CHAPTER

CHAPTER

CHAPTER

CHAPTER

CHAPTER

CHAPTER

CHAPTER

CHAPTER

CHAPTER

CHAPTER

CHAPTER

CHAPTER

CHAPTER

CHAPTER

CHAPTER

CHAPTER

v

Vil

VI

I X

X1

X1l

X111

X1V

XV

XV

16-51

52-57

74-109

110-119

120-133

134-269

270-289

290-311

312-341

342-367

368-403

404-407

408-413

414-435

436-437

438-439

TABLE OF CONTENTS

FOREWORD BY RAMDANE TOUHAMI! SLOWLY BUT SURELY,

WE WILL COME TO SEE OPENING A STORE AS AN ACT OF RESISTANCE

RAMDANE TOUHAMI’'S ENTREPRENEURIAL ADVENTURES!
A SOCIAL JOURNEY

HOW TO REVAMP A BRAND: OFFICINE UNIVERSELLE BULY THROUGH
THREE CENTURIES

THE REAL AND IMAGINARY WORLDS THAT COLLIDE IN A BRAND!:
HYPERREALITY ACCORDING TO OFFICINE

DOES LOGO MATTER?!
THE ONGOING METAMORPHOSIS OF A VISUAL IDENTITY

HOW TO CREATE A HISTORICAL COLLECTION WITH LITTLE TO GO ON:!
CONTINUING THE WORK OF JEAN-VINCENT BULLY

IS THE PAST A SOLUTION TO THE FUTURE?. THE PRE-PLASTIC SOCIETY

INNOVATE WITHOUT DENYING ITS HISTORY. THE WILL TO CREATE

HOW TO AVOID “LAS VEGAS” SYNDROME?
EVERY RITUAL DESERVES A TEMPLE! BULY’S WORLD

THE SOCIAL COMPANY OR THE INVERTED SOCIAL PYRAMID:
WHEN SELLERS TAKE POWER

THE CUSTOMER IS KING!: TAKE THE IDEA OF SERVICE SERIOUSLY

THE ART OF TURNING OBJECTS INTO GIFTS!:
THE OFFERING CEREMONY

THE LOUVRE COLLECTION: GIVING MUSEUMS AN EXTRA SENSE

DON’'T BECOME A CARICATURE!
NEW WAYS TO COMMUNICATE OR DO WITHOUT MARKETING

RETAIL AS A GAME!

CROSS INTERVIEW BETWEEN RAMDANE TOUHAMI AND SHINICHI
NAKAZAWA, UNDER THE SUPERVISION OF KANAE HASEGAWA
BECOMING GLOBAL WHILE REMAINING LOCAL:

RESPECTING THE CITY WHERE YOU OPEN THE SHOP, AN ESSAY BY

RAMDANE TOUHAMI

IF NO ONE CAN DO IT, DO IT YOURSELF: FROM PRINTING TO
TYPOGRAPHY, HOW TO BECOME YOUR OWN SUPPLIER

AFTERWORD

ACKNOWLEDGEMENT



