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LITTLE BIG ROOMS

New Nurseries and
Rooms to Play in Editor: Gestalten

Features: Full color, hardcover,
stitch bound, 256 pages, 22.5x29 cm,
9x11-2/5inches

Price: €39.90(D) £40 $60

ISBN: 978-3-89955-942-2

Relase Febeuary 201 AT

[
E
0
0
[
B
m

[ SAMPLE COVER ]

How do you set up a children’'s room that is fun, colorful, and fresh?
One that gives children room for playing, daydreaming,
and letting their imaginations run wild?

A child's room must be fun both for its B [ dhe
smaller 1nhab1t.aT1ts and for the pa.rents that L I Az — ﬁ
arrange them; it's here that budding young orem P/S um 2 |l
minds first begin to explore the world. These est Wo F‘I?/S pa ce = m1
rooms have plenty to do, acting as playrooms, OrErm Ipsum Mus mo tentis id esse eume ip- s
places to sleep, reading nooks, and spaces gt skt

berovit ipicimi ncipsan imaio. Ihil ilite odisqui

for young minds to concentrate and let their
creativity unfold. Years can be spent play-
ing and learning in a child’'s room; a sibling
might move in, making it a space for laugh-
ter and sharing. Setting up a children's room
can be a wonderful challenge. Little Big Rooms
is here to offer inspiration to parents, full
of exciting tips for new rooms or spaces in
need of an update, as well as furniture and
accessory recommendations sure to please
everyone in the family.
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[ SAMPLE COVER ]

SHOPLIFTERS

New Retail Architecture
and Brand Spaces

Release: February 2018

Editor: Gestalten

Features: Full color, hardcover,
stitch bound, 256 pages, 24 x30cm,
9-1/2x11-3/4inches

Price: €49.90(D) £50 $69

ISBN: 978-3-89955-941-5

Retail is dead, long live retail. Shoplifters explores innovative
store concepts and provides expert insights into how brands can
engage with their customers in novel ways.

Disrupted by online shopping, shops and
brands find themselves in a permanent
battle over the most innovative store
concepts, striking window displays, and
genius presentation of goods, to breathe
new life into the traditional retail flow. This
creative struggle has heralded a golden era of
retail design. Brand experiences now stretch
far beyond the end product; the dialogue
between a shop and its consumers is becom-
ing increasingly important. Companies are
tapping the talents of top designers and
using them in sophisticated flagship stores
or unexpected temporary venues. Shoplifters
showcases the most outstanding concepts
across a number of industries, introduc-
ing the most innovative brands with rich,
in-depth case studies.

COTTON REPUBLIC Flagship Store

Ramosrimo, Baing | Chna, 207

PETITE POMME Shop

bk Bubek,To Btmveden | Spain T

IR
COTTONREPUILIC
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CRAFT A HOME

Artisans, Manufacturers and
Masters of Interior Design

Release: February 2018

Editor: Gestalten

Features: Full color, hardcover,
stitch bound, 272 pages, 24 x 30 cm,
9-1/2x11-3/4inches

Price: €39.90(D) £40 $60

ISBN: 978-3-89955-936-1

Craft a Home presents bespoke interior solutions and
the skilled people that create them.

Was everything better in the good old days?
It's a widespread fallacy, at least when
it comes to crafts. These days, more and
more people are on the hunt for high-qual-
ity furniture, including custom kitchens,
hand-woven carpets or regionally crafted
cupboards—appliances with a sense of
history and personality, built by small
manufacturers. Craft a Home introduces the
craftspeople and designers that use tradi-
tional processes and modern materials and
technology to create furniture and accesso-
ries—redefining the modern standard with
a nod to the past. Who specializes in marble
inlays, and who is the go-to for a bespoke
stool? And where can we find these unique
designs? Craft a Home explores this world of
value, celebrating the best in the business
for every aspect of design.
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Lorem ips umet Dolores
estse dolores quoret
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IT'S A GAS!

The Allure of the

Gas Station Editors: Gestalten & Sascha Friesike
Features: Full color, hardcover,
stitch bound, 240 pages, 24 x30 cm,
9-1/2x11-3/4inches
Price: €39.90(D) £40 $60
ISBN: 978-3-89955-928-6
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[ SAMPLE COVER ]

A place that symbolizes freedom, traveling and the wind of change:
It's a Gas!is going in search of the most unique gas stations around the world.

The first gasoline was sold in pharmacies—but ; 1
this was to change in the 1950s. As the car ex-
perienced its great rise in popularity, gas sta-
tions began to pop up like mushrooms out of
the ground. Futuristic and progressive, these
modern temples of mobility became roadside
reference points for young people hungry for
independence, and to everyone who strove for
a sense of freedom.

It's a Gas! explores the surprisingly diverse
world of the gas station—a functional high
tech temple, a transit zone, a film set, a con-
verted residence, or an abandoned ruin hidden
in a backyard. The world of pumps is full of
surprises, ready to be discovered in this book.

10 FRONTLIST FRONTLIST 1



e Bohemian Residence

ARCHITECTURE & INTERIOR

BOHEMIAN
RESIDENCE

Metropolitan Apartments

and Interior Design

Editor: Gestalten

Features: Full color, hardcover,
stitch bound, 272 pages, 24 x 30 cm,
9-1/2x11-3/4inches

Price: €39.90(D) £40 $60

ISBN: 978-3-89955-929-3

From vertical living to upscale townhouses, these city abodes showcase
inviting and innovative metropolitan interiors and lifestyles.

Around the world, more and more of us
are moving to cities and establishing our
homes there. The urban landscape offers
a multitude of enticing options: from cozy
apartments to chic duplexes to historic
townhouses. Whether it be Sao Paolo or
Stockholm, Tokyo or Toronto, urban environs
influence choices of furniture, accessories,
and interior design— perhaps even as much
as the character of the inhabitants.

This book takes readers across the thresh-
olds of these contemporary dwellings.
Conversations with those who outfit the
spaces and with those who live within the
lavish domiciles paint a narrative of modern
materials and classic style.

Bohemian Residence’s detailed portraits
provide a tantalizing tour through contem-
porary interiors in cities worldwide.

12
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ISAY WEINFELD

The Brazilian Architect

Release: January 2018

Editor: Gestalten

Features: Full color, hardcover,
stitch bound, 320 pages, 24 x30cm,
9-1/2x11-3/4inches

Price: €49.90 (D) £50 $69

ISBN: 978-3-89955-931-6

Bauhaus minimalism meets tasteful elegance.
The Brazilian architect Isay Weinfeld designs houses and hotels in style.

From one side of the globe to the other, Isay
Weinfeld is one of the most sought-after
architects. Weinfeld is inimitable in the
realm of combining modern elegance with
tropical lightness. Under his hand, lushly
landscaped courtyards and long corridors
open into wide spaces: a view of a pool or
a dramatic indoor waterfall. The Brazilian
architect's works are characterized by glass
and concrete, dark wood shades and soft
color accents; all elements of a special brand
of distinguished restraint.

Isay Weinfeld, a volume dedicated to an
architect who rarely discusses his own work,
shows the full range of homes and hotels
designed for prominent artists, actors, film-
makers, and businessmen. Previously un-
published photographs visually describe his
work and discussions of unique projects give
insight into Weinfeld's fine set of skills.

RECENT LIST
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APPETIZER

New Interiors for

Editor: Gestalten

Features: Full color, hardcover,
stitch bound, 272 pages, 24 x 30 cm,
9-1/2x11-3/4inches

Price: €39.90(D) £40 $60

ISBN: 978-3-89955-930-9

Restaurants and Cafés

Interior designers and architects are creating unforgettable spaces and
setting stunning new standards for restaurants, bars, and cafés.

People love to go out and indulge their sens-
es by trying new restaurants. Pastel colors,
hyper-realistic murals, indoor jungles, curved
and luxurious couches, golden accents, and
soft light. Designers, architects and restau-
rateurs transform a night out at a restaurant
into a unique and memorable experience.
An array of interiors creatively corresponds
with each particular menu's offerings: join
Appetizer as it visits fashionable bars, tasteful
eateries, cozy cafés, mobile food trucks and
everything in between.

Exquisite room concepts are realized
with unusual ideas and materials, and ex-
perts showcase how to create dream rooms
in dining realms. Within Appetizer awaits
a range of inspiration for all who wish to
satisfy their visual hunger.

14

PARIS, FRANCE

Restaurant
Panache

designed by Dorothée Meilichzon
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TAKE A BATH

Interior Design
for Bathrooms

Editor: Gestalten

Features: Full color, hardcover,
stitch bound, 256 pages, 24 x30 cm,
9-1/2x11-3/4inches

Price: €39.90 (D) £40 $60

ISBN: 978-3-89955-917-0

An oasis within the home: contemporary bathroom design

that can be simultaneously luxurious and functional.

Where can you start your morning routine
and unwind and relax at the end of a long
day? The bathroom. It can be a sanctuary
within one’s own four walls or a place to
pause before rushing out of the door. From
the utilitarian to the luxurious and from the
Victorian-influenced to the modern, these
rooms are also showcases for stunning design.

Whether looking for resourceful solu-
tions for a guest bathroom or rich details
to add to a decadent master bath, one is
sure to find inspiration within the pages of
Take a Bath. Examples from large firms and
smaller designers pair with conversations
with those who create their own practical
and splendid spaces.

Rooms Reawakened

ELIZABETH ROBERTS ARCHITECTURE & DESIGN

Within this five-s

RECENT LIST
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UPGRADE

Home Extensions,
Alterations and
Refurbishments

Editor: Gestalten

Features: Full color, hardcover,
stitch bound, 256 pages, 24 x30cm,
9-1/2x11-3/4inches

Price: €39.90(D) £40 $50

ISBN: 978-3-89955-699-5

Adding. Extending. Transforming. Upgrade breathes new life into
forgotten architecture. Past structures are consciously preserved and

revamped, expanded and altered, to create something exciting and enticing.

Upgrade explores architectural and design
concepts that seek to enhance and repur-
pose our surroundings from slight changes
to complete renovations. Extensions upon
a rooftop. Factories turned into relaxing
retreats. Wood additions contrasting with
antique brick exteriors. Through engaging
anecdotes and inspiring images, Upgrade
will spark enthusiasm for revamping exist-
ing spaces. Repurposing the unused: be it
an empty chapel that becomes an inviting
writer's nook or a rotten barn converted into
a cozy living space for a small family. The
projects illustrate the possibility of adding
a touch of the new to the old: farmhouses
adorned with modern glass additions or
churches whose traditional lines now frame
an office. What are ruins to some become
another’s architectural playground.

RAILWAY LIVING
Revamped
Zecc Architecten B

Dates from: 1967
SANTPOORT, THE NETHERLANDS

16

Playing with

MINIMAL SPACE

AZO Sequeira Arquitectos
Associados

Dates from: ca. 1920
SOUTELO, PORTUGAL

RECENT LIST
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SMALL HOMES
GRAND LIVING

Interior Design for
Compact Spaces

Editor: Gestalten

Features: Full color, hardcover,
stitch bound, 256 pages, 21x 26 cm,
8-1/4x10-1/4inches

Price: €39.90(D) £40 $60

ISBN: 978-3-89955-698-8

Limited space, immense possibilities. Small Homes, Grand Living
shows how to make use of modest-sized rooms and how to turn a
small apartment into your personal design marvel.

Small Homes, Grand Living’s collection of proj-
ects and homes pays homage to the iconic
innovation within small living areas and
shows the creative usage of space in continu-
ally expanding cities.

Compact flats perched atop the roofs of
high-rise buildings. A one-bedroom apart-
ment that houses a family of four. As more
people move to the city, the question of
where they will live naturally arises. These
cozy cocoons show the personality and
innovation of those living inside: a home is
both shelter and a welcoming reflection of
the residents. Small Homes, Grand Living of-
fers real interior design solutions from the
imaginations of the occupants.

[/] “Small can indeed be beautiful according
to ‘Small Homes, Grand Living,” a new
book by Gestalten showing how innovative
designers and architects across the world
have managed to create innovative homes
for people in compact spaces.” CNN STYLE

Made
to Measure
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25 (270 )

New life is breathed into the recessed
balcony of a modernist apartment

in Tel Aviv, which has been transformed
into an artist's studio brimming

with hidden treasures.

 apartment in Tel A
o this apartment was

Working primarily within the medium of art The apartment is located on thy
photography, Sheftel was looking for an apartment  four-building residential complex.i

more importantly, it offered a unique space waitin
10 be revive:

spired International Style, Tel Avi
13

e world's
igs—more than 4,000—built in the Bauhaus-
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white concrete), and was awarded the
Wor

ment might original e ners. By the time Sheftel purchased the apart-
BC dcony had been closed off nd

a nmediately behind it had d
60-year hi ; it had been used for a vari- from being an airy kitchen to a bedroom with a sin-
ety of func fits various ~ gle small window.
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ROCK THE BOAT ROCK THE SHACK

Boats, Cabins and Homes
on the Water

The Architecture of Cabins,

. Editor: Gestalten
COCOOHS and Hlde—OutS Features: Full color, hardcover,
stitch bound, 240 pages, 24x30cm,
9-1/2x11-3/4inches

Price: €39.90(D) £40 $60

ISBN: 978-3-89955-466-3

Editor: Gestalten

Features: Full color, hardcover,
stitch bound, 272 pages, 21x 26 cm,
8-1/4x10-1/4inches

Price: €39.90(D) £40 $60

ISBN: 978-3-89955-916-3

ROCKMEBOAT

aestaltan

The freedom of open water and the comforts of home. From weekend homes to get-away cabins, this architecture

o gt T gt embodies our longing for relaxing in nature.

ties f.o.r explo.ratlon and changes of scenery. e e e Rock the Shack takes us to the places we long for.
Modified ferries allow ample space for fami- FLOATING For the first time in the history of humankind
lies. Shanty boats inspire images of Huck FINNISH SAUNA ’

more people live in cities than in the coun-
try. Yet, at the same time, more and more city
dwellers are yearning for rural farms, moun-
tain cabins, or seaside homes. These kinds
of refuges offer modern men and women a
promise of what urban centers usually cannot
provide: quiet, relaxation, being out of reach,
getting back to basics, feeling human again.

Finn's literary journey and youthful spir-
it. Former cruise ships become charming
hotels. These floating domiciles showcase
alternative living solutions from the private
to the commercial.

From the romantic lakes of Kashmir to
the Bay of Venice, houseboats claim their
space atop the water worldwide. These char-

Saunas are an inte-
gral part of Finnish SR,
culture, so it made
sense that when a
group of friends
decided fo build

a place for get-to-
gethers on the
Pielisjoki River in
Joensuy, Finland, it
would naturally in-
clude a sauna. Built
from reclaimed
wood, their multi-
level raft, dubbed
the “Saunalautta”
(Finnish for
“sauna-raft”), is part sauna, and part
houseboat or mobile campsite.

ismatic and aquatic homes provide refuge
from being landlocked and promise to
satisfy curious natures. Rock the Boat profiles
the imaginative inhabitants and designers
behind these houseboats; the volume offers

Measuring 3.20%7.50m (10.5% 25 ft),
it floats on 12 small pontoons, and is
powered by a small outboard motor.
Inside is  cozy sauna that fits 10 fo 15
people, and @ berth tht sleeps up to
five. The two outdoor decks offer plenty
of room for relaxation, with o BBQ and
dining table on the upper deck and
hammocks all around. Six meters (19ft)
up is & crow’s nest overlook that doubles
as a diving tower for the brave of

heart. The owners have decided to share

Rock the Shack is a survey of such contemporary
refuges from around the world— from basic to
luxury. The book features a compelling range
of sparingly to intricately furnished cabins,
cottages, second homes, tree houses, trans-

formations, shelters, and cocoons. What these
diverse projects have in common is an excep-
tional spirit that melds the uniqueness of a
geographic location with the individual char-
acter of the building’s owner and architect.

their fun by making the “Saunalautta”
available for short-term rent.

inspiration to anyone interested in a touch
of escape from a weekend change of scenery

to a permanent change of address.

157 FLOATING SAUNA - Pic

[p] ALSO AVAILABLE

THE HINTERLAND
Cabins, Love Shacks and Il
Other Hide-Outs it HUT ON SLEDS ccurcs

WAIKATO. NEW ZEALAND

Editor: Gestalten
Price: €39.90 (D) £40 $60
ISBN: 978-3-89955-663-6

HIDE AND SEEK
The Architecture of Cabins
and Hide-Outs

Editor: Gestalten
Price: €39.90 (D) £40 $60
ISBN: 978-3-89955-545-5

18 RECENT LIST
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NEW ROMANCE i
Contemporary Countrystyle )

Editor: Gestalten

Features: Full color, hardcover,
stitch bound, 272 pages, 24 x30 cm,
9-1/2x11-3/4inches

Price: €39.90(D) £40 $60

ISBN: 978-3-89955-697-1

THE TALE OF TOMORROW

Utopian Architecture
in the Modernist Realm

Editors: Gestalten & Sofia Borges
Features: Full color, hardcover,
stitch bound, 400 pages, 24.5x 33 cm,
9-3/4x13inches

Price: €49.90(D) £50 $68

ISBN: 978-3-89955-570-7

H
13

WORKSCAPE
New Spaces for New Work

Editor: Gestalten

Features: Full color, hardcover,
stich bound, 240 pages, 24 x 30 cm,
9-1/2x11-3/4inches

Price: €39.90(D) £40 $60

ISBN: 978-3-89955-495-3

BRAND SPACES

Branded Architecture
and the Future of
Retail Design

Editor: Gestalten

Features: Full color, hardcover,
stich bound, 240 pages, 24 x 30 cm,
9-1/2x11-3/4inches

Price: €39.90 (D) £40 $60

ISBN: 978-3-89955-477-9
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INFINITE SPACE

Contemporary Residential
Architecture and Interiors
Photographed by James Silverman

Editors: Gestalten & James Silverman
Features: Full color, hardcover,

stitch bound, 272 pages, 24 x 30 cm,
9-1/2x11-3/4inches

Price: €39.90(D) £40 $60

ISBN: 978-3-89955-598-1

INSIDE UTOPIA

Visionary Interiors and
Futuristic Homes

Editor: Gestalten

Features: Full color, hardcover,
stitch bound, 304 pages, 24.5x33 cm,
9-3/4 x13inches

Price: €49.90(D) £50 $69

ISBN: 978-3-89955-696-4

THE SHOPKEEPERS

Storefront Businesses
and the Future of Retail

Editor: Gestalten

Features: Full color, hardcover,
stitch bound, 256 pages, 24 x30 cm,
9-1/2x11-3/4inches

Price: €39.90(D) £40 $60

ISBN: 978-3-89955-590-5

LIVING UNDER THE SUN

Tropical Interiors
and Architecture

Editor: Gestalten

Features: Full color, hardcover,
stitch bound, 304 pages, 24 x 30 cm,
9-1/2x11-3/4inches

Price: €44 (D) £45 $60

ISBN: 978-3-89955-592-9

:
I

Wonderwall
Case Studies

ks b G b e

N

CONTAINER ATLAS

A Practical Guide to Container

Architecture

Editors: Han Slawik, Julia Bergmann,
Matthias Buchmeier, Sonja Tinney
Features: Full color, hardcover,

stitch bound, 256 pages, 24 x30 cm,
9-1/2x11-3/4inches

Price: €49.90(D) £50 $78

ISBN: 978-3-89955-286-7

KALEIDOSCOPE
Living in Color
and Patterns

Editor: Gestalten

Features: Full color, hardcover,
stitch bound, 288 pages, 24 x30 cm,
9-1/2x11-3/4inches

Price: €39.90(D) £40 $60

ISBN: 978-3-89955-644-5

WONDERWALL
CASE STUDIES

Works by a Global
Interior Design Firm

By: Winkreative

Features: Full color, hardcover,
stitch bound, 368 pages, 23x30cm,
9x11-3/4inches

Price: €49.90(D) £50 $69

ISBN: 978-3-89955-647-6

ARCHITECTURE & INTERIOR

LIQUID SFACES

NORTHERN DELIGHTS

Scandinavian Homes,
Interiors and Design

Editors: Gestalten & Emma Fexeus
Features: Full color, hardcover,
stitch bound, 256 pages, 24 x30 cm,
9-1/2x11-3/4inches

Price: €39.90(D) £40 $60

ISBN: 978-3-89955-472-4

.. !
TR A L
R —

BACKLIST

SPACES

NORDIC HOMES, INTERIORS AVD Disicy

LIQUID SPACES

Scenography, Installations and
Spatial Experiences

Editor: Gestalten

Features: Full color, hardcover,
stitch bound, 256 pages, 24 x30cm,
9-1/2x11-3/4inches

Price: €39.90 (D) £40 $55

ISBN: 978-3-89955-561-5

SUBLIME

New Design and
Architecture from Japan

Editors: Gestalten & Andrej Kupetz
Features: Full color, hardcover,
stitch bound, 288 pages, 24 x30 cm,
9-1/2x11-3/4inches

Price: €49.90 (D) £50 $78

ISBN: 978-3-89955-372-7

SPACECRAFT 2

More Fleeting Architecture and
Hideouts

Editors: Gestalten & Lukas Feireiss
Features: Full color, hardcover,
stitch bound, 280 pages, 24 x30 cm,
9-1/2x11-3/4inches

Price: €49.90(D) £50 $75

ISBN: 978-3-89955-233-1

SCANDINAVIA DREAMING

Nordic Homes,
Interiors and Design

Editors: Gestalten & Angel Trinidad
Features: Full color, hardcover,
stitch bound, 288 pages, 24 x30 cm,
9-1/2x11-3/4inches

Price: €39.90 (D) £40 $60

ISBN: 978-3-89955-670-4
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NEWS

S5

NEWSPAPER DESIGN

[ SAMPLE COVER ]

VISUAL CULTURE

NEWSPAPER DESIGN

Editorial Design from the
World's Best Newsrooms

Release: April 2018

Editors: Gestalten & Javier Errea
Features: Full color, hardcover,
stitch bound, 256 pages, 24.5x33 cm,
9-3/4x13inches

Price: €49.90(D) £50 $69

ISBN: 978-3-89955-536-3

Newspaper Design showcases the best of editorial and graphic design
from the most renowned newspapers across the world, and proves that
skillful news design matters more than ever before.

Over recent years, the world of news mak-
ing has dramatically changed. Newspaper
Design examines the forces that have trans-
formed the industry and showcases the
best of editorial design in the news context.
Following the shift to digital, the role of
visual journalists has evolved. As our read-
ing habits change, so do the ways in which
designers deal with typography, grid sys-
tems and illustration in order to tell a story
in the most engaging way.

Newspaper Design discusses the daily chal-
lenges of journalists and editorial designers,
and introduces the work of the teams behind
some of the most influential newspapers,
such as the New York Times, the Frankfurter
Allgemeine Zeitung, and Libération. Unique in-
sights from professionals paired with out-
standing visual examples reveal the inner
workings of the news industry and make
Newspaper Design a must-have for designers,
publishers and journalists.

[0] JAVIER ERREA is director of Errea
Communications, president of the
Spanish chapter of the Society for
News Design, and coordinator for
the Malofiej World Summit and
International Infographics Awards.
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Libération Lundi 6 Juin 2016

Libération Lundi 6 Juin 2016

Icone planétaire, le triple cham-
pion du monde des lourds a
jeté I[éponge vendredi, a 74 ans,
‘une lutte de trente-
deux ans contre la maladie de
Parkinson. 1l aura inspiré des
cinéastes et marqué les esprits
par ses engagements et punch-

a lissue

Par
GUILLAUME GENDRON
ing, Derniée reprise. larbi-
D treilagrands fauxarttelo
combat. Ali sen estallé. Ce-
lui qui se disait «si méchant qu'il
end la médecine e
<The Grea plu
kinson, sest accroché. Longter
q a
Joe Frazier; ou méme dans la dé-
faite (aux points), debout malgré sa
méchoire en vrac, en 1973 contre
Toublié Ken Norton. Pluslongtemmps
en tout cas que ce que n'importe
quel neurologue aurait prédit, puis-
quelamédecine Mavait déja enterré
debout, le cerveau en miettes, au
début des années 80.
Hospitalisé depuis jeudi 2 Phoenix
(Arizona) pour des problémes res-
piratoires» annonc
mier temps con
pugilistiquea
rer dés le lendemain. Vendredi,
des «proches cités par le tabloid
New York Post et Iagence AP ont
confiésous couvert de F'anonymat
que lalégende était e fait sous as
Aprés .
rag »

= v .
absolue - le sportif e plus photo-
‘génique du XxXesiécle fut longtemps
age le plus rec apla-
al),

lines musclés.
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du tiers-monde ou Américains re

pus. Avant de devenir Iastre mort

vaguement sanctifié des trois der-

niéres décennies, condamné ausi-

lence et aux tremblements par Par-

kinson, le boxeur était tout  la ois
hiéte ultime, le corps pol

mailleur impénitent a inventé le
trash talk, Vinsulte comme premier
jab (coup droit tendu)

Héraut de la fierté noire des an-
nées 60, activisteaimposésac
brité omnipotente et envahi tous les
champs: sportif, politique, médiati-
que, culturel. Manipulateur rou-
blard mais sincére, il a transcendé
tout événement le touchant en his
toire (avec et sans majuscule), qu'il
sagisse de multiplier les «combats

Libdnation Mapdl & Décembre 2014
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r Présenté dans la

foulée des attentats
de janvier, le texte
transforme un
espionnage au cas par
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e me suis battu avec

«Jai lutté avec un alligator.

une baleine. [...| Rien qu

a semaine derniere,

ai tue un rocher,

une pierre, envoye une

less¢)

brique a 'hopital. Je suis
si mechant que je rends
a médecine malade!»

D AL en 1974, avant son combat
4 Kinshasa contre George Foreman

Bagdad en Golfe.

«La plus grande attraction du

adémolir qui aappris la
boxea lombre luioffre sa chance de

parlants, dixit lintéressé, est

- | de Miami est frappée de stupeur
s 964

Te 25 fevri quand dlours»

Sonny Liston reste assis sur son ta-

bouret & Ia septiéme reprise, pré-

) Tépauleetaban-

L. dor titre dun fréle gaminau

De Louisville vis ct. Lathése d'un combat
< arrange, fortement étayeée par une
aRome note retrouvée dans les archives

Louisville, Kentucky, le 17 jan-

vier1942. On doit sortir le gamin au

forceps. L'ainé des Clay (il auraun

frére cadet) recoit le nom de son
ere, Cas a

du FBI en 2014, a encore cours
aujourd'hui... Aux premiéres loges,
un leader noir et rouquin en cos-
tume immaculé, lunettes sévéres
de prof de fac sur le nez, assiste

Samére, Odessa, est domestique.
Lenfant est élevé dans leffroi causé

gares 4 la naissance d'un phéno-
méne. Le lendemain, Clay annonce

par le lynchage d'Emmet Till, ce | qu'il devient Cassius X, effacant a
- s e . comme
sassiné dansle Mississippi en 1955, | Pavait fait avant lui Malcolm X,

Carsi Louisville st pas IAlabama,
lamétropole a cheval entre Midwest
ouvier et Sud raciste applique lasé-

jomme discret au bord du ring,
«conseiller spirituel» du nouveau
champion du monde des poids

fuser plus d'un repas dans les din-
ners locaux. La légende veut que
Cassius Clay se mette 2 la boxe
iprés la disparition de son vélo. I
al2ansetjure daller ebotrer lecul>
duvoleur. Joe E. Martin, flicblanc
et entraineur local, lui conseille
dapprendre & cogner d'abord.
sixans plus tard, Martin voit son
‘poulain remporter For chez les mi-
lourds aux Jeux olympiques de

Tourdsetp
black muslims.

Les deux hommes se connaissent
en fait depuis 1962, et ca fait un
moment que Clay garde le secret
surses accointances avec Nation of
Islam, mouvement afro-nationa-
liste qui file les pires suées a TAmé-
rique, du FBI 4 Martin Luther King.
Pieux mais non moins ambitieux
Clay savait qu'il ne deviendrait ja-
mais un challenger s'il affichait

Rome. Cassius Clayaalors I8ans, il | ouvertement ses att aun
esttemps de passer pro. Le visage | g
‘poupon, 191 métre sous latoiseet | pion, il peut bien faire ce qu'l veut

méres,
insolent de Louisville», comme
on Tappelle alors, ne perd aucun
combat et un poids

et,un
(face & Liston, contre Amérique
blanche), Cassius X devient Moha-

d Al Et. X, renié

coq -touten esquives et piques pré-
cises. Le papillon et la guépe.
Quatreans plus tard, Sonny Liston,
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par les siens et assassiné lannée
suivante. Ali et Liston saffrontent
anouveauen196s, SuitepageIV
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VISUAL JOURNALISM

Infographics from the
World's Best Newsrooms
and Designers

Editors: Gestalten & Javier Errea
Features: Full color, hardcover,
stitch bound, 288 pages, 24.5x33 cm,
9-3/4x13inches

Price: €49.90(D) £50 $69

ISBN: 978-3-89955-919-4

As the world grows more complex, some of the
best stories are told through infographics.

From election results to catastrophes to wars
to scientific discoveries: the stream of data
we are exposed to daily becomes ever more
complicated. Infographics help make sense
of it, transforming difficult to grasp facts and
figures into accessible visualizations. Print
media are increasingly making successful use
of them. Visual Journalism reveals the masters
of this discipline and their finest works.

The portraits of studios and individuals
within this compendium illustrate how the
world of infographics continues to evolve as
it informs data and graphic trends. A visual
revolution showcases the myriad possibili-
ties of non-verbal communication.

Shell’s
BIG DIG

el
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YOU'RE INVITED!

Invitation Design
for Every Occasion

Editor: Gestalten

Features: Full color, hardcover,
stitch bound, 256 pages, 24 x30 cm,
9-1/2x11-3/4inches

Price: €39.90(D) £40 $60

ISBN: 978-3-89955-920-0

Invitations provide the perfect personal touch for everything
from private events to opening nights. You're Invited! is the

definitive guide to this versatile and charming medium.

Whether for a wedding, a birthday, or a fashion
show, invitations carry a touch of the personal.
Carefully crafted, they span the spectrum from
the whimsical to the elegant. Brands are al-
lowed a freedom of expression through the
intimate nature of an invitation. Clients en-
joy receiving tokens from corporate affairs or
garden parties. The complexity of this modest
format is shown alongside the delight taken in
its details. You're Invited! showcases a myriad
of paper choices, hand-lettering techniques,
and behind the scenes profiles.

Postcards from
Singapore

DREAM GIANT C tnagines vintage postcards

Marriage

WISTAALT RAY

RECENT LIST

WEDDING
CEREMONY

IGNING OF THE
RRIAGE REGISTER

WITH FAMILY
_ AND FRIENDS = = 1 DRINKS &

SNACKS

-
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gestalten

START ME UP!

New Branding

for Businesses

Editor: Gestalten & Anna Sinofzik
Features: Full color, hardcover,

stitch bound, 256 pages, 24 x 28 cm,

9-1/2x1linches
Price: €39.90(D) £40 $60
ISBN: 978-3-89955-556-1

Little brand, big effect: today’'s corporate design is
being redefined by distinctive visual creativity.

Start Me Up! is a compendium of innova-
tive corporate design for a new generation.
Brimming with imaginative business ideas
from a turban tailoring house to an artisti-
cally ambitious mattress manufactory, this
book presents brands that break away from
stereotypes through their visual identities.
Brands are people and people are brands: the
featured examples show that entrepreneur-
ship today is more personal than ever before
and that businesses can be seen as extensions
of the passionate professionals who founded
them. A showcase of the best in innovative
branding from around the world, Start Me
Up! collects work by creative agencies who
are transforming business ideas into per-
sonalized narratives through striking visual
storytelling strategies.

Frida von Fuchs

COMMUNICATIONS AGENCY
Berlin, Germany, by Jonathan . Garrett

FOXY LA
STATIONE
[
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T4Turban

TURBAN TAILORS
udi Arabia, by Anagrania

Puree Organics

ORGANIC GARDEN & GROCER
Vancouver, Canada, by Studicahamed
€
.

A TEXTROOK EXAMPLE OF TASTY BRANDING:
STUBIO AHAMED BRING BAC] I LESSONS
INTHEIR PRESENTA

PRODUCT RANGE

ANIC

RECENT LIST
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LOS LOGOS 8

Editor: Gestalten

Features: Full color, hardcover,
stitch bound, 400 pages, 24 x19cm,
9-1/2x7-1/2inches

Price: €39.90 (D) £40 $60

ISBN: 978-3-89955-694-0

Los Logos 8, the classic compilation and thoughtfully curated
showcase of current developments in logo design, delves into the
realm of an ever-evolving and always present branding component.

Los Logos 8 is the authoritative reference on
contemporary logo design. As with previ-
ous editions of Gestalten's indispensable
Los Logos series, this expertly curated collec-
tion is both a guide to the latest innovations
and a prediction of coming trends. This
edition looks further into the ever-chang-
ing world of this vital element of branding:
the logo. An inevitable task on a designer's
artistic and professional timeline, designing
a logo is a lively and explorative mission.

The fully indexed compendium showcas-
es an unparalleled selection of cutting-edge
examples from around the globe. A practi-
cal and insightful handbook of the current
developments in logo design and a boundless
source of inspiration, Los Logos 8 is a must-
have for any designer, brand manager, trend
scout, or marketing strategist.
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PHOTOVIZ

Visualizing Information
Through Photography

Editors: Gestalten & Nicholas Felton
Features: Full color, hardcover,
stitch bound, 256 pages, 24 x30 cm,
9-1/2x11-3/4inches

Price: €39.90(D) £40 $55

ISBN: 978-3-89955-645-2

THE INTELLIGENT
LIFESTYLE MAGAZINE

Smart Editorial Design, Ideas
and Journalism

By: Francesco Franchi, Christian Rocca
Editor: Gestalten

Features: Full color, hardcover,

stitch bound, 272 pages, 24.5x 33 cm,
9-3/4x13inches

Price: €49.90(D) £50 $68

ISBN: 978-3-89955-631-5

A POOR COLLECTOR'S
GUIDE TO BUYING
GREAT ART

By: Erling Kagge

Features: Full color, hardcover,
stitch bound, 192 pages, 17 x 24 cm,
6-3/4x9-1/2inches

Price: €29.90(D) £30 $39.95
ISBN: 978-3-89955-579-0

OLAF BREUNING

By: Olaf Breuning

Editor: Alain Bieber

Features: Full color, hardcover,
stitch bound, 224 pages, 24 x30cm,
9-1/2x11-3/4inches

Price: €39.90(D) £40 $55

ISBN: 978-3-89955-649-0

BACKLIST
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LOTTA KUHLHORN

DESIGNING PATTERNS

FOR DECORATION, FASHION AND GRAPHICS

Franceseo Franchi

[ e———

THE AGE OF
COLLAGE VOL.2

Contemporary Collage
in Modern Art

Editors: Gestalten & Dennis Busch
Features: Full color, hardcover,
stitch bound, 320 pages, 24 x30cm,
9-1/2x11-3/4inches

Price: €44 (D) £45 $60

ISBN: 978-3-89955-583-7

WINKREATIVE
DESIGN STORIES

A Global View on Branding, Design
and Publishing

By: Winkreative

Features: Full color, linen hardcover,
different paper types, 344 pages, 23 x30cm,
9x11-3/4inches

Price: €49.90(D) £50 $78

ISBN: 978-3-89955-510-3

DESIGNING PATTERNS

For Decoration, Fashion
and Graphics

By: Lotta Kithlhorn

Features: Full color, hardcover,

stitch bound, incl. CD-ROM, 160 pages,
21.5x28cm, 8-1/2x1linches

Price: €35(D) £35 $49.90

ISBN: 978-3-89955-515-8

DESIGNING NEWS

Changing the World of
Editorial Design and
Information Graphics

By: Francesco Franchi

Features: Full color, hardcover,
stitch bound, 240 pages, 18.6 x 30 cm,
7-1/4x11-3/4inches

Price: €49.90(D) £50 $78

ISBN: 978-3-89955-468-7

Ay Sy~

VISUAL CULTURE

LOOK INSIDE

Cutaway Illustrations
and Visual Storytelling

Editors: Gestalten,

Juan Velasco & Samuel Velasco
Features: Full color, hardcover,
stitch bound, 232 pages, 24.5x 33 cm,
9-3/4x13inches

Preis: €39.90 (D) £40 $60

ISBN: 978-3-89955-639-1

LOS LOGOS 7

Editors: Gestalten, Nina C. Miiller,
George Popov & Anna Sinofzik
Features: Full color, hardcover,
stitch bound, 400 pages, 24 x19 cm,
9-1/2x7-1/2inches

Price: €39.90 (D) £40 $49.95
ISBN: 978-3-89955-546-2

A MAP OF THE WORLD

The World According
to Illustrators and Storytellers

Editors: Gestalten & Antonis Antoniou
Features: Full color, hardcover,

stitch bound, 224 pages, 24.5x33 cm,
9-3/4x13inches

Price: €39.90(D) £40 $60

ISBN: 978-3-89955-469-4

GRAPHIC RECORDING

Live Illustrations for
Meetings, Conferences and
Workshops

Editors: Gestalten & Anna Lena Schiller
Features: Full color, hardcover,

stitch bound, 192 pages, 24 x 28 cm,
9-1/2x1linches

Price: €39.90 (D) £40 $55

ISBN: 978-3-89955-656-8

BACKLIST

VISUAL FEAST

First Things First! =

VISUAL FEpgr

COPY PASTE

How Advertising
Recycles Ideas

By: Joe la Pompe

Editor: Mike Koedinger

Features: Full color, hardcover,
stitch bound, 228 pages, 24 x30cm,
9-1/2x11-3/4inches

Price: €39.90 (D) £40 $55

ISBN: 978-3-89955-690-2

VISUAL FEAST

Contemporary Food Staging
and Photography

Editor: Gestalten

Features: Full color, hardcover,
stitch bound, 272 pages, 24 x30 cm,
9-1/2x11-3/4inches

Price: €39.90(D) £40 $60

ISBN: 978-3-89955-695-7

ILLUSIVE

Contemporary
Ilustration Part Four

Editors: Gestalten & John O'Reilly
Features: Full color, hardcover,
stitch bound, 400 pages, 21x 26 cm,
8-1/4x10-1/4inches

Price: €29.90(D) £30 $39.95
ISBN: 978-3-89955-587-5

FIRST THINGS FIRST!

New Branding and Design
for New Businesses

Editor: Gestalten

Features: Full color, hardcover,
stitch bound, 256 pages, 24 x 28 cm,
8-2/3x1linches

Price: €39.90(D) £40 $60

ISBN: 978-3-89955-671-1
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©) THE MONOCLE - BE EE E=

The Monocle GUIDE TO
Guide to Hotels

Inns & Hideawa;fs HOTE L S) INNS By: Monocle
M le editor in chief: Tyler Bralé

AND HIDEAWAYS Monocle editors: Andrew Tuck Joe Pickard
Features: Full color, hardcover, stitch
bound, ribbon bookmark, 304 pages,
17.3x23cm, 7 x 9inches

Price: €35(D) £35 $50
ISBN: 978-3-89955-952-1

Release: My 201 LN

[ SAMPLE COVER ]
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Monocle’s latest book will tell you where to find a top hotel—and also
how to design or run your own. Both inspirational and packed with
insight, it will be a must-have guide for the globally minded.

Over the past decade, Monocle editors have
been writing about—and staying in—plenty
of hotels. They've put to the test everything
from cosy inns in the backstreets of Beirut
to cutting-edge offerings from international
brands in New York, Tokyo and beyond. At
the heart of everything has been one guid-
ing principle: to find stop-ins that get the
simple things right and understand the value
of thoughtful hospitality.

In this brand-new book, Monocle reveals
not only its 100 favourite hotels but also how
you could start number 101 on its list with
a wealth of advice and insight into what
owning and running a perfect establishment
involves. From stunning photography and
illustration to snappy essays and sharp ob-
servations, The Monocle Guide to Hotels, Inns
and Hideaways delivers a complete review of
everything from escapists’ boltholes to third
spaces for entrepreneurs.

413 5';3'“%}&%: ey
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FOREVER

The New Tattoo

Editors: Gestalten & Floyd Schulze
Features: Full color, hardcover,
stitch bound, 256 pages, 22.5x29 cm,
9x11-2/5 inches

Price: €39.90 (D) £40 $49.95

ISBN: 978-3-89955-442-7

Tattoos have gone mainstream.
Here comes the tattoo underground.

-

Tattoos now have mass appeal, but beyond
the mainstream, a new tattoo underground
has developed. It is as innovative, diverse, &
inspiring, and controversial as the motifs n 1 n
it creates. Forever is a stunning documen- »
tation of this dynamic current scene. The
book showcases key tattoo innovators and
a broad range of fresh styles. In addition to
its cutting-edge selection of quality visuals,
it features insightful text portraits of artists
Alex Binnie, Yann Black, Scott Campbell,
Curly, E1 Monga, Fergadelic, Mike Giant,
Thomas Hooper, Jon John, Alix Lambert,
Guy Le Tatooer, Duke Riley, Robert Ryan,
Jonas Uggli, Amanda Wachob, and Duncan
X. A preface by heavily tattooed art historian
Matt Lodder puts current developments in
tattooing into historical context.

& -~
i
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THOMAS HOOPER

SEARCHING FOR PERFECTION:

THE ART AND CRAFT OF THOMAS HOOPER

BORN IN ENGLAND, THOMAS HOOFER'S QUEST TO REFINE
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HIS TECHNIQUE TAKES PLACE AT BROOKLYN'S SAVED TATTOO.

DESIGN & FASHION

Forever Flors

—— .

FOREVER MORE

The New Tattoo

Editors: Gestalten & Hannah Graves
Features: Full color, hardcover,
stitch bound, 288 pages, 22.5x29 cm,
9x11-2/5 inches

Price: €39.90 (D) £40 $60

ISBN: 978-3-89955-926-2

Modern-day passion, tangible tradition, and striking creativity:
trace how tattooing continues to evolve in the follow up to Forever.

From the fluidity of watercolor to the me-
ticulous nature of dotwork to the stunning
detail of realism, the various styles of tattoo-
ing allow creativity to flourish. And whether
inked in a clandestine spot or showcased
visibly, every piece has its story. In Ukraine
and Turkey, tattoos are political statements.
Today, celebrated artists travel the world,
organizing appointments exclusively via
social media. Tattooing can be a way of life.

Following the success of Forever: The
New Tattoo, this volume further tracks the
scene's inventiveness and originality as
tattoos emerge from subculture obscurity.
Just as the needle infuses the skin with
ink, the artists profiled here infuse life into
current tattoo culture. Forever More explores
their unique stories and iconic work whilst
creating a comprehensive narrative of this
dynamic and enduring scene.

thtelker is an aggressively creative outlaw. Describing himself
“legendary hoodlum and influential polymath, ” the former felon
t a tattooer you'd want to mess with. This prol ist moves
between mediu ing in tattooing, film, and design. He is also
arapper, which co-found the indie hip-hop collective
and record label M rie. His intense, bold tattoo style is
indicative of his personal taste and extraordinary personality.

You can see a Ruco tattoo coming from a mile away. Influenced by the natural
world, the tattooist's bold, dramatic style is distinctly his own, and his technique,
which he developed by tattooing friends, is equally unique. Drawing his modern
versions of classic dragon and snake designs directly onto the skin freehand with
red and blue marker, Rueo then uses these lines as the basis for his blackwork tat-
toos. A completely self-taught tattoo artist, he owns his own studio in Rome.

RECENT LIST
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MONOCLE was launched by Tyler Briilé in
2007 as a monthly magazine briefing on
global affairs, business, culture, design, and
much more. Today, MONOCLE is a complete
media brand with a suite of travel guides
under its belt, a 24-hour radio station, a
film-rich website, retail ventures around
the globe, and cafés in Tokyo and London.
Besides their London HQ they have seven
international bureaux in New York, Toronto,
Istanbul, Singapore, Tokyo, Zurich, and Hong
Kong. At their core is the simple belief that
there will always be a place for a print brand
that is committed to telling fresh stories and
sending photographers on assignments.

A GUIDETO SENIOR CHIC

General Store,
ought 3 150 atango, it hsd f e wtars 3 mich showt hi e of Comumunity se
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THE MONOCLE
GUIDE SERIES

Through all walks of life, let
Monocle be your guide.

[/

DESIGN & FASHION

[/] “Valuable, globally sourced wisdom and inspiration

for getting down to business.” COOL HUNTING

[/] “Filled with detail-rich reporting, the hardcover features

entrepreneurial ideas, case studies of successful businesses,
and Monaocle’s great design.” NEW YORK POST

“An antidote to empty startup culture ... this volume serves up
business writ visual in a magazine-style format of essays
and illustrated shorts, pitched to serious entrepreneurs as well
as escapists daydreaming in cubicles.” FASTCOMPANY.COM

(/1 “A guide to urban happiness. Even those who are content
with where they live can learn something from Monocle’s

[/

[/

400-page manual.” FRAME

“...400-plus pages are a primer for sourcing the globe’s most
innovative, independent—and indenting thinking—cultural and
commercial creatives, developers, and purveyors.” NEW YORK POST

“Fans of this quirky magazine on all things urban will
appreciate this opinionated compendium on the finer elements
of the world’s great cities.” DEPARTURES

Home  Eonalsfor fuishing from srach

. Kitchen
Grow your
own home
Global

.
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8 Drinking &
Dining

THE MONOCLE GUIDE
TO BETTER LIVING

By: Monocle

Features: Full color, linen hardcover,
stitch bound, 408 pages, 20 x 26.5cm,
8x10-1/2 inches

Price: €45(D) £40 $60

ISBN: 978-3-89955-490-8

THE MONOCLE GUIDE
TO GOOD BUSINESS

By: Monocle

Features: Full color, linen hardcover,
stitch bound, 304 pages, 20 x26.5cm,
8x10-1/2 inches

Price: €45(D) £40 $60

ISBN: 978-3-89955-537-0

THE MONOCLE GUIDE
TO DRINKING & DINING

By: Monocle

Features: Full color, linen hardcover,
stitch bound, 338 pages, 20 x26.5cm,
8x10-1/2 inches

Price: €45(D) £40 $60

ISBN: 978-3-89955-668-1

RECENT LIST

The Monocle
Guideto
Cosy Homes

The Monocle
Guide 10
Drinking &
Dining

THE MONOCLE GUIDE
TO COSY HOMES

By: Monocle

Features: Full color, linen hardcover,
stitch bound, 402 pages, 20 x26.5cm,
8x10-1/2 inches

Price: €45(D) £40 $60

ISBN: 978-3-89955-560-8

HOW TO MAKE A NATION:
A MONOCLE GUIDE

By: Monocle

Features: Full color, linen hardcover,
stitch bound, 338 pages, 20 x 26.5cm,
8x10-1/2 inches

Price: €45(D) £40 $60

ISBN: 978-3-89955-648-3

THE MONOCLE GUIDE
BUNDLE

Bundle of 5 Monocle guides including:

1) The Monocle Guide to Better Living

2) The Monocle Guide to Good Business

3) The Monocle Guide to Cosy Homes

4) How to make a Nation: a Monocle Guide
5) The Monocle Guide to Drinking & Dining
Price: €185 (D) £167 $204

Title Number: 9224
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PRINTING THINGS

Visions and Essentials
for 3D Printing

Editors: Gestalten, Claire Warnier &
Dries Verbruggen/Unfold

Features: Full color, hardcover,
stitch bound, 256 pages, 24 x 28 cm,
9-1/2x11inches

Price: €39.90 (D) £40 $60

ISBN: 978-3-89955-516-5

MOORMANN—CATALOGUE
VOL. 4 | 2017

Hier — Here

By: Nils Holger Moormann
Features: Full color, hardcover,
stitch bound, 240 pages, 23 x29 cm,
9x11-2/5inches

Price: €29.90(D) £30 $40

ISBN: 978-3-89955-915-6

AFRICA RISING

Fashion, Design and Lifestyle
from Africa

Editors: Gestalten & Design Indaba
Features: Full color, hardcover,
stitch bound, 336 pages, 24x30cm,
9-1/2x11-3/4inches

Price: €39.90(D) £40 $60

ISBN: 978-3-89955-641-4

BLUE BLOODED

Denim Hunters
and Jeans Culture

Editors: Gestalten,

Thomas Stege Bojer & Josh Sims
Features: Full color, hardcover,
stitch bound, half-jeans,

256 pages, 24x28cm, 9-1/2x1linches
Price: €39.90(D) £40 $60

ISBN: 978-3-89955-646-9

BACKLIST
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v EVERGREEN tiving with Plans

HOW TO BE CHAP

The Surprisingly Sophisticated
Habits, Drinks and Clothes

of the Modern Gentleman

Editors: Gestalten & Gustav Temple
Features: Full color, hardcover,
stitch bound, 272 pages, 22.5x29cm,
9x11-2/5 inches

Price: €35(D) £35 $50

ISBN: 978-3-89955-640-7

THE PENCIL PERFECT

The Untold Story of a
Cultural Icon

Text: Caroline Weaver

Editor: Gestalten

Tllustrations: Oriana Fenwick

Features: Full color, hardcover,

stitch bound, ribbon bookmark,

160 pages, 17 x 24 cm, 6-3/4x9-1/ 2inches
Price: €29.90 (D) £30 $40

ISBN: 978-3-89955-675-9

EVERGREEN
Living with Plants

Editor: Gestalten

Features: Full color, hardcover,
stitch bound, 256 pages, 24 x30 cm,
9-1/2x11-3/4inches

Price: €39.90(D) £40 $60

ISBN: 978-3-89955-673-5

OTHERWORLDLY

Avant-Garde Fashion
and Style

Editors: Gestalten & Theo-Mass Lexileictous
Features: Full color, hardcover,

stitch bound, 304 pages, 24.5x 33 cm,
9-3/4x13inches

Price: €39.90(D) £40 $60

ISBN: 978-3-89955-638-4
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THE STORY OF EAMES
FURNITURE

By: Marilyn Neuhart with John Neuhart
Features: Full color, hardcover,

stitch bound, 2 volumes in slipcase,

800 pages, 25.5x29.2cm, 10 x11-1/2inches
Price: €150 (D) £150 $199

ISBN: 978-3-89955-230-0

HELLO I AM ERIK

Erik Spiekermann:
Typographer, Designer,
Entrepreneur

Editor: Johannes Erler

Features: Full color, hardcover,
stitch bound, 320 pages, 22 x28cm,
8-2/3x1linches

Price: €45(D) £45 $60

ISBN: 978-3-89955-519-6

I AM DANDY

The Return of the
Elegant Gentleman

Editor: Gestalten

Photographs: Rose Callahan

Texts: Nathaniel Adams

Features: Full color, hardcover,
stitch bound, 288 pages, 22.5x29 cm,
9x11-2/5 inches

Price: €39.90(D) £40 $58

ISBN: 978-3-89955-484-7

LESS AND MORE

The Design Ethos
of Dieter Rams

Editors: Klaus Klemp & Keiko Ueki-Polet
Features: Full color, PVC cover in slipcase,
808 pages, 19x23cm, 7-1/2x9inches

Price: €69.90(D) £70 $90

ISBN: 978-3-89955-584-4
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BYTHEPEOPLE. Designing a Botter America

BY THE PEOPLE

Designing a Better America

By: Cynthia E. Smith

Editors: Cooper Hewitt,

Smithsonian Design Museum

Features: Full color, softcover,

256 pages, 21x27cm, 8-1/4x10-1/2inches
Price: €29.90 (D) £30 $40

ISBN: 978-3-89955-691-9

No U.S. Distribution

THE CRAFT AND
THE MAKERS

Tradition with Attitude

Editors: Gestalten,

Duncan Campbell & Charlotte Rey
Features: Full color, hardcover,
stitch bound, 272 pages, 24 x 30 cm,
9-1/2x11-3/4inches

Price: €39.90(D) £40 $65

ISBN: 978-3-89955-548-6

WE ARE DANDY

The Elegant Gentleman
Around the World

Editor: Gestalten

Photographs: Rose Callahan

Texts: Nathaniel Adams

Features: Full color, hardcover,
stitch bound, 304 pages, 22.5x29cm,
9x11-2/5 inches

Preis: €39.90(D) £40 $60

ISBN: 978-3-89955-667-4

JUST MARRIED

How to Celebrate Your
Wedding in Style

Editors: Gestalten & Fiona Leahy
Features: Full color, hardcover,
stitch bound, 256 pages, 24 x 28 cm,
9-1/2x1linches

Price: €39.90(D) £40 $60

ISBN: 978-3-89955-489-2
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HIT THE ROAD

Vans, Nomads and
Roadside Adventures Editor: Gestalten

Features: Full color, hardcover,
sitch bound, 256 pages, 21x26 cm,
8-1/4x10-1/4inches

Price: €35(D) £35 $50

ISBN: 978-3-89955-938-5

Release: February 201 L

[ SAMPLE COVER ]

A weekend trip, a longer vacation off the beaten track, or a nomadic
journey around the globe. Hit the Road features vans, overland vehicles,
and their passionate owners—and celebrates a life on the move.

There’'s a worldwide movement of people
escaping the buzz of cities and diving into
nature-packed outdoor vacations. Recharged,
some head back on Sunday evening; others
keep driving for months. Balancing work
and travel, these modern nomads live to
seek new countries, experience new cultures,
and collect new memories. Hit the Road is a
wanderlust-inducing collection of overland
adventures, focusing on those who have
decided to leave the average life behind. Their
rides range from the classic Volkswagen
camper to cozy refurbished Airstream trail-
ers and unstoppable 4 x 4 Adventuremobiles.
The journey continues with stunning pho-
tography documenting landscapes from the
deserts of Africa to snow-tipped mountains
in Mongolia. Infused with the wisdom and
stories of experts, Hit the Road is sure to
tempt you to start your own adventure.

TOYOTA PICKUP TRUCK

voluptam suntorro conse nustem faccatent doloristem qui occusda andit officilis re ex erchic tempore ceper-

orrum fuga. Et eos delecae volorit laccaba. Ut latempores doloreptatum ipsa volor modignim acils net quate

offictu ribus, inveliti vel mi, sinvendis cum as eossus sit ad modipsum audigent lab id et eossitibus etus ipid

undaecto ex es eax et ut volorum necerit vollignissi ipientem accullo rerepe mollam et est quiam istio. Nam

rerchit aut etur, iliqui deniatia est, cusaped ut eumquae. Officia vellibus diti di dellacc uptatincia volum fuga.
Cae od quia ipsam iur aliquidebit odit venis am dolo tores iur.
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VELO 4TH GEAR

Bicycle Culture
and Sty1€ Editor: Gestalten

Features: Full color, hardcover,
stitch bound, 256 pages, 24 x 28 cm,
9-1/2x11inches

Price: €39.90(D) £40 $60

ISBN: 978-3-89955-654-4

Retese: Aprit 201 ATV AT

[ SAMPLE COVER ]

Velo 4th Gear continues the celebration of the bicycle and its ongoing (r)evolution,
because cycling is far more than just an eco-friendly connection from A to B.

For a cycling enthusiast, only the perfect
bicycle will do. Enthusiasts adapt their cre-
ations to every terrain and every taste— from
chic baroque bicycles with frivolous details to
minimal city bikes; from remakes of classic
cruisers to robust cargo bikes. Fully equipped
SUV two-wheelers are ready to roam through
rocky terrain, while the latest electric tech-
nologies are perfect for pushing tired mus-
cles up the steepest climb. And don't forget
the gear: independent companies are con-
stantly releasing fashionable and function-
al equipment to satisfy any cyclist's needs.
As one of the most sustainable, healthy,
and economical means of transportation in
today’s metropolis, the bicycle has the power
to change our future profoundly. Time to
explore that future—come take a breath of
fresh air with Velo 4th Gear!

ramuste sanis af

ntlis undant. velescid.

State Bicycle Co.

imendit aectat re nonsect otataec aborione

moluptatae volessit alita et quibus. Porenit
mosam harum ent voluptatent il molessum-
quam eictusam fuga. Agnis aperum corror
am accus, alia soluptaes qui consequo maio.
Ferum volupit et aliguaero inveribus, esequa-
tios et experum ex es mo beatem ra voluptas
et acia int, quam volorpos aut eatur autate
volecto volupis comni tor Natus. Daepel ipsunt,
ullit porro cum. Edo, us et quem quam mena,
norarit arecrum condum dic re die nu sula
auctoraed nocus ac restriostim sil vernihil con-
dienatim orum qua is lostis, es consum

I que aut erit deliasp ernatus et ipitas etusa
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CABINETTE

Grand Vacations in
Tll’ly Getaways Editor: Gestalten

Features: Full color, hardcover,
sitch bound, 256 pages, 24 x30 cm,
9-1/2x11-3/4inches

Price: €39.90(D) £40 $60

ISBN: 978-3-89955-655-1

e AR AR

[ SAMPLE COVER ]

Cabinette

gestaitan

Spend your holidays in tiny huts, cabins, treehouses, and houseboats in remote
places. Cabinette is a guide to vacations cast far away from civilization.

The way we travel has changed. We no
longer want a generic, one-size-fits-all
vacation: We want to explore on our own
terms and immerse ourselves in local cul-
ture. Simply witnessing nature is no longer
enough—we want to live in it. A fusion of
glamour and camping, Cabinette will guide
you to experience the most awe-inspiring
locales around the world. Across the globe,
you'll find incredible destinations, each
offering their own unique advantages. You
can wake up in a yurt on a mountain top,
reside in the forest canopy in a treehouse,
or take in incredible panoramic views in an
eco-lodge—and that's just to name a few.
Explore the most amazing glamping desti-
nations in our new title Cabinette.

“Epopublis es me tum temquos rei est
avesses C. Suliceps, nesum movera, condesse
acri perudes condum factorem in am. An Ita
omne aric rem pondi et paritem aus ad fat
ad sa re consum addum tabus dea quam”

e experumet, ut modit fuga. Minima duscia cum
soloribus, vendis gnihil inte ventemporrum — estrum ad mi, sequi sedipiciis dit, t magnis et ut mo
velitassit, cus doluptae nusam, sum facea aut pra eum  dero optatiat fuga. Axim id maximi, consect uriandit et
ea sequam volupis ut aciis aut exceped et que dolorecaes
5. On nem estibus sitatem. Nam num

nsequ

n cus a cone voloribus etur, nectotat faceribus  Udit excea di consequi delia sit officti busaes molore es-
sed mintiis enihil maximol uptati blatem ducimi, — ent la

ut volendae es nullect usapedi scipidus do-
dolor rem doluptaque nobit et pro iur ra doloren
ia dis aliqui is aut ut aut essimi, autes di a ipitiamus.
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BRUMMM #3

Motorious Chronicles . )
Editors: Hermann Kopf &

Christian Eusterhus
Features: Full color, softcover,
192 pages, 24 x30 cm,
9-1/2x11-3/4inches

Price: €29.90(D) £30 $40
ISBN: 978-3-89955-946-0

Retease: May 208 LR

[ SAMPLE COVER ]

The allure and the beauty of the motorcycle culture captured in
striking images and presented with editorial grace.

BRUMMM lap three! A combination of photo
book and magazine, BRUMMM showcases
the work of internationally renowned
photographers in a high-quality publica-
tion. Generously designed and printed on
premium 150 g/ m? paper, this bookazine
is a celebration of the purring engine, and
a visual inspiration to all true motorcycle
enthusiasts. Its wide range of styles and
visual languages make BRUMMM a time-
less experience— to be taken from your shelf
again and again and again...

[p] ALSO AVAILABLE

| . BRUMMM #
gy i

e ™,

Editors: Hermann Kopf &
Christian Eusterhus
Price: €29.90 (D) £30 $40
ISBN: 978-3-89955-908-8

MMM BRUMMM #1

TRy

Editors: Hermann Kopf &
Christian Eusterhus
Price: €29.90 (D) £30 $40
ISBN: 978-3-89955-900-2

50 FRONTLIST

]
gi: S

ESCAPE

FRONTLIST

—~

v '?Z‘ N

By
N,

51



ESCAPE ESCAPE

WANDERLUST

Wanderlyst

Hiking on
Legendary Trails Editors: Gestalten & Cam Honan

Features: Full color, hardcover,
stitch bound, 256 pages, 24 x30 cm,
9-1/2x11-3/4inches

Price: €39.90(D) £40 $60

ISBN: 978-3-89955-901-9
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Explore the world one step at a time—embark on trails that invite,
inspire, and invigorate. Wanderlust presents the best walking routes with
inviting maps, practical tips, and inspiring landscape photographs.

Following faded footsteps of migrating ani-
mals or paths of ancient trade routes, the THE GREAT DIVIDE TRALL
trails featured in Wanderlust offer both out- ROAMING THE
door exploration and enjoyment. Through R EENADIAN ROCKIES
hiking, connections are made between cities =
and coasts, people and places. Spectacular
photography illustrates journeys to sharp
summits, astonishing vistas, and phenom-
enal locales. Wanderlust provides maps and
rich details for long-distance trails and short-
er explorations from the E1 Camino Real in
North America to the Routeburn track in
New Zealand and the byroads in between.
From modern-day transcendentalists who
trade facts and figures for flora and fauna to R
those who simply desire a casual break from -"J;-‘t e
concrete scenery, Wanderlust allows you to live i
vicariously through vivid portraits or use the ¥
trips as impetus for your own hiking journey. <=

[/] “Wanderlust: Hiking on Legendary Trails,
published by Gestalten, captures the
diversity of the world’s landscapes.” MSN
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OFF THE ROAD

Explorers, Vans, and
Life Off the Beaten Track

Editor: Gestalten

Features: Full color, hardcover,
stitch bound, 256 pages, 21x26 cm,
8-1/4x10-1/4inches

Price: €35(D) £35 $45

ISBN: 978-3-89955-594-3

Many of us long to get away from it all in the great outdoors. Converted vans,
trucks, station wagons, and other vehicles are increasingly popular means of escape

that provide temporary homes amid isolated terrain, sandy dunes, and endless skies.

More and more people are driving off the
beaten path to explore the world between
destinations. Off the Road is a collection of
these outdoor adventures and the vehic-
ular travel companions and equipment
that make them possible. Its stunning
photography transports readers to awe-
inspiring landscapes while revealing the
lifestyle of those who make their homes
onwheels —atleast temporarily. The book
also tells the stories of globetrotters who
travel on a dime, weekend explorers, surf
libertines, and professional adventurers
who have created a slice of paradise wher-
ever they chose to park. Whether travel-
ing solo, among friends, or with young
children in tow, Off the Road celebrates
the joy of being on the go.
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AMERICAN
NOMAD

The urge to keep exploring is in Alison Turner's blood.
Her wandertust has propelled her and her dog Max hun-
dreds of thousands of miles around the United States. \‘:

She discovered her tatent for photography-on the road,
and captures faces and Landscapes whereyer she goes.

Hall of Fame.

Land Rover Defender

in all 195 of the we
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FAST FORWARD

The Cars of the Future,
the Future of Cars

Editor: Gestalten & Jan Baedecker
Features: Full color, hardcover,
stitch bound, 304 pages, 30 x 27 cm,
11-3/4 x10-1/2inches

Price: €49.90(D) £50 $69

ISBN: 978-3-89955-902-6

These cars are futuristic, utopian, eccentric, and always ahead of their time.
From models that were never presented to consumers to those produced as limited
series, Fast Forward shows cars that pique people’s interest and enthusiasm.

From cars never shown to those models that
see small production runs, Fast Forward pres-
ents vehicles that are just as much sculpture
as automobile. Iconic winglets adorn models
from the 50s. Automobiles of the 70s appear
to be works of science fiction rather than
modes of transportation. Classic interpre-
tations and vintage prototypes that hinted
at the future of yesteryear. Every decade has
it own ideas of the future.

The timeline of concept cars is narrat-
ed through an alluring pairing of project
images and stories from inside studio walls.
Designers discuss the catalysts behind their
creations from the first scribble upon a
blank page to a 3D model to the roadways.
Fast Forward showcases the past, present,
and, in the true spirit of concept cars, the
future of this intriguing and diverse realm.

GM Firebird |l

by Harley J. Earl

Lamborghini Marzal

Marcello Gandini
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BELOW ZERO

Adventures out
in the Cold

Editor: Gestalten

Features: Full color, hardcover,
stitch bound, 256 pages, 24 x30cm,
9-1/2x11-3/4inches

Price: €39.90(D) £40 $60

ISBN: 978-3-89955-678-0

From dog sledding to ice fishing to waterfall climbing, countless
possibilities await beyond the crowded ski slope and traditional winter
activities. Create the winter wonderland that you desire and crave.

Colder temperatures invite a variety of
unique ways to interact with nature. Dog
sleighs and snowshoes facilitate move-
ment across snowy plains for everyday icy
life whilst ice motocross and figure skating
provide a burst of adrenaline. Whether you
are looking for a vacation spot where the sun
shimmers off of a glittering frozen cliff or for
an athletic alternative to the conventional
ski slopes, Below Zero guides you through
a myriad of adventures; Antarctic voy-
ages, crisp treks to Greenland, or the biker
meet-ups in the recesses of the Black Forest
tantalize and beckon.

Through images of landscapes dusted
in a powdery palette and depictions of cold
weather athletics, any questions of what to
do with a snow day are answered in Below
Zero. This volume explores the brisk side
of nature’s beauty and the adventures that
await when the mercury drops.

NG INTO
PARCTICN
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ONE YEAR ON A BIKE

From Amsterdam
to Singapore

Editors: Gestalten & Martijn Doolaard
Features: Full color, hardcover,

stitch bound, 368 pages, 24 x32cm,
9-1/2x12-1/2inches

Price: €39.90(D) £40 $60

ISBN: 978-3-89955-906-4

The title says it all: one man, one bike, one long ride, the adventure,
the pleasure, and the pain—a travelogue and visual journey.

Martijn Doolaard traded in the convenience
of a car and the distractions of daily life for
a cross-continental cycling journey: a biped
adventure from Amsterdam to Singapore.
Leaving behind repetitive routines, One Year
on a Bike indulges in slow travel, the subtlety
of a gradually changing landscape, and the
lessons learned through traveling.

Venturing through Eastern European
fields of yellow rapeseed to the intimate
hosting culture in Iran, One Year on a Bike is
a vivid chronicle of what can happen when
the norm is pointedly replaced by excep-
tional self-discoveries and beautiful scener-
ies. Doolaard shares the gear and knowledge
that made his trip possible.

[/]¢... a quick flip through this sizable
hardcover will surely send you into full
on adventure mode.” FIELD MAG

Bad roads
and the rewards of the
unbeaten paths

500 km in 5 days

RECENT LIST
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THE FLY FISHER WILDSIDE GENTLEMEN, START OFF THE ROAD
The Essence and Essentials w"-pSIDE The Enchanted Life of YOUR ENGINES! Explorers, Vans, and
of Fly Fishing "“"Tr?;*;;%?ﬁ;;;;éms Hunters and Gatherers The Bonhams Guide to Life Off the Beaten Track

Classic Sports & Race Cars
Editors: Gestalten, Thorsten Striiben &
Jan Blumentritt

Features: Full color, hardcover,

stitch bound, 256 pages, 24 x30 cm,
9-1/2x11-3/4inches

Price: €39.90 (D) £40 $60

ISBN: 978-3-89955-674-2

Editor: Gestalten

Features: Full color, hardcover,
stitch bound, 256 pages, 21x 26 cm,
8-1/4x10-1/4inches

Price: €35(D) £35 $45

ISBN: 978-3-89955-594-3

Editor: Gestalten

Features: Full color, hardcover,
stitch bound, 256 pages, 22x28cm,
8-2/3x1linches

Price: €39.90(D) £40 $60

ISBN: 978-3-89955-672-8

Editors: Gestalten & Jared Zaugg
Features: Full color, hardcover,
stitch bound, 320 pages, 30 x 27 cm,
11-3/4x10-1/2inches

Price: €49.90 (D) £50 $70

ISBN: 978-3-89955-567-7

WILDSIDE ~ -

Price: €25(D) £25 $40
ISBN: 978-3-89955-279-9

Preis: €35(D) £35 $40
ISBN: 978-3-89955-687-2

Price: €39.90(D) £40 $55
ISBN: 978-3-89955-569-1

Price: €39.90 (D) £40 $60
ISBN: 978-3-89955-513-4

GO FASTER PORSCHE 911 THE JOURNEY THE OUTSIDERS
The Graphic Design The Ultimate Sportscar The Fine Art of The New Outdoor Creativity
of Racing Cars as Cultural Icon Traveling by Train _ OUtSIders

- o D i

J
Editor: Sven Voelker Editors: Gestalten & Ulf Poschardt Editor: Gestalten ﬁ Editors: Gestalten & Jeffrey Bowman
Features: Full color, hardcover, Features: Full color, hardcover, z Features: Full color, hardcover, 3 Features: Full color, hardcover,
stitch bound, 144 pages, 21 x26 cm, stitch bound, 240 pages, 21x 26 cm, Z stitch bound, 272 pages, 24 x30cm, D stitch bound, 272 pages, 24 x 28 cm,
8-1/4x10-1/4inches 8-1/4x10-1/4inches : 9-1/2x11-3/4inches o) 9-1/2x1linches

SURF SHACKS

An Eclectic Compilation
of Creative Surfers’ Homes
from Coast to Coast

and Overseas

Editor: Indoek
Features: Full color, hardcover,

SURF ODYSSEY THE RIDE 2ND GEAR 7 VELO 3RD GEAR

The Culture of i New Custom Motorcycles
Wave Riding and Their Builders

Editors: Gestalten & Chris Hunter
Features: Full color, hardcover,
stitch bound, 352 pages, 30 x 27 cm,
11-3/4x10-1/2inches

Bicycle Culture
and Stories

The Ride

Editor: Gestalten
Features: Full color, hardcover,

Editors: Gestalten & Andrew Groves
Features: Full color, hardcover,

_—

stitch bound, 288 pages, 24 x 28 cm, stitch bound, 320 pages, 24 x 30 cm, A— ~ Price: €49.90 (D.) £50 $68 ) stitch bound, 256 pages, 24 x 28 cm,
9-1/2x 1linches 9-1/2x11-3/ 4inches — ISBN (Rebel Edition): E 9-1/2x1linches
Price: €39.90(D) £40 $60 Price: €39.90 (D) £40 $55 IRl [ Gentlemen ] 978-3-89955-636-0 < Price: €38 (D) £37.50 $49.95
. ISBN: 978-3-89955-907-1 ISBN: 978-3-89955-653-7 (11| NRIC A [ {11 ISBN: 978-3-89955-652-0
= I R0 AR O O ORTH AR A Rl JRFC0 NV AT
978-3-89955-589-9

OASIS THE DRIVE THE GREAT WIDE OPEN VELO 2ND GEAR
Wellness, Spas { JUE Custom Cars i THE GREAT New Outdoor and Bicycle Culture and Style
and Relaxation g .=..D_-sm§gnvs and Their Builders H U Landscape Photography E\n'u"“

Editor: Gestalten

Features: Full color, hardcover,
stitch bound, 256 pages, 24 x30cm,
9-1/2x11-3/4inches

Price: €39.90 (D) £40 $60

ISBN: 978-3-89955-499-1 ISBN: 978-3-89955-651-3 ISBN: 978-3-89955-555-4
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Editor: Gestalten

Features: Full color, hardcover,
stitch bound, 400 pages, 30 x 27 cm,
11-3/4x10-1/2inches

Price: €49.90(D) £50 $69

Editor: Gestalten

Features: Full color, hardcover,
stitch bound, 256 pages, 24 x 28 cm,
9-1/2x1linches

Price: €38(D) £37.50 $55

ISBN: 978-3-89955-473-1

Editors: Gestalten & Jeffrey Bowman
Features: Full color, hardcover,
stitch bound, 352 pages, 24.5x 33 cm,
9-3/4x13inches

Price: €49.90(D) £50 $68 I
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NORDIC BY

9-1/2x11-3/4inches
Price: €49.90(D) £50 $69
ISBN: 978-3-89955-947-7

Release Apel 201 AR

\()Rl]l(‘[my NATE
BYNATURY, NATURE

3 . . .
£ Nordic Cuisine
e
3 and Culinary Editors: Gestalten & Borderless Co.
< Features: Full color, hardcover,
:E: Excursions stitch bound, 304 pages, 24 x30cm,
7

Gestaitan

[ SAMPLE COVER ]

Welcome to the Nordic kitchen: a place of innovation, creativity and longevity.
Explore the pleasures of contemporary Danish cuisine with Nordic by Nature.

The Scandinavian food movement prides
itself in its use of local ingredients, beauti-
ful presentation, and regard for nature and
sustainability. Far more than just a cook
book, this volume includes the innovative
recipes of chefs coupled with their own
personal interpretations of contemporary
Danish kitchen. This has been visualised
through vibrant imagery of the kitchens,
forests, or castle gardens where inspiration
is drawn, created and consumed. Nordic by
Nature invites you to immerse your senses in
the intriguing world of Danish gastronomy
by celebrating this contemporary culinary
culture: a movement characterised by
personal stories and ideologies, foraging
trips, and geographical and seasonal limi-
tations and possibilities.

[0 BORDERLESS CO. is a collective of
curious individuals documenting
original content in mixed media across
geographical and cultural borders.
Stimulated by the vibrancy of Nordic
Cuisine, their next voyage embarks
on a journey to redraft this cultural
culinary heritage.

pryanir‘ pork filet - lacto rhubarb - wild
10Ps -~ garum
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FARMLIFE

From Farm to Table
and New Farmers

Release: February 2018

[ SAMPLE COVER ]

Editor: Gestalten

Features: Full color, hardcover,
stitch bound, 256 pages, 24 x 28 cm,
9-1/2x1linches

Price: €39.90(D) £40 $60

ISBN: 978-3-89955-918-7

Fresh eggs. Grandmother's pickling jars. Backyard orchards.
Meet new farmers, learn how they grow food, and join the movement
preparing their favorite dishes with farm fresh ingredients.

Living on the land and learning to reap the

benefits of nature. From farm-fresh eggs New Canaan, USA
and herb gardens that enrich home cooked A Place for
meals to beekeeping to aid in the pollination Body and Soul

of small crops, there’s a lifestyle that exists
in harmony with our environments. These
locales reveal and embrace the many layers
of this way of life.

Activities such as canning and marma-
lade making are given new life in these
pages. Whether autumnal foraging for
mushrooms or learning the different fla-
vors of varying apple varietals or enjoying
the fresh spring leaves of kale and spinach,
Farmlife is a cornucopia of inspiration for
living more intentionally and more inter- s e s ang

plan, they want to

actively with our surroundings. b bindiat hercand

at the samtfind Blindiext.

TRY THIS AT HOME

Cherry Cake

Recreate Tom and Joans smacktastic peach sensation

Ingredients

Good to know

Enjoy!
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The Dannys Barn Headline

Back to the chicken shack an beyond,
these funny guys Oler Brote try to cultivate the art of
chicken picking in an old barn near Boston

Lumberton, New South Wales

eles est, ut euerm quarem Aciet | officit ducize. UL in plis am exerum do-

A et por andunt a

sitatures mol

luptagque
Nam &

. hus expe
sime dolorro videbit, voluptae. lcil idel Oceatet

enis aul opta sin erciistio,
ped eratum etes quam esti-

veligen iminimus re lique

TS WerW erwerwerpitat
luptnsi rem estia simag

ium essi ant et as cone omnis in experfe | natur as est vellaut qui volorem. Tem
arum fa

rspilat emperio tem as
experfe rspil

simust, simodit dolorem exerum volup-
tas arihea nlicipis ullesti uscienim conet

26

This garden was as pleasure
to grow, regarding all peoeple.
Everything was perfect so
Blindtext is green here...

10 Name of Farm - Location, UK
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THE GREAT
OUTDOORS

Editor: Markus Sémmer

Features: Full color, hardcover,
stitch bound, 272 pages, 20 x 27 cm,
8x10-1/2inches

Price: €35(D) £35 $50

ISBN: 978-3-89955-948-4

THE GREAT OUTDOORS

Release: March 2018

[ SAMPLE COVER ]

Fresh air makes you hungry! The Great Outdoors is a collection of the best
recipes for outdoor cooking that will add some spice to every camping meal.

When adventure calls, hunger is never far
away: Hiking, climbing, or sleeping beneath
the stars makes our stomachs rumble. A
quick carbonara with avocado, some rustic
hash browns, or a Virgin Mojito will satisfy
the appetite and perk up the mood of any = b

004

WE STERN FRUH STUER

hungry camper van driver. The Great Outdoors Ein echter Kiassiker, der nidhiur bej Western-Fans die Herzen hiher A 3
schlagen lasst. DerfPower-Boost fiir einen aktiven Tag, der euch mit =
3 H 1l ] “dem‘Start b ht, Akki laden.
explains how to cook on an open fire and ek, “‘{;.ﬁe:";l e a8 Cowbays Und Selislt: “Mees

presents the best outdoor cooking equipment
and the most delicious recipes for every meal
of the day. From on-the-go sandwiches to

4EER K

1DOSE (400 G) BAKED BEANS
CHILIPULVER  und m

einem Topf langsan ervirnen
Preffer und Chili abschmecken

1SUSSKARTOFFEL

self-made pesto, preserved delicacies, or 1 o-onuiae
power food—this cook book with a twist -
is an essential for your next road trip or

camping vacation. Take it along and you
will be sure to make many new friends on
the road and on the campsite. —_——

Statt Baked Beans kénnt ihr eine Dose Kidneybohnen nehmen,
abgieBen und 2 EL Tomatenmark plus etwas Wasser einriihren.
—_——

[0] Chef and outdoor enthusiast MARKUS
SAMMER quit his job in high-end
gastronomy to travel Australia and
eventually become a self-employed chef
a couple of years ago. He developed the
recipes in The Great Outdoors on the road
in his Volkswagen transporter.

o6
BROTZEIT AT IT§ BEST

Eine Brotzeit schmeckt immer und iiberall. Ohne etwas vorzukochen,
lasst sich schnell und unkompliziert ein bunter Tisch oder eine Picknick-
decke mit Leckereien bestiicken. Damit ihr auch nichts vergesst,
gibt es hier einige Tipps und Tricks fiir das perfekte Picknick.

GIPFELBROTZEIT

FOOD & BEVERAGES

BAGON-GHEESE BURGER

2 BURGER-BUNS (REZEPT SEITE 25) 6rill anheizen, Hackfleisch wirzen und qut
durchkneten. Dann am besten mit feuchten Handen
PATTYS zwei Pattys formen (etwas groBer als die Buns,

300 G RINDERHACK  da sie beim Grillen leicht schrumpfen).

JE % TL SALZ, PFEFFER  Gurke und Tomate in Scheiben schneiden.

TOPPING Den Bacon in einer Pfanne kross braten,
1STUCK FRISCHE GURKE  die Zwiebelringe nach Belieben in dem
1TOMATE iibrigen Fett glasieren, iberm Feuer
1ESSIGGURKE grillen oder roh lassen.
2 SCHEIBEN KASE (Z. B. GOUDA
ODER BERGKASE) Die Pattys ca. 2-3 Minuten angrillen, bis
4 SCHEIBEN BACON  sie schon braun sind, wenden und mit Kise
2 BLATTER SALAT belegen. Buns halbieren und auf den
1TLSENF  Schnittseiten ebenfalls kurz angrillen.
2 TL KETCHUP
1TLMAYO Alle Zutaten auf den Burger geben und genieBen.

OPTIONAL: FRISCHE KRESSE,
ZWIEBELRINGE

4 R LR “t\\
B ey S el
2 TR R

Y, W ¥ -y
RTINS AN
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Den Rucksack packt man noglichst plate- und
gewichtsoptiniert. Auf ausreichend asser darf
dabel nie verzichtet verden! Bei mir gibt's
trotaden an Gipfel auch mal ein kleines Gipfel-
bier oder einen Espresso aus der Minikanne. In
die Brotzeitbox komat, vas gerade da ist, meist
Brot, Speck, Wurst, Kase, Tonaten und Gurke.
Bananen geben euch anhaltend und schell neve

Hier sing eurer Kreativitat venig Grenzen ge-
setat, allerdings solltet ihr eine Kihltasche
nitnehnen, venn es etvas edler zugeht. So
Konnt ihr eure Leckereien perfekt temperiert
servieren. Egal ob eine Flasche Prosecco, ein
Pickehen Rducherlachs oder dinn aufgeschnitte-
ner Schinken - gut gekihlt schneckt es einfach
besser. Denkt an Teller, Besteck und 6liser.
Teller gibt es 2. B. aus sehr leichten Banbus,
zusammenschravbbare, bruchsichere Weingliser
aus Kunststoff. Ein kleines Schaeidebrett, ein
Geschirrtuch, ein pasr Servietten und eventuell
einige Windlichter gehoren auch dazu. Vergesst

DAS MUSS IMMER MIT:

Klein geschnitten.

Energie, pfel erfrischen. fein frinstick ein
pear Eier zusitlich kachen oder di Reste von
Vortag gut verpacken. Frischkise eignet sich
qut 2um Mitnehwen, demn er schailat nicht so
schnell wie Butter. Und ihe haot neben inen
Brotaufstrich gleich einen einfachen Dip far
Gentse-Sticks, 2. B. aus ciner Karotte

LUXUSPICKNICK

nicht den Korkenzieher, falls Ihr eine Fla-
sche ein mitnetmt! Falls inr ih doch einmal
vergessen habt, schneidet nit den Messer die
Kapsel ab, wickelt ein Tuch un den flaschen-
boden und Klopft die Flasche seitlich 2. .
gegen einen Baun. Der Korken uird so stickeeise
nach aufen gedrckt, und an Schluss lasst er
sich lefcht herausdrehen. In Such findet ihr
viele leckere Dips, Salate, Sanduiches, ¥raps
usw., die sich qut konbinieren lassen und Euren
Picknickkorb uie eine tragbare Tapas-Bar 2u
elnen echten Highlight machen.

Pa——

* Ein scharfes Messer, fiir den sicheren Transport zum Klappen oder mit Scheide.
Danmit sind Salami, Speck, Kase, Gurke und Tomate im Handumdrehen

« Salz und Pfeffer. Es gibt eine Vielzahl kleiner Crusher, Mini-Miihlen und
wasserdichter Streuer. Das Mitnehmen rentiert sich immer!

« Picknickdecke oder klappbare Isolierkissen - je nachdem wie weit ihr raus wollt
und wie viel Platz im Rucksack ist - o sitzt ihr immer trocken und bequem.
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STAY FOR
BREAKFAST

Recipes for
Every Occasion

Editors: Gestalten & Simone Hawlisch
Features: Full color, hardcover,
stitch bound, 192 pages, 21x 26 cm,
8-1/4x10-1/4inches
Price: €29.90 (D) £30 $40
ISBN: 978-3-89955-643-8

The perfect breakfast for all occasions: breakfast in bed for two,

with children, seated at a long table surrounded by friends and family,
a luxurious gourmet meal, an outdoor picnic, or a healthy component
to a fit lifestyle. Stay for Breakfast offers tasty recipes and photos to

ensure a great breakfast for any and every occasion.

Breakfast can range from a simple cup of
coffee to a leisurely brunch. While every-
one has their own morning ritual, each
is rich in details and differences. Stay for
Breakfast presents breakfast ideas for a cor-
nucopia of occasions —from poached eggs
to cold-pressed juices to the classic English
breakfast. Its recipes offer readers the oppor-
tunity to rediscover traditions, to find entic-
ing new possibilities, and to make time for a
morning meal and for themselves.

Stay for Breakfast provides inspiration
for creating the perfect start to any day.
Whether for adults or children, gourmets or
athletes, friends or lovers, explore the varied
incarnations of breakfast: from a meal for
one to a family picnic.
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Halloumi Cheese
Burrito

Peel and finely dice the onion and wash and roughly chop the
tomatoes for the salsa. Fry the onion in olive oil over medium
heat until softened, then add the tomatoes and season with a
pinch of salt and black pepper. Once the tomatoes have softened,
place the tomato/onion mix into a bowl and set aside.

Scramble the eggs in the same frying pan. Whisk the eggs
with a fork, season with salt and pepper and add to the hot pan.
While the eggs are cooking slice the halloumni cheese into about
six stices and place under the grill until the edges are golden.
Turn them over halfiway through cooking. Set both finished
scrambled eggs and grilled halloumni aside.

Slightly warm the tortilla in the oven or microwave. Add the
scrambled eggs to the tortilla first, followed by the halloumi
cheese and top with the sliced avocado. Dollop the tomato salsa
on top and garnish with cilantro (optional).

Fold the left and right sides of the tortilla toward the center.
Grab the bottom flap of the tortilla and tuck it over and then
under the contents of the burrito. Cut in half and wrap in sand-
‘wich paper.

AKFAST ON THE Go__I3T

INGREDIENTS
1small onion
2 tomatoes
1tbsp. olive ol
Seasalt

Ground black pepper
2egas

3%02.(100) halloumi cheese
1large whole wheat tortilla

y ed

Level Easy
Preparation time 10 min
Cooking time 15 min

BARLEY

& HOPS

THE CRAFT
BEER BOOK

FOOD & BEVERAGES

BARLEY & HOPS
The Craft Beer Book

Editors: Gestalten & Sylvia Kopp
Features: Full color, hardcover,
stitch bound, 248 pages, 24 x 28 cm,
9-1/2x11inches

Price: €35(D) £35 $49.95

ISBN: 978-3-89955-533-2

ON BEER AND FOOD

The Gourmet's Guide
to Recipes and Pairings

Editor: Thomas Horne

Features: Full color, hardcover,
stitch bound, 168 pages, 21 x 26 cm,
8-1/4x10-1/4inches

Price: €29.90 (D) £30 $39.95
ISBN: 978-3-89955-564-6

BACKLIST

« DIVINE FOOD =
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i The Monocle
i Guide to
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DIVINE FOOD

Israeli and Palestinian Food
Culture and Recipes

Editors: Gestalten & David Haliva
Features: Full color, hardcover,
stitch bound, 304 pages, 21x26 cm,
8-1/4x10-1/4inches

Price: €35(D) £35 $45

ISBN: 978-3-89955-642-1

THE MONOCLE
GUIDE TO
DRINKING &
DINING

By: Monocle

Features: Full color, linen hardcover,

stitch bound, 338 pages, 20 x 26.5cm,
8x10-1/2 inches

Price: €45(D) £40 $60

ISBN: 978-3-89955-668-1
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TRAVEL TRAVEL

THE MONOCLE

4 2
e gt s TRAVEL GUIDE [ e
. b Beint BEIRUT
SERIES E Editors: Tyler Brilé, Andrew Tuck, Joe Pickard
Features: Full color, hardcover, stitch bound,
By: Monocle o ribbon bookmark, 148 pages, 14 x 21 cm,
Monocle editor in chief: Tyler Bralé j g0 5.1/2x8-17/64inches
Monocle editors: Andrew Tuck, qu Pickard t“|,1'11‘ 4 Price: €15.00(D) £12.99 $15
Features: Full color, hardcover, stitch bound, ISBN: 978-3-89955-944-6
ribbon bookmark, 148 pages, 14 x 21cm, i
Sy ke |
Price: €15(D) £12.99 $15 :
|
8  moovocssy,
a3 QG q o e son §
The definitive travel guides that make you feel like a local wherever you go. £ Barcelong BARCELONA
(]
? Editors: Tyler Bralé, Andrew Tuck, Joe Pickard
-
B . ¢ Features: Full color, hardcover, stitch bound,
The definitive travel guides that make you : q““.". N Tty ey
feel like a local wherever you go. Monocle  [¢] The magazine, MONOCLE, covers 006 0 5-1/2x8-17/64inches
reports from around the globe. As its edi- the world with its network of bureaux TR g O Crles SO0 £ 258 1
. . . e i ISBN: 978-3-89955-945-3
tors and correspondents dart from city to in New York, Toronto, Zurich, Hong bt
city, they get to know the best places to rest Kong, Tokyo, and Singapore. - \ H "II ||| |II |I |I||| I|“| |I|I| "l
their heads, stretch their limbs, and kick It also employs more than 30 o1 prince e ——
back with a contact in a hard-to-find cock- dedicated correspondents—in cities i
tail bar. That information is now available from Bangkok to Bogota, Sdo Paolo
in The Monaocle Travel Guide Series: a line-up of to Stockholm—as well as a team oz
titles that speaks to readers in an informed of on-the-road reporters based out b o, o
but informal way about everything from of its headquarters in London. " :;“;m ¢ Seoul SEOUL
architecture to art, late-night bars to early- This team's deep understanding of e 3 Editors: Tyler Bralé, Andrew Tuck, Joe Pickard
morning markets. Designed to be compact cities and all they have to offer has Sl hm——n— . Features: Full color, hardcover, stitch bound,
and collectable, these books go beyond the now been compiled in The Monocle Py s |$‘,{,t‘- ;ﬂiljgn ];01()71;2&~rk’}148 pages, 14x21cm,
ong o - . . Qe pertest it s presmeiic aqnd = x 8- inches
traditional tourist beats to make sure visi- Travel Guide Series. ¢ o Sk Ty ey A
tors get the best out of a city—no matter i ISBN: 978-3-89955-943-9
how short their stay. /1 “Just what we look for in a travel ale i i "II ||| |II|I |I|||I|II||I| |I|||
guide. To-the-point, with competent Pt I
recommendations and a clear stance.” %ﬁg SRt
SKYLINES ' S M
for 3 Jeisurely Sunday.
*
8 s, o
| £ Mexico City MEXICO CITY
o g Editors: Tyler Bralé, Andrew Tuck, Joe Pickard
z ; Features: Full color, hardcover, stitch bound,
L0 ribbon bookmark, 148 pages, 14 x 21cm,
“-ﬂ\el ) 5-1/2x8-17/ 64 inches
L Price: €15.00(D) £12.99 $15
i ISBN: 978-3-89955-949-1
i
]
|

Melbourne MELBOURNE

Editors: Tyler Bralé, Andrew Tuck, Joe Pickard
; Features: Full color, hardcover, stitch bound,
q“u"' ribbon bookmark, 148 pages, 14 x 21cm,
RUN 5-1/2x8-17/64inches
co Price: €15.00(D) £12.99 $15
ii ISBN: 978-3-89955-951-4
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LONDON ©
Editors: Tyler Bralé,

Andrew Tuck, Nelly Gocheva

ISBN: 978-3-89955-573-8

R AR

HONG KONG O

Editors: Tyler Brulé,

Andrew Tuck, Nelly Gocheva

ISBN: 978-3-89955-576-9

ISTANBUL @
Editors:Tyler Bralé,

Andrew Tuck, Sophie Grove,

Christopher Lord
ISBN: 978-3-89955-623-0

R AR

PARIS @

Editors: Tyler Bralé,
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-658-2

SYDNEY 13

Editors: Tyler Brulé,
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-659-9

R AR TR

TRAVEL

BACKLIST

NEW YORK @
Editors: Tyler Bralé,

Andrew Tuck, Nelly Gocheva

ISBN: 978-3-89955-575-2

MADRID ©

Editors: Tyler Brulé,

Andrew Tuck, Nelly Gocheva

ISBN: 978-3-89955-624-7

MIAMI ©

Editors: Tyler Brulé,
Andrew Tuck, Ed Stocker
ISBN: 978-3-89955-632-2

SINGAPORE @

Editors: Tyler Bralé,
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-622-3

LR AR e

HONOLULU @

Editors: Tyler Bralé,
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-660-5

[N OR AR R
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TOKYO ©

Editors: Tyler Brtlé,
Andrew Tuck, Nelly Gocheva
ISBN: 978-3-89955-574-5

BANGKOK O

Editors: Tyler Brtlé,
Andrew Tuck, Nelly Gocheva
ISBN: 978-3-89955-633-9

RIO DE JANEIRO ©

Editors: Tyler Bralé,
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-634-6

VIENNA ®

Editors: Tyler Brale,
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-662-9

AT O

COPENHAGEN &

Editors: Tyler Bralé,
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-682-7

LOS ANGELES ®

Editors: Tyler Bralé,
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-680-3

ROME ®

Editors: Tyler Bralé,
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-681-0

[N AR

STOCKHOLM &

Editors: Tyler Bralé,
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-904-0

R AR

MILAN &

Editors: Tyler Bralé,
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-923-1

R AR

TRAVEL

TORONTO ®

Editors: Tyler Bralé,
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-683-4

LN

VENICE

Editors: Tyler Bralé,
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-903-3

LISBON &

Editors: Tyler Bralé,
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-922-4

SAN FRANCISCO

Editors: Tyler Bralé,
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-921-7

R AR

BERLIN ®

Editors: Tyler Brtle,
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-679-7

AMSTERDAM &)

Editors: Tyler Brtle,
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-905-7

MUNICH &

Editors: Tyler Brtle,
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-925-5

KYOTO @

Editors: Tyler Bralé,
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-924-8

THE MONOCLE TRAVEL
GUIDE BUNDLE London

Buy the first 16 travel guides— get them
for the price of 14: London, New York,
Tokyo, Hong Kong, Madrid, Bangkok,
Istanbul, Miami, Rio de Janeiro, Paris,
Singapore, Vienna, Sydney, Honolulu,
Copenhagen, Los Angeles.

Price: €210(D) £180 $210

Title Number: 9225

BACKLIST

YOUR
MONOCLE
TRAVEL GUIDE
PRESENTATION
BOX

Any 16 Monocle travel guides fit nicely
in this presentation box. Available for
free with any order of 16 copies.

Title Number: 9108
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HERB LESTER
GUIDES

LOOKING FOR
THE USUAL
AND UNUSUAL

Features: Fold-out maps in one sheet,

unless otherwise stated

Size: Approx. A6 (10.5x14.8cm, 4-1/8x5-7/8)
unfolding to A3 (29.7 x42cm, 11-3/4 x16-1/2inches)
or A2 (42x59.4cm,16-1/2x 23-1/2inches)

Price: €5 (D) £4 $6.95

Minimum order quantity of 5 per guide

Small and tightly focused, Herb Lester's guides are concise city tours in a handy
fold-out format that slips neatly into an intrepid traveller's pocket.

Herb Lester's aim is to introduce readers to new
places as well as re-evaluating familiar ones,
and we are as keen to find a new way to see
the Louvre as we are to discover an untouched
1950s café. Informed by on-the-ground
research, Herb Lester's one-sheet guides and
maps uncover what makes a city special. They
are written and researched in-house, and an
illustrator who has been specially chosen for
the subject designs each one.

Whether it's an excursion into the green-
er areas of London (more numerous than you
might think), Paris's beatnik bookshops,
the otherworldly landscape just outside
Reykjavik, or the watering holes of Brooklyn,
we highlight what makes a place distinctive
with our specialist knowledge and illustra-
tions with vintage charm.

In A6 format, the guides fit easily into
a pocket and then expand out to A3 or
A2 to display the attractions of each city.
Each fine-quality sheet is litho-printed in
England on 100 % recycled stock.

[/] “Smartly designed and cleverly edited—these
are maps that I wouldn’t be ashamed of
opening up on a crowded street in any city,
even my own.” MATTHEW HRANEK, GQ

[/] “Beautiful maps of overlooked aspects of
London and beyond.” THE GUARDIAN
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THERE IS
NO COVER
AVAILABLE
YET

TRAVEL

HERB LESTER'S
LONDON ADDRESS BOOK

We present Herb Lester’s London Address Book,
a selection of those places that make the
city special.

Size: 10.5x14.8 cm, 4-1/8 x 5-7 /8 inches)
Pages: 192

Price: €12.50 (D) £12 $15

ISBN: 978-1-910023-63-1

BROOKLYN MOMNPOP

A sister to How To Find Old New York,
this guide celebrates long-standing,
independent, family-run eateries in
Brooklyn NY— Bamonte's, Junior's,
Nathan's Famous etc.

Size: 10.5x14.8 cm, 4-1/8 x 5-7 / 8 inches)
Pages: ca. 100

Price: €12.50 (D) £12 $15

ISBN: 978-1-910023-99-0

AUTHENTICALLY HAMBURG

This rough and ready port has a softer side
too. There are wonderful parks, coffee
shops (and even a coffee museum). It has
specialist record stores, a miniature city
and an Art Deco tunnel that runs beneath
the Elbe. Our guide has all you need for a
few days in this historic town—where to
eat, drink, shop and what to see.

ISBN: 978-1-910023-87-7

MEET ME IN MILAN

The scale and variety of Milan is daunting;
it's bigger and brasher than its southern
cousins and less immediately eye-catching,
but a little exploring reveals a bewitching
city. Alongside global fashion franchises,
traditional family-run shops thrive, and while
sushi may have its adherents, classic osterias
and pasticcerias dominate our suggestions.
ISBN: 978-1-910023-58-7

FRONTLIST

THERE IS
NO COVER

AVAILABLE
YET

THERE IS
NO COVER
AVAILABLE
YET
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TOKYO—A VERY BRIEF
INTRODUCTION

The book provides an introduction to
different neighbourhoods, picking out
special places in each. There is also practical
advice on what to expect as a visitor.

Size: 10.5x14.8 cm, 4-1/8 x5-7/ 8 inches)
Pages: ca. 100

Price: €12.50 (D) £12 $15

ISBN: 978-1-910023-98-3

FILTHY LONDON

Lust courses through London's ancient
streets— from leafy suburbs to the throbbing
heart of the city—and Herb Lester sniffs it
out. There are medieval bawdy houses and
Georgian flogging machines, toe-sucking,
striptease, nude saunas and dogging. London
is filled with dirty secrets, 40 of which we're
delighted to spill in this new guide.

ISBN: 978-1-910023-97-6

HERB LESTER'S
LISBON

An updated version of our Lisbon map.
The Portuguese capital is changing fast,
this map tells the reader how to enjoy old
Lisbon as well as where to discover the best
new shops, bars and restaurants.

ISBN: 978-1-910023-66-2

HAVANA: RIGHT NOW

Cuba is beginning to emerge from its long
hibernation, once again becoming a popular
tourist destination. It remains a Communist
country with a highly regulated economy,
yet today small businesses such as private
restaurants and farmer's markets are
beginning to thrive and many of its historic
attractions are still open for business.

ISBN: 978-1-910023-90-7
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WRITING LONDON
ISBN: 978-1-910023-53-2

THE LOOK
OF LONDON

ISBN: 978-1-910023-09-9

WILD LONDON
ISBN: 978-1-910023-68-6

PARTY OF ONE:
NEW YORK

ISBN: 978-1-910023-76-1

THE VELVET
UNDERGROUND MAP
OF NEW YORK

ISBN: 978-1-910023-50-1

TRAVEL

AN UNCLE'S GUIDE
TO LONDON

ISBN: 978-1-910023-01-3

AT YOUR SERVICE

LONDON AT
YOUR SERVICE

ISBN: 978-1-910023-11-2

TRULY
GREENWICH
VILLAGE

ISBN: 978-1-910023-17-4

A MANHATTAN BAR
FOR ALL REASONS

ISBN: 978-1-910023-37-2

.. BROOKLYN:
[l 42REASONS WHY

B ISBN: 978-1-910023-57-0

BACKLIST

W HERE THE BIDmuwar e mNOP

2 NEW YORK
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CLANDESTINE
LONDON

ISBN: 978-1-910023-05-1

LONDON'S
LARDER

ISBN: 978-1-910023-49-5

HOW TO
FIND OLD
NEW YORK

ISBN: 978-1-910023-13-6

A BROOKLYN BAR
FOR ALL REASONS

ISBN: 978-1-910023-89-1

DESTINATION
HELSINKI

ISBN: 978-1-910023-79-2

IT'S NICE TO BE
ALONE IN PARIS

ISBN: 978-1-910023-25-9

i i e s

PARIS EN
FAMILLE

ISBN: 978-1-910023-27-3

i s b et s Sl Syl i
HERE'S WHY
B
¢
’ LISBON:
: HERE'S WHY
! : ISBN: 978-1-910023-33-4

¥
-
WHEN WE
THINK OF BERLIN
ISBN: 978-1-910023-52-5
A

A STOCKHOLM
INTERLUDE

ISBN: 978-1-910023-35-8

A T e v
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PARIS FOR
PLEASURE-SEEKERS

ISBN: 978-1-910023-26-6

G
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LET ME TELL YOU ABOUT

MADRID

LET ME TELL YOU
ABOUT MADRID

ISBN: 978-1-910023-91-4

BARCELONA
AT EASE

ISBN: 978-1-910023-55-6
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ISBN: 978-1-910023-34-1

' SUPERTIME
’ AMSTERDAM

AROUND
REYKJAVIK

ISBN: 978-1-910023-60-0

BACKLIST

g
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N ‘

TRy gt e e ot

PARIS:
SMALL SHOPS

ISBN: 978-1-910023-51-8

ROME:
MOODS & PLACES

ISBN: 978-1-910023-30-3

HELLO BILBAO
ISBN: 978-1-910023-54-9

COPENHAGEN:
THE GOOD LIFE

ISBN: 978-1-910023-31-0

DISTINCTIVELY
SAN FRANCISCO

ISBN: 978-1-910023-20-4
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THE RAYMOND
CHANDLER MAP OF
LOSANGELES

ISBN: 978-1-910023-46-4

SPEAKING OF
PORTLAND

ISBN: 978-1-910023-24-2

NEW ORLEANS:
GOOD TIMES

ISBN: 978-1-910023-43-3

OUT THERE:
THE SOLAR SYSTEM
FOR TOURISTS

ISBN: 978-1-910023-41-9

VENICE STEP
LIGHTLY

ISBN: 978-1-910023-78-5

TRAVEL

HELLO CHICAGO
ISBN: 978-1-910023-14-3

e o gt

WASHINETON

ASHHGTON, 0.C.

MR LESTER GOES
TO WASHINGTON

ISBN: 978-1-910023-59-4

TOKYO:
A VERY BRIEF
INTRODUCTION

ISBN: 978-1-910023-36-5

AN EDINBURGH
COMPANION

ISBN: 978-1-910023-70-9

VALENCIA

VALENCIA:
EASY DOES IT

ISBN: 978-1-910023-81-5

BACKLIST

SEATTLE,
RAIN OR SHINE

ISBN: 978-1-910023-23-5

MIAMI: AN OPEN
INVITATION

ISBN: 978-1-910023-22-8

AN APPETITE FOR
MELBOURNE

ISBN: 978-1-910023-42-6

EATING QUEENS
ISBN: 978-1-910023-71-6

EVERYBODY LOVES
PORTO

ISBN: 978-1-910023-80-8

TRAVEL

LIVERPOOL: FOR REAL

Liverpool has had its share of good times and
bad; today its fortunes are again on the rise,
with a new generation of independent shops
and businesses bringing fresh energy to the o
city. This guide selects the best of Liverpool LONDON
today—while keeping an eye on its remarkable WITHOUT REALLY TRYING
history, taking in Georgian streets, Victorian
pubs and even a sighting of the Fab Four.
Price: €10(D) £10 $15

ISBN: 978-1-910023-86-0

HOW TO FIND OLD LOS
ANGELES: A TRAVEL GUIDE

An expanded and revised version of our
guide How To Find Old LA, this book

delves deep into the City Of Angels’
best-preserved treasures—from a
racetrack frequented by Charles Bukowski
to old-time Hollywood hangouts.

Price: €10(D) £10 $15

ISBN: 978-1-910023-67-9

TRAVELLER'S
PLAYING CARDS

A poker-sized deck featuring 54
useful phrases in three languages

Contents: Deck of 54 playing cards
Size: 9.3x6.6 x2cm

Price: €12.50(D) £12 $15

ISBN: 978-1-910023-84-6

YOUR ROOM IS READY

A box set of eight notepads
from fictional hotels.

Contents: 8 notepads

Size: Each notepad A6 (10.5x 14.8 cm)
Price: €20(D) £18 $25

ISBN: 978-1-910023-82-2

BACKLIST

TRAVEL GUIDES s

HOW TO GET OUT OF
LONDON WITHOUT
REALLY TRYING

Easy escapes from the big city using only
public transport. Whether you're in need
of a country ramble or a last-minute day
trip to the seaside, temporarily leaving
the Big Smoke has never been easier.
Price: €10(D) £10 $15

ISBN: 978-1-910023-62-4

THE EVERYWHERE BOX

You want the world? And you want it now?
No problem! Our Everywhere Box gives

you just what you desire. We've put together
a comprehensive collection of our guides

in a box that will look splendid on a desk,
on a shelf, and, of course, as a gift.

By: Herb Lester
Size:17.4x14.4x9.3cm
Price: €140 (D) £120 $150
ISBN: 978-1-910023-77-8

HOW TO READ THE MENU

This set of Italian, French and Spanish
phrase books is small and discreet

to avoid the embarrassment of taking
out a huge book in a restaurant.

Size: 6.4x10.2cm
Price: €9 (D) £8 $11.95
ISBN: 978-1-910023-40-2

DISPLAY STAND

A home for 96 guides.
Six pockets, each holds 16 A6 guides.

Price: Free with corresponding
order, carriage at cost
ISBN: 978-1-910023-96-9
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