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Moniker
SNØHETTA has created an immersive brand world from 
distinct personality traits for this Norwegian retailer.

Norwe gian brand Moniker inspire s shopp ers to discover their 

own signature style by immersing them in a play ful retail  universe. 

Snøhetta worke d with Moniker to del iver branding and interior 

design based around distinct personality traits such as “ idiosyn-

cratic,”  “curious,” and “sensitive,” and real-l i fe people such as 

Grace Jones and Hedy Lamarr.  These were brought to l i fe as f ive 

unique in-store zone s ,  which include an “ambit ious” zone that 

fe ature s clothe s and acce ssorie s for  the mo dern,  ele gant  p ower 

woman, framed by an interior design of t imeless glamour and 

luxury. The different  zone s are supp or te d by a logotyp e with f ive 

typ ographical variations that morph into distinct expressions to 

echo the idio syncrat ic sp ace s .  I t  is  a  b old and play ful  world,  bui l t 

to  explore across physical space and graphic design, and func-

tions as a counterpoint to fast-fashion and the standardization of 

tradit ional  department stores.


