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SuperShe
Self-expression and exploration are given a powerful 
 manifestation as bold color and type by &WALSH for this 
“edutainment” brand.

New York-base d Sup erShe is  a diverse global  community  

of women and those who identify as non-binary, united in the 

shared belief  that their  self-power is also their  superpower. 

T h ro u g h  t h e  S u p e r S h e  a p p  s u b s c r i b e rs  a re  a b l e  to  a c c e ss 

exc l u s i ve  v i d e o s  a n d  e d i to r i a l  c o nte nt  a b o u t  a  va r i ety  of 

taboo -shattering subjects,  from “gett ing frisky with yourself ”  

to  “admitt ing you don’t  l ike kids .”  This is  then supp or te d by 

a shop of SuperShe branded products and a SuperShe island 

retre at .  I t  is  a  purp o se - driven and uncensore d community 

providing no -nonsense educational  entertainment.  This chal-

lenging  att itude is brought to l i fe through the energy, volume, 

and  combination of color and two typefaces, and a proud visual 

language and narrat ive that  is  pre sente d through evo c ative 

 i l lustrat ion and an imme diate photographic style.


