la fille d’O

THE SIMPLE SOCIETY lace a lingerie brand
in Ghent, Belgium, with playful phrases.

When The Simple Society undertook a complete redesign of
the visual identity system for the Belgian lingerie brand la fille
d’0O, the team immediately identified the hangtag as the heart of
the project. Because they are attached to each product, the tags
suggested themselves as the central medium through which
la fille d’O communicates with their customers. Along with
providing practical information about the product, they are
designed to tell the playful side of the brand’s story. Running
with this idea, The Simple Society designed each hangtag to
display a question from Marcel Proust’s famous questionnaire
that is then answered by a quote from a song.
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inspired by the japanese dance movement =
butoh, UNCONTROL is a further investigation o fl"
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of the relation between the body and its master or o g = d s
servant, the mind. butoh sets the human body free Woad
from elevated unearthly cramped up posture and E % 8
allows the body to regain contact with its innate < S g
territory: earth. this satisfying liberation of mankind =20
is bliss in these high-strung times. UNCONTROL
abandons superficial posing and adopts freedom
of movement, creating an environment where time o
can be consumed, soothing like a warm blanket.
a dimension where we allow ourselves to move
at a different rhythm, slower and inevitably more
profound. like breathing deeper, in order to reach
the full capacity of the body.
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