
beds for the night. 

Then Central America and its seven countries — and multi-
ple border crossings. Here, taking one portrait of a small child 
turned into them photographing the children from an entire 
school. That contrasted greatly with their next photoshoot, of 
young orphans and the abandoned elderly in Guatemala, and 
their harsh stories. 

But the road, in their own words, “taught us lessons” and 
also to accept setbacks, the most significant of which was a 
dangerous breakdown on the hard shoulder of a high road, just 
in sight of Ecuador. It wasn’t any old breakdown. It led to tow 
trucks, getting behind the van and actually pushing it, and 

eventually the prospect of replacing the engine. Now with more 
than 4,800 kilometers and counting on the new Subaru motor, 
the four artists and a van, driven by creativity and powered by 
a new engine, have clocked up over 265,500 kilometers driving 
to what they call the end of the line.

 Ferry to Argentina

150

As British as the Empire and almost as sto-
ried, the Land Rover Defender has 67 years 
and two million vehicles behind it. In 1948, 
when the Series 1 arrived, its designer Maurice 
Wilks channeled the spirit of the American 
Jeep for his vision of an off-road vehicle fit for 
the United Kingdom and utilized a post-war 
surplus of aluminum to create it. The design, 
which Wilks etched in the sand on the beach 
at his Anglesey home, had (quite accidentally) 
perfect proportions, and when Prototype No. 3 
appeared at the 1948 Amsterdam Motor Show 

it was an instant classic. Combined with its 
granite-spined four-wheel-drive system and 
hardy range of engines, it found fans in all 
corners of the world, from Fidel Castro and 
the Queen of England to Bill Murray and Ralph 
Lauren. Even Rolls-Royce’s Director of Design, 
Giles Taylor, counts himself as an owner. It 
has been known by the Defender name since 
1983, and the manufacturer estimates that 75 
percent of the vehicles built are still running, 
most likely in all 195 of the world’s countries.

Land Rover Defender Toyota Land Cruiser

If you’re genuinely life-or-death serious 
about getting to where you’re going, you buy 
a Toyota Land Cruiser. That’s why the UN uses 
them. It’s also because they’re cheap, which is 
thanks to Jeep doing a lot of the early work for 
the manufacturer — the earliest model was built 
because the Japanese government told Toyota 
to produce a light truck for the country's mil-
itary, which they did by reverse-engineering 
a Bantam Mk II Jeep found by the Imperial 
Japanese Army in the Philippines in 1941. Just 

under two decades were spent developing the 
car, which eventually resulted in the J40 series, 
launched in 1960. This was the car that put 
Toyota on the off-road map. When it launched 
its workhorse in Australia, Land Rover had a 
90 percent market share. A few years later it 
was down to 2 percent. Short of something 
armored, nothing will get you as far into, and 
more importantly out of, a hostile place as a 
Land Cruiser — precisely why they’re still built 
and in demand today.

Hall of FameHall of Fame
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Martijn Doolaard traded in the convenience 
of a car and the distractions of daily life for 
a cross-continental cycling journey: a biped 
adventure from Amsterdam to Singapore. 
Leaving behind repetitive routines, One Year 
on a Bike indulges in slow travel, the subtlety 
of a gradually changing landscape, and the 
lessons learned through traveling. 

Venturing through Eastern European 
fields of yellow rapeseed to the intimate 
hosting culture in Iran, One Year on a Bike is 
a vivid chronicle of what can happen when 
the norm is pointedly replaced by excep-
tional self-discoveries and beautiful scener-
ies. Doolaard shares the gear and knowledge 
that made his trip possible.

[/]	�“… a quick flip through this sizable  
hardcover will surely send you into full  
on adventure mode.” FIELD MAG 

Editors: Gestalten & Martijn Doolaard 
Features: Full color, hardcover,  
stitch bound, 368 pages, 24 × 32 cm,
9-1 / 2 × 12-1 / 2 inches
Price: € 39.90 (D)  £ 40  $ 60
ISBN: 978-3-89955-906-4

The title says it all: one man, one bike, one long ride, the adventure,  
the pleasure, and the pain—a travelogue and visual journey.

From Amsterdam  
to Singapore

ONE YEAR ON A BIKE

Colder temperatures invite a variety of 
unique ways to interact with nature. Dog 
sleighs and snowshoes facilitate move-
ment across snowy plains for everyday icy 
life whilst ice motocross and figure skating 
provide a burst of adrenaline. Whether you 
are looking for a vacation spot where the sun 
shimmers off of a glittering frozen cliff or for 
an athletic alternative to the conventional 
ski slopes, Below Zero guides you through  
a myriad of adventures; Antarctic voy-
ages, crisp treks to Greenland, or the biker 
meet-ups in the recesses of the Black Forest  
tantalize and beckon. 

Through images of landscapes dusted 
in a powdery palette and depictions of cold 
weather athletics, any questions of what to 
do with a snow day are answered in Below 
Zero. This volume explores the brisk side 
of nature’s beauty and the adventures that 
await when the mercury drops. 

Editor: Gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages, 24 × 30 cm,  
9-1 / 2 × 11-3 / 4 inches
Price: € 39.90 (D) £ 40  $ 60
ISBN: 978-3-89955-678-0

From dog sledding to ice fishing to waterfall climbing, countless  
possibilities await beyond the crowded ski slope and traditional winter  
activities. Create the winter wonderland that you desire and crave. 

Adventures out  
in the Cold

BELOW ZERO

–168–

A SNOWY ROUTE UP  
Yosemite National Park, 
United States
by BRYSON MALONE & 
ALEX SOUZA

It took skis, boots, an automobile, and 
willpower to get a group of 9-to-5ers 
tucked into a snow camp at Washburn 
Point in Yosemite National Park on 
New Year’s Eve. In –12°C cold, with 
duct-taped blisters, multiple equip-
ment failures and worsening flu, they 
rang out the year by sharing a single 
beer, but they awoke to the sunrise 
over Half Dome from the door of their 
tents. When everything that can go 
wrong does goes wrong, for pros and 
amateurs alike, overcoming one’s own 
mental (not just physical) discomfort, 
can be reward enough.
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Editors: Gestalten & Jared Zaugg 
Features: Full color, hardcover,  
stitch bound, 320 pages, 30 × 27 cm,
11-3 / 4 × 10-1 / 2 inches
Price: € 49.90 (D)  £ 50  $ 70 
ISBN: 978-3-89955-567-7

Editor: Gestalten
Features: Full color, hardcover,  
stitch bound, 272 pages, 24 × 30 cm,  
9-1 / 2 × 11-3 / 4 inches
Price: € 39.90 (D)  £ 40  $ 55 
ISBN: 978-3-89955-569-1

Editors: Gestalten & Jeffrey Bowman 
Features: Full color, hardcover,  
stitch bound, 272 pages, 24 × 28 cm,
9-1 / 2 × 11 inches
Price: € 39.90 (D)  £ 40  $ 60
ISBN: 978-3-89955-513-4

GENTLEMEN, START 
YOUR ENGINES! 
The Bonhams Guide to  
Classic Sports & Race Cars

THE JOURNEY
The Fine Art of  
Traveling by Train

THE OUTSIDERS
New Outdoor Creativity

Editors: Gestalten & Jeffrey Bowman 
Features: Full color, hardcover,  
stitch bound, 352 pages, 24.5 × 33 cm,
9-3 / 4 × 13 inches
Price: € 49.90 (D)  £ 50  $ 68 
ISBN: 978-3-89955-555-4

Editors: Gestalten & Chris Hunter 
Features: Full color, hardcover,  
stitch bound, 352 pages, 30 × 27 cm,
11-3 / 4 × 10-1 / 2 inches
Price: € 49.90 (D)  £ 50  $ 68
ISBN (Rebel Edition): 
978-3-89955-636-0

ISBN (Gentlemen Edition): 
978-3-89955-589-9

Editor: Gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages, 21 × 26 cm,
8-1 / 4 × 10-1 / 4 inches
Price: € 35 (D)  £ 35  $ 45
ISBN: 978-3-89955-594-3

Editor: Gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages, 24 × 28 cm,
9-1 / 2 × 11 inches
Price: € 38 (D)  £ 37.50  $ 55
ISBN: 978-3-89955-473-1

Editor: Gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages, 24 × 28 cm,
9-1 / 2 × 11 inches
Price: € 38 (D)  £ 37.50  $ 49.95
ISBN: 978-3-89955-652-0

THE GREAT WIDE OPEN
New Outdoor and  
Landscape Photography	

THE RIDE 2ND GEAR
New Custom Motorcycles  
and Their Builders

OFF THE ROAD
Explorers, Vans, and  
Life Off the Beaten Track

VELO 2ND GEAR
Bicycle Culture and Style

VELO 3RD GEAR
Bicycle Culture  
and Stories

[  Gentlemen  ][  Rebel  ]

Editors: Gestalten, Thorsten Strüben &  
Jan Blumentritt 
Features: Full color, hardcover,  
stitch bound, 256 pages, 24 × 30 cm, 
9-1 / 2 × 11-3 / 4 inches
Price: € 39.90 (D)  £ 40  $ 60
ISBN: 978-3-89955-674-2

Editor: Gestalten
Features: Full color, hardcover, 
stitch bound, 256 pages, 22 × 28 cm,
8-2 / 3 × 11 inches
Price: € 39.90 (D)  £ 40  $ 60
ISBN: 978-3-89955-672-8

THE FLY FISHER 
The Essence and Essentials  
of Fly Fishing

WILDSIDE
The Enchanted Life of 
Hunters and Gatherers

Editor: Sven Voelker
Features: Full color, hardcover,  
stitch bound, 144 pages, 21 × 26 cm,
8-1 / 4 × 10-1 / 4 inches
Price: € 25 (D)  £ 25  $ 40
ISBN: 978-3-89955-279-9

Editor: Gestalten
Features: Full color, hardcover,  
stitch bound, 400 pages, 30 × 27 cm,
11-3 / 4 × 10-1 / 2 inches
Price: € 49.90 (D)  £ 50  $ 69
ISBN: 978-3-89955-651-3

GO FASTER
The Graphic Design  
of Racing Cars

THE DRIVE
Custom Cars  
and Their Builders

Editors: Gestalten & Andrew Groves 
Features: Full color, hardcover,  
stitch bound, 320 pages, 24 × 30 cm, 
9-1 / 2 × 11-3 / 4 inches
Price: € 39.90 (D)  £ 40  $ 55
ISBN: 978-3-89955-653-7

SURF ODYSSEY
The Culture of  
Wave Riding

Editor: Indoek
Features: Full color, hardcover,  
stitch bound, 288 pages, 24 × 28 cm,
9-1 / 2 × 11 inches
Price: € 39.90 (D)  £ 40  $ 60
ISBN: 978-3-89955-907-1

SURF SHACKS
An Eclectic Compilation  
of Creative Surfers’ Homes  
from Coast to Coast  
and Overseas

Editor: Gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages, 24 × 30 cm,  
9-1 / 2 × 11-3 / 4 inches
Price: € 39.90 (D)  £ 40  $ 60
ISBN: 978-3-89955-499-1

OASIS
Wellness, Spas  
and Relaxation

Editors: Gestalten & Ulf Poschardt 
Features: Full color, hardcover,  
stitch bound, 240 pages, 21 × 26 cm,
8-1 / 4 × 10-1 / 4 inches
Preis: € 35 (D)  £ 35  $ 40 
ISBN: 978-3-89955-687-2

PORSCHE 911
The Ultimate Sportscar 
as Cultural Icon
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Release: April 2018

NORDIC BY 
NATURE

Editors: Gestalten & Borderless Co. 
Features: Full color, hardcover,  
stitch bound, 304 pages, 24 × 30 cm,  
9-1 / 2 × 11-3 / 4 inches
Price: € 49.90 (D)  £ 50  $ 69
ISBN: 978-3-89955-947-7

Nordic Cuisine 
and Culinary 
Excursions

The Scandinavian food movement prides  
itself in its use of local ingredients, beauti-
ful presentation, and regard for nature and  
sustainability. Far more than just a cook 
book, this volume includes the innovative 
recipes of chefs coupled with their own 
personal interpretations of contemporary 
Danish kitchen. This has been visualised 
through vibrant imagery of the kitchens, 
forests, or castle gardens where inspiration 
is drawn, created and consumed. Nordic by 
Nature invites you to immerse your senses in 
the intriguing world of Danish gastronomy 
by celebrating this contemporary culinary  
culture: a movement characterised by  
personal stories and ideologies, foraging 
trips, and geographical and seasonal limi-
tations and possibilities.

[◊]	 BORDERLESS CO. is a collective of 
curious individuals documenting 
original content in mixed media across 
geographical and cultural borders. 
Stimulated by the vibrancy of Nordic 
Cuisine, their next voyage embarks 
on a journey to redraft this cultural 
culinary heritage.

Welcome to the Nordic kitchen: a place of innovation, creativity and longevity. 
Explore the pleasures of contemporary Danish cuisine with Nordic by Nature.
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Gillardeau oyster:
Open the oyster carefully. Pour out any excess juice and check it carefully for small pieces of shell. 
Remove the oyster from the shell. Cut it in half and put it back in the shell. 

White currant bouillon: 

White currant juice:
Juice the white currants. Squeeze the remaining juice out of the pulp and strain everything though a 
fishnet. 

Finished bouillon:
Mix juice and water. Bring to 12 brix using a refractometer. 

Söl oil:
Blend the söl and oil in a thermomixer at 70º Celsius for 7 minutes. Strain through a fishnet. Stir the oil 
well before serving, it should contain a small amount of sediment. 

Oyster with white currants and söl

• Gillardeau oyster

• White currant bouillon 

• White currant juice 

• Fresh white currants 

• Finished bouillon 

• 100g white currant juice 

• 70g filtered water

• 50/50 Simple syrup 

• Söl oil 

• 60g dry söl 

• 200g grapeseed oil For plating 

• 3 frozen white currants

• 3 small pieces of fresh söl

• 3-4 pcs of purple mustard cress 

The Dish

-
barb are lacto fermented. It’s one of the most used fermentations in the kitchen, because of the way it 
preserves ingredients. It changes the the complexity of the product. 

In the sauce, we use home made garum or  sauce. Here we use the product as a seasoning or 
spice. The garum has a high salinity and therefore works well as a seasoning. 

hops when we brew our own beer. But we’ve discovered that when we fry the hops, it takes some of 
the bitterness out and leaves it with a aromatic avor. The small amount of bitterness left in the hops 
gives a good contrast to the fattiness in the pork.

Domestic

Pork Filet
• P
• Pork fat

Lacto rhubarb
• Rhubarb
• Salt 
• Dried mushrooms

Hops
• Wild hops

Garum
• 2kg fresh mackerel 
• 400g salt

Brown butter
• Butter 
• Garum
• Fresh Hazelnuts

P
Cover the pork  at room temperature pork fat. Mature it at 5° Celsius for 21 days. Brown the pork 
chop in a pan and cook it at 85° Celsius with a core-temperature of 60° Celsius. Season with salt. 

Lacto rhubarb 
Vacuum pack the rhubarb with 3% salt and let it ferment at room temperature for 7 days. After 7 days 
it’s ready. You can now store it at 5° Celsius for 6 months. Warm the rhubarb in brown butter and sprin-
kle with dried mushrooms. 

Hops 
Fry the hops at 180° Celsius  for 20 seconds. 

Cut the mackerel into smaller pieces and mix it with salt. Place it in a plastic container and let it ferment 
at 60° Celsius for about 3 months.

After fermentation, sieve through a chinois and pasteurize it. Sieve through a superbag to get rid of 
the solids in the mixture. 

Brown butter 
Put the butter in a small casserole and caramelize it. Sieve through a chinois and heat gently. Season 
with the garum and put the fresh hazelnuts on it.

Organic pork filet - lacto rhubarb - wild 
hops - garum

Domestic
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Living on the land and learning to reap the 
benefits of nature. From farm-fresh eggs 
and herb gardens that enrich home cooked 
meals to beekeeping to aid in the pollination 
of small crops, there’s a lifestyle that exists 
in harmony with our environments. These 
locales reveal and embrace the many layers 
of this way of life. 

Activities such as canning and marma-
lade making are given new life in these 
pages. Whether autumnal foraging for 
mushrooms or learning the different fla-
vors of varying apple varietals or enjoying 
the fresh spring leaves of kale and spinach, 
Farmlife is a cornucopia of inspiration for 
living more intentionally and more inter-
actively with our surroundings.

Editor: Gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages, 24 × 28 cm,
9-1 / 2 × 11 inches
Price: € 39.90 (D) £ 40  $ 60
ISBN: 978-3-89955-918-7

Fresh eggs. Grandmother’s pickling jars. Backyard orchards.  
Meet new farmers, learn how they grow food, and join the movement  
preparing their favorite dishes with farm fresh ingredients. 

From Farm to Table 
and New Farmers

Release: February 2018

FARMLIFE

[  SAMPLE COVER  ]
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THE GREAT 
OUTDOORS

Fresh air makes you hungry! The Great Outdoors is a collection of the best  
recipes for outdoor cooking that will add some spice to every camping meal.

When adventure calls, hunger is never far 
away: Hiking, climbing, or sleeping beneath 
the stars makes our stomachs rumble. A 
quick carbonara with avocado, some rustic 
hash browns, or a Virgin Mojito will satisfy 
the appetite and perk up the mood of any 
hungry camper van driver. The Great Outdoors 
explains how to cook on an open fire and 
presents the best outdoor cooking equipment 
and the most delicious recipes for every meal 
of the day. From on-the-go sandwiches to 
self-made pesto, preserved delicacies, or 
power food—this cook book with a twist 
is an essential for your next road trip or 
camping vacation. Take it along and you 
will be sure to make many new friends on 
the road and on the campsite.

[◊]	Chef and outdoor enthusiast MARKUS 

SÄMMER quit his job in high-end 
gastronomy to travel Australia and 
eventually become a self-employed chef 
a couple of years ago. He developed the 
recipes in The Great Outdoors on the road 
in his Volkswagen transporter. 

Editor: Markus Sämmer
Features: Full color, hardcover,  
stitch bound, 272 pages, 20 × 27 cm,
8 × 10-1 / 2 inches
Price: € 35 (D)  £ 35  $ 50
ISBN: 978-3-89955-948-4

Release: March 2018

2 BURGER-BUNS (REZEPT SEITE 25)

PATTYS
300 G RINDERHACK

JE ½ TL SALZ, PFEFFER

TOPPING
1 STÜCK FRISCHE GURKE

1 TOMATE
1 ESSIGGURKE

2 SCHEIBEN KÄSE (Z. B. GOUDA
ODER BERGKÄSE)

4 SCHEIBEN BACON
2 BLÄTTER SALAT

1 TL SENF
2 TL KETCHUP

1 TL MAYO

OPTIONAL: FRISCHE KRESSE,
ZWIEBELRINGE

Grill anheizen, Hackfleisch würzen und gut 
durchkneten. Dann am besten mit feuchten Händen 
zwei Pattys formen (etwas größer als die Buns, 
da sie beim Grillen leicht schrumpfen).
Gurke und Tomate in Scheiben schneiden. 

Den Bacon in einer Pfanne kross braten,
die Zwiebelringe nach Belieben in dem
übrigen Fett glasieren, überm Feuer 
grillen oder roh lassen.

Die Pattys ca. 2–3 Minuten angrillen, bis
sie schön braun sind, wenden und mit Käse
belegen. Buns halbieren und auf den
Schnittseiten ebenfalls kurz angrillen. 

Alle Zutaten auf den Burger geben und genießen.

166

1 DOSE (400 G) BAKED BEANS
CHILIPULVER

4–6 SCHEIBEN BACON
2 EL RAPSÖL

4 EIER
1 SÜSSKARTOFFEL

1 BIO-ORANGE
2 EL AHORNSIRUP

SALZ, PFEFFER

Die Bohnen in einem Topf langsam erwärmen 
und mit Salz, Pfeffer und Chili abschmecken.

Den Bacon mit 1 EL Rapsöl in der Pfanne 
knusprig anbraten, die Eier als Spiegelei
darüber aufschlagen und pfeffern. 
(Bacon ist meist schon salzig genug.)

Jetzt wird es raffiniert: Die Süßkartoffel
schälen und reiben, die Orange heiß waschen
und die Schale abreiben. Beides mit Ahornsirup, 
Salz und Pfeffer mischen und in einer Pfanne mit 
1 EL Rapsöl zu einem Rösti oder lose braten. 
Die Orange schälen und danach essen.

Bohnen, Eier und Rösti zusammen anrichten 
und mit Vollgas in den Tag starten.

Ein echter Klassiker, der nicht nur bei Western-Fans die Herzen höher 
schlagen lässt. Der Power-Boost für einen aktiven Tag, der euch mit 

allem versorgt, was ihr vor dem Start braucht, um eure Akkus zu laden. 
Yeehaw, seid heute mal Zweirad-Cowboys und -girls!

TIPP: 
Statt Baked Beans könnt ihr eine Dose Kidneybohnen nehmen,
abgießen und 2 EL  Tomatenmark plus etwas Wasser einrühren.

5656

Eine Brotzeit schmeckt immer und überall. Ohne etwas vorzukochen, 
lässt sich schnell und unkompliziert ein bunter Tisch oder eine Picknick-

decke mit Leckereien bestücken.  Damit ihr auch nichts vergesst,
gibt es hier einige Tipps und Tricks für das perfekte Picknick.

Den Rucksack packt man möglichst platz- und 
gewichtsoptimiert. Auf ausreichend Wasser darf 
dabei nie verzichtet werden! Bei mir gibt‘s 
trotzdem am Gipfel auch mal ein kleines Gipfel-
bier oder einen Espresso aus der Minikanne. In 
die Brotzeitbox kommt, was gerade da ist, meist 
Brot, Speck, Wurst, Käse, Tomaten und Gurke. 
Bananen geben euch anhaltend und schnell neue 

Energie, Äpfel erfrischen. Beim Frühstück ein 
paar Eier zusätzlich kochen oder die Reste vom 
Vortag gut verpacken. Frischkäse eignet sich 
gut zum Mitnehmen, denn er schmilzt nicht so 
schnell wie Butter. Und ihr habt neben einem 
Brotaufstrich gleich einen einfachen Dip für 
Gemüse-Sticks, z. B. aus einer Karotte

Hier sind eurer Kreativität wenig Grenzen ge-
setzt, allerdings solltet ihr eine Kühltasche 
mitnehmen, wenn es etwas edler zugeht. So 
könnt ihr eure Leckereien perfekt temperiert 
servieren. Egal ob eine Flasche Prosecco, ein 
Päckchen Räucherlachs oder dünn aufgeschnitte-
ner Schinken – gut gekühlt schmeckt es einfach 
besser. Denkt an Teller, Besteck und Gläser. 
Teller gibt es z. B. aus sehr leichtem Bambus, 
zusammenschraubbare,  bruchsichere Weingläser 
aus Kunststoff. Ein kleines Schneidebrett, ein 
Geschirrtuch, ein paar Servietten und eventuell 
einige Windlichter gehören auch dazu. Vergesst 

nicht den Korkenzieher, falls Ihr eine Fla-
sche Wein mitnehmt! Falls ihr ihn doch einmal 
vergessen habt, schneidet mit dem Messer die 
Kapsel ab, wickelt ein Tuch um den Flaschen-
boden und klopft die Flasche seitlich z. B. 
gegen einen Baum. Der Korken wird so stückweise 
nach außen gedrückt, und am Schluss lässt er 
sich leicht herausdrehen. Im Buch findet ihr 
viele leckere Dips, Salate, Sandwiches, Wraps 
usw., die sich gut kombinieren lassen und Euren 
Picknickkorb wie eine tragbare Tapas-Bar zu 
einem echten Highlight machen.

DAS MUSS IMMER MIT:
• Ein scharfes Messer, für den sicheren Transport zum Klappen oder mit Scheide. 
 Damit sind Salami, Speck, Käse, Gurke und  Tomate im Handumdrehen
 klein geschnitten.
•  Salz und Pfeffer. Es gibt eine Vielzahl kleiner  Crusher, Mini-Mühlen und
 wasserdichter Streuer.  Das Mitnehmen rentiert sich immer!
• Picknickdecke oder klappbare Isolierkissen – je nachdem wie weit ihr raus wollt
 und wie viel Platz im Rucksack ist – so sitzt ihr immer trocken und bequem.

89

2

[  SAMPLE COVER  ]
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BACKLIST

Editors: Gestalten & Simone Hawlisch 
Features: Full color, hardcover,  
stitch bound, 192 pages, 21 × 26 cm,
8-1 / 4 × 10-1 / 4 inches
Price: € 29.90 (D) £ 30  $ 40
ISBN: 978-3-89955-643-8

STAY FOR 
BREAKFAST

Breakfast can range from a simple cup of 
coffee to a leisurely brunch. While every-
one has their own morning ritual, each 
is rich in details and differences. Stay for 
Breakfast presents breakfast ideas for a cor-
nucopia of occasions —from poached eggs 
to cold-pressed juices to the classic English 
breakfast. Its recipes offer readers the oppor-
tunity to rediscover traditions, to find entic-
ing new possibilities, and to make time for a 
morning meal and for themselves.

Stay for Breakfast provides inspiration 
for creating the perfect start to any day. 
Whether for adults or children, gourmets or 
athletes, friends or lovers, explore the varied 
incarnations of breakfast: from a meal for 
one to a family picnic. 

The perfect breakfast for all occasions: breakfast in bed for two,  
with children, seated at a long table surrounded by friends and family,  
a luxurious gourmet meal, an outdoor picnic, or a healthy component  
to a fit lifestyle. Stay for Breakfast offers tasty recipes and photos to  
ensure a great breakfast for any and every occasion.

Recipes for  
Every Occasion

BREAkFAST ON THE GO 137

INGREDIENTS
1 small onion
2 tomatoes
1 tbsp. olive oil 
Sea salt 
Ground black pepper
2 eggs
3 ½ oz. (100 g) halloumi cheese
1 large whole wheat tortilla
¼ avocado, sliced
2 sprigs cilantro (optional)

Peel and finely dice the onion and wash and roughly chop the 
tomatoes for the salsa. Fry the onion in olive oil over medium 
heat until softened, then add the tomatoes and season with a 
pinch of salt and black pepper. Once the tomatoes have softened, 
place the tomato/onion mix into a bowl and set aside.

Scramble the eggs in the same frying pan. Whisk the eggs 
with a fork, season with salt and pepper and add to the hot pan. 
While the eggs are cooking slice the halloumi cheese into about 
six slices and place under the grill until the edges are golden. 
Turn them over halfway through cooking. Set both finished 
scrambled eggs and grilled halloumi aside. 

Slightly warm the tortilla in the oven or microwave. Add the 
scrambled eggs to the tortilla first, followed by the halloumi 
cheese and top with the sliced avocado. Dollop the tomato salsa 
on top and garnish with cilantro (optional).

Fold the left and right sides of the tortilla toward the center. 
Grab the bottom flap of the tortilla and tuck it over and then 
under the contents of the burrito. Cut in half and wrap in sand-
wich paper. 

Halloumi Cheese
 Burrito 

serves 2

Level Easy
Preparation time 10 min
Cooking time 15 min

Packed with flavor and color, these wraps fit easily into 

everyone’s schedule and pocket. Eat one at home and take one 

to go for a mid-morning energy boost.

Editors: Gestalten & Sylvia Kopp  
Features: Full color, hardcover, 
stitch bound, 248 pages, 24 × 28 cm,
9-1 / 2 × 11 inches
Price: € 35 (D)  £ 35  $ 49.95
ISBN: 978-3-89955-533-2

Editor: Thomas Horne
Features: Full color, hardcover, 
stitch bound, 168 pages, 21 × 26 cm,
8-1 / 4 × 10-1 / 4 inches
Price: € 29.90 (D)  £ 30  $ 39.95
ISBN: 978-3-89955-564-6

BARLEY & HOPS
The Craft Beer Book

ON BEER AND FOOD
The Gourmet’s Guide  
to Recipes and Pairings

By: Monocle 
Features: Full color, linen hardcover,  
stitch bound, 338 pages, 20 × 26.5 cm,
8 × 10-1 / 2 inches
Price: € 45 (D)  £ 40  $ 60
ISBN: 978-3-89955-668-1

THE MONOCLE  
GUIDE TO  
DRINKING &  
DINING

Editors: Gestalten & David Haliva 
Features: Full color, hardcover,  
stitch bound, 304 pages, 21 × 26 cm,
8-1 / 4 × 10-1 / 4 inches
Price: € 35 (D)  £ 35  $ 45
ISBN: 978-3-89955-642-1

DIVINE FOOD
Israeli and Palestinian Food  
Culture and Recipes
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THE MONOCLE 
TRAVEL GUIDE 
SERIES

The definitive travel guides that make you feel like a local wherever you go.

The definitive travel guides that make you 
feel like a local wherever you go. Monocle 
reports from around the globe. As its edi-
tors and correspondents dart from city to 
city, they get to know the best places to rest 
their heads, stretch their limbs, and kick 
back with a contact in a hard-to-find cock-
tail bar. That information is now available 
in The Monocle Travel Guide Series: a line-up of 
titles that speaks to readers in an informed 
but informal way about everything from 
architecture to art, late-night bars to early-
morning markets. Designed to be compact 
and collectable, these books go beyond the 
traditional tourist beats to make sure visi-
tors get the best out of a city —no matter 
how short their stay.

[◊]	The magazine, MONOCLE, covers  
the world with its network of bureaux 
in New York, Toronto, Zurich, Hong 
Kong, Tokyo, and Singapore.  
It also employs more than 30  
dedicated correspondents—in cities 
from Bangkok to Bogotà, São Paolo  
to Stockholm—as well as a team  
of on-the-road reporters based out  
of its headquarters in London.  
This team’s deep understanding of  
cities and all they have to offer has  
now been compiled in The Monocle  
Travel Guide Series. 

[/]	� “Just what we look for in a travel 
guide. To-the-point, with competent 
recommendations and a clear stance.” 
SKYLINES

By: Monocle
Monocle editor in chief: Tyler Brûlé
Monocle editors: Andrew Tuck, Joe Pickard
Features: Full color, hardcover, stitch bound,  
ribbon bookmark, 148 pages, 14 × 21 cm,  
5-1 / 2 × 8-1 7/ 64 inches
Price: € 15 (D)  £ 12.99  $ 15

BARCELONA
Editors: Tyler Brûlé, Andrew Tuck, Joe Pickard
Features: Full color, hardcover, stitch bound,  
ribbon bookmark, 148 pages, 14 × 21 cm, 
5-1 / 2 × 8-1 7/ 64 inches
Price: € 15.00 (D)  £ 12.99  $ 15
ISBN: 978-3-89955-945-3 

MELBOURNE
Editors: Tyler Brûlé, Andrew Tuck, Joe Pickard
Features: Full color, hardcover, stitch bound,  
ribbon bookmark, 148 pages, 14 × 21 cm, 
5-1 / 2 × 8-1 7/ 64 inches
Price: € 15.00 (D)  £ 12.99  $ 15
ISBN: 978-3-89955-951-4

MEXICO CITY
Editors: Tyler Brûlé, Andrew Tuck, Joe Pickard
Features: Full color, hardcover, stitch bound,  
ribbon bookmark, 148 pages, 14 × 21 cm, 
5-1 / 2 × 8-1 7/ 64 inches
Price: € 15.00 (D)  £ 12.99  $ 15
ISBN: 978-3-89955-949-1

SEOUL
Editors: Tyler Brûlé, Andrew Tuck, Joe Pickard
Features: Full color, hardcover, stitch bound,  
ribbon bookmark, 148 pages, 14 × 21 cm, 
5-1 / 2 × 8-1 7/ 64 inches
Price: € 15.00 (D)  £ 12.99  $ 15
ISBN: 978-3-89955-943-9

BEIRUT
Editors: Tyler Brûlé, Andrew Tuck, Joe Pickard
Features: Full color, hardcover, stitch bound,  
ribbon bookmark, 148 pages, 14 × 21 cm, 
5-1 / 2 × 8-1 7/ 64 inches
Price: € 15.00 (D)  £ 12.99  $ 15
ISBN: 978-3-89955-944-6
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BACKLIST BACKLIST

LONDON 
Editors: Tyler Brûlé,  
Andrew Tuck, Nelly Gocheva
ISBN: 978-3-89955-573-8

TOKYO 
Editors: Tyler Brûlé,  
Andrew Tuck, Nelly Gocheva
ISBN: 978-3-89955-574-5

MADRID 
Editors: Tyler Brulé,  
Andrew Tuck, Nelly Gocheva
ISBN: 978-3-89955-624-7

NEW YORK 
Editors: Tyler Brûlé,  
Andrew Tuck, Nelly Gocheva
ISBN: 978-3-89955-575-2

HONG KONG 
Editors: Tyler Brûlé,  
Andrew Tuck, Nelly Gocheva
ISBN: 978-3-89955-576-9

BANGKOK 
Editors: Tyler Brûlé,  
Andrew Tuck, Nelly Gocheva
ISBN: 978-3-89955-633-9

ISTANBUL 
Editors:Tyler Brûlé,  
Andrew Tuck, Sophie Grove,  
Christopher Lord
ISBN: 978-3-89955-623-0

MIAMI 
Editors: Tyler Brûlé,  
Andrew Tuck, Ed Stocker
ISBN: 978-3-89955-632-2

RIO DE JANEIRO 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-634-6

PARIS 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-658-2

MILAN 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-923-1

THE MONOCLE TRAVEL 
GUIDE BUNDLE
Buy the first 16 travel guides—get them 
for the price of 14: London, New York, 
Tokyo, Hong Kong, Madrid, Bangkok, 
Istanbul, Miami, Rio de Janeiro, Paris, 
Singapore, Vienna, Sydney, Honolulu, 
Copenhagen, Los Angeles.
Price: € 210 (D)  £ 180  $ 210
Title Number: 9225

YOUR  
MONOCLE  
TRAVEL GUIDE 
PRESENTATION  
BOX
Any 16 Monocle travel guides fit nicely 
in this presentation box. Available for 
free with any order of 16 copies.
Title Number: 9108

VIENNA 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-662-9

SINGAPORE 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-622-3

SAN FRANCISCO 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-921-7

KYOTO 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-924-8

LOS ANGELES 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-680-3

TORONTO 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-683-4

BERLIN 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-679-7 

ROME 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-681-0 

STOCKHOLM 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-904-0 

VENICE 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-903-3 

LISBON 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-922-4 

AMSTERDAM 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-905-7 

MUNICH 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-925-5 

HONOLULU 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-660-5

SYDNEY 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-659-9

COPENHAGEN 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-682-7



7776

Travel Travel

Features: Fold-out maps in one sheet,  
unless otherwise stated
Size: Approx. A6 (10.5 × 14.8 cm, 4-1 / 8 × 5-7 / 8 ) 
unfolding to A3 (29.7 × 42 cm, 11-3 / 4 × 16-1 / 2 inches) 
or A2 (42 × 59.4 cm, 16-1 / 2 × 23-1 / 2 inches) 
Price: € 5 (D)  £ 4  $ 6.95
Minimum order quantity of 5 per guide

Small and tightly focused, Herb Lester’s guides are concise city tours in a handy 
fold-out format that slips neatly into an intrepid traveller’s pocket.

HERB LESTER 
GUIDES

Herb Lester’s aim is to introduce readers to new 
places as well as re-evaluating familiar ones, 
and we are as keen to find a new way to see 
the Louvre as we are to discover an untouched 
1950s café. Informed by on-the-ground  
research, Herb Lester’s one-sheet guides and 
maps uncover what makes a city special. They 
are written and researched in-house, and an  
illustrator who has been specially chosen for 
the subject designs each one.

Whether it’s an excursion into the green-
er areas of London (more numerous than you 
might think), Paris’s beatnik bookshops, 
the otherworldly landscape just outside 
Reykjavik, or the watering holes of Brooklyn, 
we highlight what makes a place distinctive 
with our specialist knowledge and illustra-
tions with vintage charm.

In A6 format, the guides fit easily into 
a pocket and then expand out to A3 or 
A2 to display the attractions of each city. 
Each fine-quality sheet is litho-printed in 
England on 100 % recycled stock.

[/]	�“Smartly designed and cleverly edited—these 
are maps that I wouldn’t be ashamed of 
opening up on a crowded street in any city, 
even my own.” MATTHEW HRANEK, GQ

[/]	�“Beautiful maps of overlooked aspects of 
London and beyond.” THE GUARDIAN

LOOKING FOR 
THE USUAL 
AND UNUSUAL

AUTHENTICALLY HAMBURG
This rough and ready port has a softer side 
too. There are wonderful parks, coffee  
shops (and even a coffee museum). It has 
specialist record stores, a miniature city  
and an Art Deco tunnel that runs beneath  
the Elbe. Our guide has all you need for a  
few days in this historic town—where to  
eat, drink, shop and what to see. 
ISBN: 978-1-910023-87-7

HERB LESTER’S  
LISBON
An updated version of our Lisbon map. 
The Portuguese capital is changing fast, 
this map tells the reader how to enjoy old 
Lisbon as well as where to discover the best 
new shops, bars and restaurants. 
ISBN: 978-1-910023-66-2 

MEET ME IN MILAN
The scale and variety of Milan is daunting; 
it’s bigger and brasher than its southern 
cousins and less immediately eye-catching, 
but a little exploring reveals a bewitching 
city. Alongside global fashion franchises, 
traditional family-run shops thrive, and while 
sushi may have its adherents, classic osterias 
and pasticcerias dominate our suggestions.
ISBN: 978-1-910023-58-7 

BROOKLYN MOMNPOP
A sister to How To Find Old New York, 
this guide celebrates long-standing, 
independent, family-run eateries in 
Brooklyn NY—Bamonte’s, Junior’s, 
Nathan’s Famous etc. 
Size: 10.5 × 14.8 cm, 4-1 / 8 × 5-7 / 8 inches) 
Pages: ca. 100 
Price: € 12.50 (D)  £ 12  $ 15
ISBN: 978-1-910023-99-0

FILTHY LONDON
Lust courses through London’s ancient 
streets—from leafy suburbs to the throbbing 
heart of the city—and Herb Lester sniffs it 
out. There are medieval bawdy houses and 
Georgian flogging machines, toe-sucking, 
striptease, nude saunas and dogging. London 
is filled with dirty secrets, 40 of which we’re 
delighted to spill in this new guide. 
ISBN: 978-1-910023-97-6

herb@
herblester.com

herblester.com

Filthy London

All human desire is laid bare in our eye-opening new 
pocket-size guide, Filthy London, as we take a tour 
through centuries of scandal and vice. 

Lust courses through London’s ancient streets – from  
leafy suburbs to the throbbing heart of the city – and  
Herb Lester sniffs it out. There are medieval bawdy houses 
and Georgian flogging machines, toe-sucking, striptease, 
nude saunas and dogging, with cameos from a cast that 
includes King George IV, King of Soho Paul Raymond, 
John Profumo and Aleister Crowley, the The Wickedest 
Man In The World. 

London is filled with dirty secrets, 40 of which we’re 
delighted to spill in this new guide. 

Welcome to sin city! 

Title Filthy London
Price £4
Publication 1 November 2017
ISBN 978-1-910023-97-6
Format A3 (297x420mm) folded to A6 
(105x148mm)
Category Travel; culture; sex

Printed in the UK on  
100% recycled paper
 
About Herb Lester Associates
Founded in 2010, London-based Herb 
Lester Associates publish guides to the 
world’s great cities. Each one is tightly-
focussed, exploring specific themes and 
aspects of the destination, highlighting 
what makes it distinctive.

Herb Lester guides have been 
recommended by Travel + Leisure, 
Monocle, Condé Nast Traveler, The 
Guardian, Telegraph and many other 
excellent publications.

Herb Lester guides are distributed 
worldwide by Gestalten.

Herb Lester Associates
herblester.com
@herb_lester

Review copies, interview 
requests or further information 
contact: ben@herblester.com

Winner best Travel Guide
Independent Travel Awards

TOKYO—A VERY BRIEF 
INTRODUCTION
The book provides an introduction to 
different neighbourhoods, picking out 
special places in each. There is also practical 
advice on what to expect as a visitor. 
Size: 10.5 × 14.8 cm, 4-1 / 8 × 5-7 / 8 inches) 
Pages: ca. 100 
Price: € 12.50 (D)  £ 12  $ 15
ISBN: 978-1-910023-98-3

HAVANA: RIGHT NOW
Cuba is beginning to emerge from its long 
hibernation, once again becoming a popular 
tourist destination. It remains a Communist 
country with a highly regulated economy, 
yet today small businesses such as private 
restaurants and farmer’s markets are 
beginning to thrive and many of its historic 
attractions are still open for business. 
ISBN: 978-1-910023-90-7 

HERB LESTER’S  
LONDON ADDRESS BOOK
We present Herb Lester’s London Address Book, 
a selection of those places that make the 
city special.
Size: 10.5 × 14.8 cm, 4-1 / 8 × 5-7 / 8 inches) 
Pages: 192 
Price: € 12.50 (D)  £ 12  $ 15
ISBN: 978-1-910023-63-1

THERE IS  
NO COVER 
AVAILABLE 
YET

THERE IS  
NO COVER 
AVAILABLE 
YET

THERE IS  
NO COVER 
AVAILABLE 
YET

FRONTLIST
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WRITING LONDON

ISBN: 978-1-910023-53-2

CLANDESTINE  
LONDON

ISBN: 978-1-910023-05-1

9 781910 023532 >

ISBN 978-1-910023-53-2

9 781910 023051 >

ISBN 978-1-910023-05-1

AN UNCLE’S GUIDE  
TO LONDON

ISBN: 978-1-910023-01-3

9 781910 023013 >

ISBN 978-1-910023-01-3

THE LOOK  
OF LONDON

ISBN: 978-1-910023-09-9

LONDON’S  
LARDER

ISBN: 978-1-910023-49-5

9 781910 023099 >

ISBN 978-1-910023-09-9

9 781910 023495 >

ISBN 978-1-910023-49-5

LONDON AT  
YOUR SERVICE

ISBN: 978-1-910023-11-2

9 781910 023112 >

ISBN 978-1-910023-11-2

WILD LONDON

ISBN: 978-1-910023-68-6

HOW TO  
FIND OLD  
NEW YORK

ISBN: 978-1-910023-13-6

9 781910 023686 >

ISBN 978-1-910023-68-6

9 781910 023136 >

ISBN 978-1-910023-13-6

TRULY  
GREENWICH  
VILLAGE

ISBN: 978-1-910023-17-4

9 781910 023174 >

ISBN 978-1-910023-17-4

PARTY OF ONE:  
NEW YORK

ISBN: 978-1-910023-76-1

A BROOKLYN BAR  
FOR ALL REASONS

ISBN: 978-1-910023-89-1

A MANHATTAN BAR  
FOR ALL REASONS

ISBN: 978-1-910023-37-2

THE VELVET  
UNDERGROUND MAP  
OF NEW YORK

ISBN: 978-1-910023-50-1

DESTINATION  
HELSINKI

ISBN: 978-1-910023-79-2

9 781910 023501 >

ISBN 978-1-910023-50-1

BROOKLYN:  
42 REASONS WHY

ISBN: 978-1-910023-57-0

9 781910 023570 >

ISBN 978-1-910023-57-0

9 781910 023259 >

ISBN 978-1-910023-25-9

9 781910 023518 >

ISBN 978-1-910023-51-8

PARIS FOR  
PLEASURE-SEEKERS

ISBN: 978-1-910023-26-6

9 781910 023266 >

ISBN 978-1-910023-26-6

PARIS EN  
FAMILLE

ISBN: 978-1-910023-27-3

ROME:  
MOODS & PLACES

ISBN: 978-1-910023-30-3

9 781910 023273 >

ISBN 978-1-910023-27-3

9 781910 023303 >

ISBN 978-1-910023-30-3

LET ME TELL YOU  
ABOUT MADRID

ISBN: 978-1-910023-91-4

9 781910 023297 >

ISBN 978-1-910023-29-7

LISBON:  
HERE’S WHY

ISBN: 978-1-910023-33-4
HELLO BILBAO

ISBN: 978-1-910023-54-9

9 781910 023334 >

ISBN 978-1-910023-33-4

9 781910 023549 >

ISBN 978-1-910023-54-9

BARCELONA  
AT EASE

ISBN: 978-1-910023-55-6

9 781910 023556 >

ISBN 978-1-910023-55-6

WHEN WE  
THINK OF BERLIN

ISBN: 978-1-910023-52-5

COPENHAGEN:  
THE GOOD LIFE

ISBN: 978-1-910023-31-0

9 781910 023525 >

ISBN 978-1-910023-52-5

9 781910 023358 >

ISBN 978-1-910023-35-8

9 781910 023310 >

ISBN 978-1-910023-31-0

9 781910 023204 >

ISBN 978-1-910023-20-4

SUPERTIME  
AMSTERDAM

ISBN: 978-1-910023-34-1

9 781910 023341 >

ISBN 978-1-910023-34-1

A STOCKHOLM  
INTERLUDE

ISBN: 978-1-910023-35-8

DISTINCTIVELY  
SAN FRANCISCO

ISBN: 978-1-910023-20-4

AROUND  
REYKJAVIK

ISBN: 978-1-910023-60-0

9 781910 023600 >

ISBN 978-1-910023-60-0

IT’S NICE TO BE  
ALONE IN PARIS

ISBN: 978-1-910023-25-9

PARIS:  
SMALL SHOPS

ISBN: 978-1-910023-51-8
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THE RAYMOND  
CHANDLER MAP OF  
LOSANGELES

ISBN: 978-1-910023-46-4

SEATTLE,  
RAIN OR SHINE

ISBN: 978-1-910023-23-5

9 781910 023464 >

ISBN 978-1-910023-46-4

9 781910 023235 >

ISBN 978-1-910023-23-5
HELLO CHICAGO

ISBN: 978-1-910023-14-3

9 781910 023143 >

ISBN 978-1-910023-14-3

SPEAKING OF  
PORTLAND

ISBN: 978-1-910023-24-2

MIAMI: AN OPEN  
INVITATION

ISBN: 978-1-910023-22-8

9 781910 023242 >

ISBN 978-1-910023-24-2

9 781910 023228 >

ISBN 978-1-910023-22-8

MR LESTER GOES  
TO WASHINGTON

ISBN: 978-1-910023-59-4

9 781910 023594 >

ISBN 978-1-910023-59-4

NEW ORLEANS:  
GOOD TIMES

ISBN: 978-1-910023-43-3

AN APPETITE FOR  
MELBOURNE

ISBN: 978-1-910023-42-6

9 781910 023433 >

ISBN 978-1-910023-43-3

9 781910 023426 >

ISBN 978-1-910023-42-6

TOKYO:  
A VERY BRIEF  
INTRODUCTION

ISBN: 978-1-910023-36-5

9 781910 023365 >

ISBN 978-1-910023-36-5

OUT THERE:  
THE SOLAR SYSTEM  
FOR TOURISTS

ISBN: 978-1-910023-41-9
EATING QUEENS

ISBN: 978-1-910023-71-6

9 781910 023716 >

ISBN 978-1-910023-71-6

AN EDINBURGH  
COMPANION

ISBN: 978-1-910023-70-9

9 781910 023709 >

ISBN 978-1-910023-70-9

VENICE STEP  
LIGHTLY

ISBN: 978-1-910023-78-5

EVERYBODY LOVES 
PORTO

ISBN: 978-1-910023-80-8 

VALENCIA:  
EASY DOES IT

ISBN: 978-1-910023-81-5 

E A S Y  D O E S  I T

A GUIDE TO THE USUAL AND UNUSUAL FROM

HOW TO READ THE MENU
This set of Italian, French and Spanish 
phrase books is small and discreet  
to avoid the embarrassment of taking  
out a huge book in a restaurant.

Size: 6.4 × 10.2 cm
Price: € 9 (D)  £ 8  $ 11.95
ISBN: 978-1-910023-40-2

9 781910 023402 >

ISBN 978-1-910023-40-2

THE EVERYWHERE BOX
You want the world? And you want it now? 
No problem! Our Everywhere Box gives  
you just what you desire. We’ve put together 
a comprehensive collection of our guides  
in a box that will look splendid on a desk,  
on a shelf, and, of course, as a gift.
 
By: Herb Lester 
Size: 17.4 × 14.4 × 9.3 cm
Price: € 140 (D)  £ 120  $ 150
ISBN: 978-1-910023-77-8

9 781910 023778 >

ISBN 978-1-910023-77-8

HOW TO FIND OLD LOS 
ANGELES: A TRAVEL GUIDE
An expanded and revised version of our  
guide How To Find Old LA, this book  
delves deep into the City Of Angels’  
best-preserved treasures—from a  
racetrack frequented by Charles Bukowski  
to old-time Hollywood hangouts.
Price: € 10 (D)  £ 10  $ 15
ISBN: 978-1-910023-67-9

9 781910 023679 >

ISBN 978-1-910023-67-9

HOW TO GET OUT OF 
LONDON WITHOUT  
REALLY TRYING
Easy escapes from the big city using only 
public transport. Whether you’re in need  
of a country ramble or a last-minute day  
trip to the seaside, temporarily leaving  
the Big Smoke has never been easier. 
Price: € 10 (D)  £ 10  $ 15
ISBN: 978-1-910023-62-4

9 781910 023624 >

ISBN 978-1-910023-62-4

TRAVELLER’S  
PLAYING CARDS
A poker-sized deck featuring 54  
useful phrases in three languages

Contents: Deck of 54 playing cards
Size: 9.3 × 6.6 × 2 cm
Price: € 12.50 (D)  £ 12  $ 15
ISBN: 978-1-910023-84-6

9 781910 023846 >

ISBN 978-1-910023-84-6

YOUR ROOM IS READY
A box set of eight notepads  
from fictional hotels. 

Contents: 8 notepads 
Size: Each notepad A6 (10.5 × 14.8 cm)
Price: € 20 (D)  £ 18  $ 25
ISBN: 978-1-910023-82-2 

9 781910 023822 >

ISBN 978-1-910023-82-2

LIVERPOOL: FOR REAL
Liverpool has had its share of good times and 
bad; today its fortunes are again on the rise, 
with a new generation of independent shops 
and businesses bringing fresh energy to the 
city. This guide selects the best of Liverpool 
today—while keeping an eye on its remarkable 
history, taking in Georgian streets, Victorian 
pubs and even a sighting of the Fab Four.
Price: € 10 (D)  £ 10  $ 15
ISBN: 978-1-910023-86-0

DISPLAY STAND
A home for 96 guides.
Six pockets, each holds 16 A6 guides.

Price: Free with corresponding  
order, carriage at cost
ISBN: 978-1-910023-96-9

9 781910 023419 >

ISBN 978-1-910023-41-9
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